[bookmark: _Hlk194493537]
[image: University of Wales Hub: description ...]





Module Name and Code: Digital Skills for Personal and Professional Growth/ BMSW4008

Student Name: Maia Vashakmadze

Student Number:  1816795

Lecturer: Philippa Fitzgerald

Date: 28/032025




Contents

Task 1: Questionnaire Analysis	3
Introduction	3
Key Questions and Findings	4
Application of Digital Technologies	8
Conclusion	9
Task 2: Website and Marketing Materials	10
Task 3: Microsoft Excel	18
Task 4: Storytellling	21
References	23


















Figure 1: Screenshot of Questionnaire   page 4                                                     
Figure 2: Screenshot of Question 10 from Questionnaire page 6
 Figure3: Screenshot of Question 9 from Questionnaire 7
Figure 4: Screenshot of Question 9 from Questionnaire page 8
Figure 5: Screenshot of Question 5 from Questionnaire page 9
Figure 6: Screenshot of Website Creation and Marketing Strategy for Cleaning Fairy page 11
Figure 7: Screenshot of Website Creation and Marketing Strategy for Cleaning Fairy page 13

On the last page I tried to make leaflets and other advertisement staffs its my first try 

My company logo 
[image: A pink background with a black text

AI-generated content may be incorrect.]




Figure1: Screenshot of Questionnaire (Office.com, 2020)
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Tack 1 : Questionnaire Analysans 
[bookmark: _Toc193711847]Introduction
As the owner of Cleaning Fairy, a market research questionnaire was conducted to understand customer preferences, needs, and concerns regarding cleaning services. The questionnaire aimed to gather insights into key areas such as special cleaning 


requirements, priority areas in homes and businesses, potential allergies, and the effectiveness of communication. By analysing the responses, areas for improving business operations and customer satisfaction were identified.
According to McLeod (2023), questionnaires provide a relatively cheap, quick, and efficient way of obtaining large amounts of information. They are widely used because they offer several advantages: they are an affordable way to gather data, requiring minimal resources compared to other research methods. Large amounts of information can be collected quickly, making them ideal for large-scale studies. Since all respondents answer the same questions, data is easier to compare and analyse. Respondents may feel more comfortable providing truthful answers, especially in self-administered surveys. Additionally, they can be conducted in multiple formats, making them accessible to a wide audience.
[bookmark: _Toc193711848]Key Questions and Findings

1. Special Requirements (Pets, Religious Needs, and Personal Preferences)
Many respondents highlighted the importance of personalized cleaning services. The data revealed that: and after my research as (Zlateva, 2025) says as a cleaning company understand that each client has different requirements based on their space, lifestyle, and personal preferences.
• 45% of customers have pets and prefer pet-friendly cleaning products.
• 30% requested eco-friendly or hypoallergenic products due to allergies.
• 20% emphasized religious or cultural cleaning practices (e.g., specific cleaning days or avoidance of certain products entering their houses without shoes or cover them with special plastic).


Figure 2: Screenshot of Question 10 from Questionnaire
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Understanding these preferences allows the business to customise services, ensuring customer satisfaction. Based on these results, the business can offer pet-safe cleaning solutions, eco-friendly products, and customizable plans based on cultural or religious needs. Using digital applications like Microsoft Forms and CRM tools, the business can efficiently store and retrieve individual preferences, ensuring consistency in service delivery.
2. Priority Areas in the Home
The questionnaire asked customers to identify the most critical areas of their homes requiring cleaning. The responses were: Faced with today’s unprecedented economic and social challenges, people and operations teams must find new ways to collaborate effectively – embracing both performance and their people. This is what (UKG,2024). Speaks on website.
• 60% prioritised kitchens and bathrooms due to hygiene concerns.
• 25% focused on bathroom and living spaces.
• 15% requested specialised services like deep carpet cleaning in living room.
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Trends & Patterns:
Kitchens and bathrooms were the most requested cleaning areas, highlighting a demand for deep-cleaning services in these spaces. Additionally, some respondents expressed interest in seasonal deep cleaning and organisation services.
Business Enhancement:
• Update the business website and promotional materials to emphasise kitchen and bathroom cleaning services. 
• Implement task management software, such as Task Management Platform, to organize and monitor specialized cleaning requests. 
• Utilize automated booking systems to enable clients to choose priority areas and additional services when scheduling appointments online.





3. Awareness of Allergies and Health Concerns
Figure 4: Screenshot of Question 9 from Questionnaire
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The questionnaire aimed to determine whether customers had particular sensitivities to cleaning products. Understanding customer requirements is crucial, prompting further research and consultation with specialized companies for recommendations on suitable products (Setuserv, 2021).
• 40% were unaware of specific allergies but preferred non-toxic products.
• 35% had known allergies to strong chemicals like bleach and ammonia.
• 25% had respiratory issues, requiring fragrance-free solutions.
Business Enhancement:
• Offer a customizable cleaning plan where customers select preferred products.
• Train staff on allergen-free cleaning methods.
• Use digital surveys and feedback forms to refine product choices and  improve customer satisfaction.
• Incorporate research on sustainable and safe cleaning products. According to Kuusk, (2024), sustainable cleaning products offer several advantages, including:  better health and prevents pollution. 

4. Effectiveness of Communication
The business analysed how customers perceive its responsiveness and clarity:
• 50% rated the businesses’ communication as excellent.
• 30% found response times satisfactory but suggested improvements 
• 20% preferred clearer scheduling updates and reminders.
Figure 5: Screenshot of Question 5 from Questionnaire
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Digital Enhancement:
To improve communication, the business can:
• Use AI chatbots and automated messaging tools for real-time responses.
• Implement email and SMS notifications for appointment reminders.
• Utilise customer feedback forms to continuously refine approach.

[bookmark: _Toc193711849]Application of Digital Technologies
1. Workplace Communication Systems
Using platforms WhatsApp Business, and email automation, the business can streamline customer interactions and internal team coordination, (CRM.io, 2024). 
2. Project Planning and Task Management
Adopting tools like Microsoft Planner, as noted by The and Schmitz (2023), helps connect essential tasks to project goals, ensuring that projects are completed effectively. When tasks are well-planned and prioritized, it increases the likelihood of meeting deadlines. In the context of Cleaning Fairy, using such tools can significantly improve the tracking and management of cleaning assignments, reduce the occurrence of missed appointments, and enhance overall productivity.
3. Data Collection and Analysis
By integrating Microsoft Forms and Excel, the business can collect, store, and analyse customer preferences, allowing for data-driven business decisions to be made. 
4. Legal and Ethical Considerations
Ensuring data protection through GDPR-compliant practices is essential when collecting customer information. Implementing secure databases safeguards sensitive client data (Government Digital Service, 2011).
[bookmark: _Toc193711850]Conclusion
This questionnaire provided valuable insights into customer needs, allowing Cleaning Fairy to refine its services. By leveraging digital tools for customer management, communication, and data analysis, they can enhance efficiency, improve service quality, and build a stronger brand.








[bookmark: _Toc193711851]Task 2: Website and Marketing Materials
Figure 6: Screenshot of Website Creation and Marketing Strategy for Cleaning Fairy (Weebly.com, 2016). 
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Designing the Cleaning Fairy Website and Marketing Materials
Introduction
The design of the Cleaning Fairy website and marketing materials was guided by insights gathered from a structured questionnaire. The questionnaire helped to understand the target audience’s preferences, cleaning needs, and online behaviour. This data was influential in shaping a user-friendly website and impactful marketing strategies that align with the mission of providing high-quality, eco-friendly cleaning services.
Using Questionnaire Data to Shape Website and Marketing Materials
The responses from the questionnaire provided key insights that directly influenced the structure, content, and marketing strategies for Cleaning Fairy. Below is the research how they were implemented:
Audience Categories
As noted by Houston (2021), understanding customer segmentation allows for more effective communication. The questionnaire highlighted several distinct customer groups, which were then incorporated into the website and marketing strategies:
· Busy Professionals: Prioritized convenience and quick online booking.
· Families with Young Children: Preferred eco-friendly, child-safe cleaning products.
· Landlords and Tenants: Needed deep cleaning and end-of-tenancy services.
· Event Planners: Required post-event cleanup services.

Website Application for Audience Separation
Dedicated service pages were created for each customer segment, clearly outlining the benefits and pricing. As Martin (2019) suggests, it is possible actively target multiple audiences within a single website.
· Designed a user-friendly booking system to appeal to busy professionals.
· Highlighted eco-friendly cleaning solutions for families.
· Included a separate end-of-tenancy cleaning page for landlords and tenants.
· 
Marketing Implementation for Audience Segmentation
· Social Media Campaigns: Targeted Facebook and Instagram ads based on customer sections
· Flyers & Posters: Distributed in residential areas, offices, and housing agencies.
· Referral: Encouraged word-of-mouth marketing among families and landlords.

Figure 7: Screenshot of Website Creation and Marketing Strategy for Cleaning Fairy created on (Weebly.com, 2016)
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2. SEO Optimization for Better Visibility
To ensure that Cleaning Fairy ranks well on search engines, according (Koozai.com, 2025) the business implemented SEO strategies based on customer search behaviours from the questionnaire responses.  also utilize digital PR to increase the reach of your audience and generate SEO backlinks to your website. 
SEO Strategies for the Website
· Keyword Research: Used terms frequently searched by potential customers, such as: 
· “Eco-friendly cleaning services”
· “Affordable home cleaning”
· “End-of-tenancy cleaning”
· Local SEO: 
· Optimized Google My Business profile with accurate location details and customer reviews.
· Used location-based keywords like “cleaning services in Swansea to improve search rankings.
· Mobile Optimization: 
· Ensured a responsive website design to cater to mobile users.
· Integrated a one-click booking system for easy appointment scheduling.
SEO Strategies for Marketing Materials
· Blog Content: Created informative blog posts on cleaning tips and eco-friendly practices to increase website traffic.
· Hashtag Strategy: Used relevant hashtags like #EcoFriendlyCleaning and #DeepCleaning on social media.
· Email Campaigns: Sent newsletters with cleaning discounts and seasonal offers to maintain engagement.










Figure 7: Screenshot of Website Creation and Marketing Strategy for Cleaning Fairy created on (Weebly.com, 2016)
[image: A screenshot of a website

AI-generated content may be incorrect.]



3. 





Website Design & User Experience (UX)
Cleaning Fairy website was created using Weebly, ensuring a clean and intuitive design with the following features:
· Homepage: 
· Clear call-to-action (CTA) buttons like “Book Now” and “Get a Quote.”
· Customer testimonials for trust-building.
· High-quality images showcasing our cleaning services.
· Booking System: 
· Integrated an easy-to-use appointment scheduler.
· Automated email confirmation for bookings.
· Contact & About Us Page: 
· Added an engaging brand story.
· Included a contact form and clickable phone number for direct inquiries.
4. Marketing Materials & Branding Strategy
The marketing materials were designed using Canva, ensuring consistency across all promotional content.
Marketing Materials Created:
· Flyers & Posters: 
· Featured a clear value proposition: “Eco-Friendly, Reliable, Affordable Cleaning!”
· QR code linking directly to the website booking page.
· Social Media Graphics: 
· Created Instagram and Facebook posts highlighting services, discounts, and customer reviews.
· Used visually appealing layouts and bright colons to attract attention.
· Business Cards: 
· Simple, professional design with essential contact details.
· Added a discount code for first-time customers to encourage bookings.

Figure 6: Screenshot of Website Creation and Marketing Strategy for Cleaning Fairy created on (Weebly.com, 2016)
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5. Customer Engagement & Feedback Loop
To maintain a strong connection with customers, the business implemented a feedback system and loyalty program based on the questionnaire findings:
· Customer Feedback Surveys: Sent after each cleaning service to gather reviews.
· Loyalty Program: Rewarded repeat customers with discounts and referral bonuses.
6. Challenges & Solutions
Despite careful planning, the business encountered a few challenges:
· SEO Competition: Many established cleaning services had strong online visibility. Solution: Focused on local SEO and customer testimonials to build credibility.
· Customer Trust: New customers were hesitant to book without prior experience. Solution: Highlighted before-and-after cleaning photos and included a money-back guarantee.
· Marketing Budget Constraints: Initial funding was limited. Solution: Used low-cost digital marketing strategies like organic social media reach and email marketing.
Conclusion
The Cleaning Fairy website and marketing materials were strategically designed based on customer insights from the questionnaire. By segmenting the audience, optimizing for SEO, and using engaging marketing content, the business built a strong online presence that effectively attracts and retains customers. This data-driven approach ensures that Cleaning Fairy remains competitive in the cleaning service industry, providing reliable, eco-friendly solutions for every home and business.
Bottom of Form
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Task 3: Microsoft Excel



The Importance of Excel in the Digital Era
Businesses of all sizes rely on data management technologies to enhance productivity and make informed decisions in today's fast-paced digital world. According to Olivia (2023), one of the most widely used tools for these purposes is Microsoft Excel. Its strong performance and adaptability make it an essential tool, particularly for small businesses like Cleaning Fairy, an eco-friendly cleaning service.
Data Organization and Financial Management
One of the primary advantages of Excel is its ability to organize large amounts of data in a structured format According to (https://www.facebook.com/iampardeeppatel, 2024) . For a small business like Cleaning Fairy, financial forecasting is crucial. Using Excel, the business can create detailed spreadsheets to track income and expenses over time. For example, a financial spreadsheet can include rows for different revenue streams such as residential cleaning, commercial cleaning, and special event cleanups, and columns for fixed and variable expenses. As Olivia (2023) notes, Excel's built-in formulas automatically calculate totals, averages, and percentages, enabling the business owner to quickly identify trends and areas for potential improvement.
A practical demonstration is the creation of a bar chart that compares income and expenses over some time. This visual representation helps Cleaning Fairy’s management evaluate performance and adjust budgeting strategies accordingly. 
Automation and Efficiency
Cleaning Fairy can use Excel's macros to automate the monthly financial reporting process, saving business owners and employees valuable time by streamlining complex calculations and data tasks with a single click, while minimizing the risk of errors. As Bichachi (2025) suggests, Excel's advanced functions and automation features enhance efficiency and reduce the likelihood of mistakes in everyday tasks. Additionally, Excel's pivot tables allow managers to quickly summarize large datasets, uncovering patterns that may not be obvious through manual review. Pivot tables are especially useful for analysing customer feedback or sales data, making them a crucial tool for businesses focused on continuous service improvement.

Budgeting and Forecasting
An effective budget is essential for any small business, and Excel is a vital tool in this process. For instance, Cleaning Fairy can use historical data to project future earnings. According to Cristina (2025), Excel also enables scenario analysis, allowing business owners to simulate various financial situations. By adjusting key variables such as marketing spend, pricing strategies, or service demand, Cleaning Fairy can evaluate how these changes may affect overall profitability. This capability to test different scenarios gives small businesses the foresight needed to make informed decisions that minimize risk and maximize growth.
Collaboration and Data Sharing
In the digital era, collaboration is essential. As Coefficient (2025) highlights, Excel facilitates sharing and collaborative work, enabling multiple team members to access, edit, and analyze financial data simultaneously. For Cleaning Fairy, this means that as the business grows, its management team can collaborate effectively to refine strategies and ensure alignment with financial goals.
Additionally, Excel spreadsheets can easily integrate with other Microsoft Office tools and cloud services like OneDrive (Agnese, 2022). This integration supports real-time collaboration and enables remote work, which is increasingly important in today’s digital workplace. Data stored in Excel can be securely shared with stakeholders, partners, and potential investors, fostering transparency and building trust.
Flexibility Across Industries
Due to its flexibility, Excel can be tailored to meet the specific needs of any business, regardless of industry. For Cleaning Fairy, Excel is used for various purposes, including organizing, stock control, and task tracking. By creating customized spreadsheets, the company can efficiently monitor customer service performance and track cleaning supply usage, ensuring smooth operations and optimal resource management.
Learning and Skill Development
Another key benefit of Excel in the digital age is its role in developing digital literacy and data analysis skills. As businesses rely more on data-driven decision-making (Skillpath.com, 2022), being proficient in Excel is becoming an essential skill for professionals. Learning how to use Excel’s features, from basic functions to more advanced analytics, helps employees work more efficiently and improves their overall productivity. For a growing business like Cleaning Fairy, investing in Excel training not only improves daily operations but also supports the long-term development of its staff.
Conclusion
In conclusion, Microsoft Excel is more than just a spreadsheet tool. It is a powerful resource that helps both small and large businesses run smoothly. For Cleaning Fairy, Excel is essential for managing finances, automating tasks, and making smart decisions that help the business grow. It allows the business to create detailed financial projections, visualize data with charts, and work together more effectively, making it a must-have tool in today's digital world.

[bookmark: _Toc193711853]Task 4: Storytelling
https://youtu.be/01dGEAeu29I
Video Advertisement Assignment for Cleaning Fairy
In the Cleaning Fairy video, I began with a personal introduction to establish credibility and immediately connect with the audience. I then set the stage by explaining the origin of Cleaning Fairy—how a simple favour evolved into a successful, eco-friendly business. Watched and took some advice (Filmora, 2025) Visual storytelling played a key role, using high-quality footage to showcase our services in action, including impactful before-and-after scenes and the use of eco-friendly cleaning products and that our key messages were delivered clearly without overwhelming the viewer.
Together, these techniques—personal connection, compelling visuals, and supportive audio—worked harmoniously to present Cleaning Fairy as more than just a cleaning service. They positioned our brand as innovative, reliable, and eco-conscious. This approach makes the advertisement both informative and inspiring, capturing the essence of what Cleaning Fairy represents.
Top of Form
and benefited from some YouTube videos they being very helpful (Biteable, 2019) but of course I need to work much harder to learn more better to advertise my company.
Bottom of Form
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Services
Cleaning Fairy started as a small favour for a friend. After receiving overwhelmingly positive feedback and gaining new
clients through word-of-mouth recommendations, we saw the demand for reliable and sustainable cleaning services. This
inspired us to turn our passion into a business.
What We Do We offer a range of cleaning services tailored to meet your needs, including:
v Residential & Commercial Cleaning
v Deep Cleaning & End-of-Tenancy Cleaning
v Eco-Friendly Cleaning Solutions
v Post-Construction & Event Cleaning

Our mission is simple: to provide exceptional cleaning services while promoting sustainability and customer satistaction.
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How it all started....

‘What began as a simple hobby quickly transformed into something much more. As I cleaned homes for friends and family,
their recommendations led me to build a loyal base of clients, and that's when Cleaning Fairy was born. I initially started
cleaning local schools and restaurants which gave me hands-on experience and a deep understanding of the best products
and techniques for every surface—from sofas to taps, tiles, and cookers.

Over time, my passion for creating spotless spaces grew into a thriving business.

At Cleaning Fairy, we specialise in bringing a sense of calm and freshness to every corner of your home, making your space
as clean and stress-free as it should be. With a keen eye for detail and a commitment to using the most effective cleaning
products, we ensure your home stays sparkling and healthy.

Maia Vashakmadze, CEO
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What We Do We offer a range of cleaning services tailored to meet your needs, including:
V Residential & Commercial Cleaning
v Deep Cleaning & End-of-Tenancy Cleaning
v Eco-Friendly Cleaning Solutions
v Post-Construction & Event Cleaning

Our mission is simple: to provide exceptional cleaning services while promoting sustainability and customer satistaction.
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FLEANING%20FAIRY %20SPRED%20SHEET.xlsx


FLEANING%20FAIRY%20SPRED%20SHEET.xlsx
Sheet1

		Category		DATE		JEN-1		Feb-01		Mar-01		Apr-01		May-01		Jun-01		Jul-01		Aug-01		Sep-01		Oct-01		Nov-01		Dec-01

		Residential Cleaning				500		500		45O		300		500		500		45O		300				500		45O		300

		Commercial Cleaning				650		650		550		400		650		650		550		400		650		650		550		400

		Deep Cleaning				450		450		305		300		450		450		305		300		450		450		305		300

		End of Tenancy Cleaning				200		200		400		500		200		200		400		500		200		200		400		500

		Post-Construction Cleaning				600		600		300		200		600		600		300		200		600		600		300		200

		Event Cleaning				200		200		150		100		200		200		150		100		200		200		150		100

		Private Homes				1200		1200		1000		900		1200		1200		1000		900		1200		1200		1000		900

		Total Income				3800		3800		2705		2700		3800		3800		2705		2700		3800		3800		2705		2700

		Cleaning Supplies				350		350		50		70		350		350		50		70		350		350		50		70

		Employee Wages				1100		1100		600		800		1100		1100		600		800		1100		1100		600		800

		Transportation				120		120		50		70		120		120		50		70		120		120		50		70

		Marketing				20		20		30		10		20		20		30		10		20		20		30		10

		Rent/Utilities				522		522		522		522		522		522		522		522		522		522		522		522

		Insurance				54		54		54		54		54		54		54		54		54		54		54		54

		Miscellaneous Expenses				75		60		25		25		75		60		25		25		75		60		25		25

		Total Expenses				2241		2226		1331		1551		2241		2226		1331		1551		2241		2226		1331		1551

		Profit/Loss				1559		1574		1374		1149		1559		1574		1374		1149		1559		1574		1374		1149
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