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[bookmark: _Toc91847562]Introduction
Technologies are transforming rapidly, and these transformations in technology are affecting everyone. In earlier days, to send a message to specific consumer segments, the only available option to businesses was print media such as magazines, newspapers and rich media such as radios and televisions, which made communication more of luxury available to only elite or affluent consumer segments. Technology has, however, eliminated this roadblock as these days blogging has proven itself to be an effective emerging medium of mass communication. Through blogging, businesses have reached out to mass audiences with minimum to no cost. A blog is a website updated daily, and it can have more than one writer. It can be in text, images, videos, GIFs, and other types of content. A blog can be built quickly with a minimum investment. Thus, anyone can afford to have the same. Since it gets hosted on the internet, it can reach different consumer segments, surpassing the reach of radio, television, magazines, and newspapers since all these mediums provide local reach. Through writing and creating a blog, a firm can communicate to its consumers about itself, its products, and any other necessary information considered essential to a consumer's purchasing decision. Blogging provides an organisation with the opportunity to initiate frank and fair discussions with its consumer base, understanding their expectation and incorporating this into the business' operations. This paper seeks to create a series of blog posts for the Four Seasons Hotel, Park Lane as part of the organisation's communication activities in order to create awareness regarding an upcoming project to stimulate dialogue between the organisation and the audience.
[bookmark: _Toc91847563]About the new project
Four Seasons Hotel aims to create an exceptional festive season for all its clients by offering theholiday festivities program to provide experiences that embrace the magic of Christmas. The holiday festivities program is made up of the family escape offer. People making family bookings get a 15% off on their room rates, with special kids' amenities and daily breakfast. Moreover, the package also involves an exclusive complimentary dining experience for all return guests during the period, with a cake-cutting event for everyone celebrating their birthday in December (FSH, 2021). A key landmark of the program is the holiday tasting event with various dishes from the different UK and European cultures. The tasting event also involves customers meeting at the lounge for festive afternoon tea wrapped in a Christmas palette of greens and reds presented by the hotel's top pastry chefs. The program's finale presents a variety of celebration menus to signify togetherness, indulgence, and luxury on New Year's Eve. Therefore, the blogs aim to increase awareness about this program by the organisation.
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Title – Four Seasons Hotel, Park Lane: who are we?
Surrounded by London's greenery and most coveted shopping streets, the Four Season Hotel London at Park Lane seamlessly balances award-winning design with the city's high notes. It also offers an exceptional view of Hyde Park from sun-drenched rooms and its rooftop spa together with offering a leisurely meal on its one-of-a-kind alfresco terrace. The hotel also offers different accommodation categories ranging from presidential suites, terrace suites, and Westminster suites (FSH, 2021). Its presidential suites offer a one-of-a-kind gaze over Park Lane and Hyde Park through floor-to-ceiling windows, and the rooms can be configured as two-or three-bedroom suites for families of friends travelling together. On the other hand, the terrace suites are located on the second floor and open onto a lush, large terrace – a welcome respite from the bustling city. The space can also be configured as a two-bedroom suite (FSH, 2021). The executive suites have natural light that touches every corner of the spacious and beautifully appointed suite. It also has an open-plan seating area with a landscaped terrace that offers an exceptional city view. Apart from the rooms, the hotel also has different offers for different consumer sets, from lone travellers to business clients and family. The rooms are flexible and can be adjusted depending on the customer's preference. Log into the hotel's website today via https://www.fourseasons.com/london/ and discover personally tailored offers at pocket-friendly prices. For more inquiries, one can also call +4402074990888.
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Title – festivities at Four Seasons Hotel, Park Lane
Celebrate the season's festivities in style at the Four Seasons Hotel, Park Lane. This winter, discover specially curated experiences to embrace the magic of Christmas in the heart of London, including exceptional stays, warming winter wellness, and celebratory dining moments with loved ones. With London in its peak seasonal splendour, select an adventure through celebrating traditions old and new, from a personalised getaway with loved ones and early gift-giving to exceptional dining, spa pampering, and cultural experiences. This year, the Four Seasons Hotel seeks to provide clients with an opportunity to embrace new opportunities to make extraordinary memories together. Since Christmas is all about spreading love and enjoying with family, the hotel offers 15% off on all room rates for individuals making family bookings, with special kids' amenities and daily breakfast as additional excitements to the offer. This offer is available on a first-come-first-served basis, with the first 200 clients making family bookings being eligible for it.
Moreover, a person can confirm if he/she is eligible for the offer through logging into the hotel's app (available on the play store) or calling directly through our front-desk line for inquiry. Although the offer expires on 20th December 2021, customers should schedule their visits early so that they may enjoy the offer. So hurry and create your own festive story at Four Seasons Hotel, Park Lane.
All offers are subject to availability at the time of reservations. Offers are not valid in conjunction with any other contract or offer with all covid-19 protocols being adhered to.
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Blog 3
Title – Santa has come early at Four Seasons Hotel, Park Lane
Bill Gates once said, "Just having satisfied customers is not enough anymore. If a business wants to boom, it is important to turn its customers into raving fans." During this festive period, the hotel is seeking to convert its customers into raving fans by providing its return guests with a complimentary exclusive dining experience, with a cake-cutting event scheduled to celebrate all clients born in December. All customers returning to the hotel will be eligible for the complimentary dining experience which is scheduled to take place on the eve of Christmas day. This package is a token by the hotel to appreciate its clients for continued support throughout the years and serves as a way of showing how much it values its clients. While only return clients are eligible for the exclusive dining experience, the cake cutting event will bring together all customers who will have made bookings in the hotel and will be a way of bonding and spreading the love during the festive season – an early gift from Santa by the hotel. All covid-19 protocols will be observed in the course of these events.
In case of any inquiries and clarifications, customers are advised to visit the hotel's website via https://www.fourseasons.com/london/ or call the hotel's front-office department via +4402074990888.
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Title – a taste of exceptionality
It is the season to eat and be merry, and the Four Seasons Hotel, Park Lane provides festive dining menus that offer the perfect options to embrace the season's cheer. The hotel has put together a series of holiday tasting events set to showcase the exceptional dishes it offers. On Christmas day, customers will have a chance to enjoy a Christmas day special cuisine by the hotel's top chefs featuring an array of dishes, including traditional flavors compiled from different cultures across the UK and Europe. The dishes will be complete with all the trimming, together with all the trimmings and indulgent truffle and oyster menus. Moreover, customers will be provided with an exceptional opportunity to dine with their loved ones in the hotel's winter terrace, re-established for the season into a cosy magical festive setting, nested at the hotel's rooftop. While at it, clients will have the opportunity to feast on winter warming dishes including the hotel's winter cocktail which is a new dish added to the hotel's menu especially for the festive season. All this will be set under the amazing twinkling lights of a specially prepared Christmas tree to create a splendor Christmas mood in the heart of London. Before the food tasting festival begins, customers will be provided with a form where they will provide information of any allergies or dietary needs so as to ensure that the experience provides a personalised experience for all. More information about the food tasting festival can be accessed via the hotel's website: https://www.fourseasons.com/london/ 
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Title – it's time to tea it up
While most countries love their tea, the UK citizens, and the English to be specific, are particularly proud of being 'tea people'. This reputation is not just a typical stereotype either – an average UK citizen consumes close to 2 kilograms of (dry) tea annually. The stereotype of the British tea drinker is generally considered to be a positive one, and even those who do not partake are always happy to utilise phrases such as 'as English as a cup of tea', and describe something they like or are well suited to as 'just my cup of tea', and things they do not like as 'not my cup of tea'. In a bid to enhance and spread the 'tea' culture during the festive season, the Four Seasons Hotel, Park Lane, has launched the festive afternoon tea program which has been given a festive makeover to capture the spirit of the season and will be available daily in the hotel's rooftop lounge. The tea will be accompanied by freshly baked scones with seasonal jams and clotted cream, delicate finger sandwiches, and handcrafted pastries filled with festive colors and flavors. The concept of the 'afternoon tea' is said to have originated with Anna Russell, the 7th Duchess of Bedford at the beginning of the 19th century (Wu, 2020). At the time the merchant and wealthy classes had no time to have an evening meal and they, therefore, considered tea as important refreshment. As customers will be sipping the evening tea, the hotel will be projecting important insights that will enlighten them about the tea culture in the UK. Book with the Four Seasons Hotel, Park Lane today and be part of an exceptional experience that travels back in time.
All offers are subject to availability at the time of reservations. Offers are not valid in conjunction with any other contract or offer with all covid-19 protocols being adhered to.
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Title – a classic cross-over
To make memories means to capture and live the great moments of one's life. memories help individuals relive and remember past events and sometimes make people feel as though they can travel through time in the past every person needs to strive to live their life to the fullest, for as Mae West once said, 'you only live once.' Ending a year calls for indulgence, togetherness, and luxury, and that s why this new year's eve, the Four Seasons Hotel Park Lane seeks to provide its customers with a variety of celebration menus available for one day alone. According to the resource-view theory, an organisation needs to identify its strategic resources and use them for competitive advantage (Barney, 2020). For a long time, the Four Seasons hotel has been known for exceptional services and dining experience and during this festive season, the hotel intends to use this intangible resource to increase its sales. Customers will be provided with an opportunity to discover an array of dishes from the hotel's skillful chefs, crafted with the finest English ingredients and carefully selected produce from long-trusted vendors. Details about the cross-over experience include in-room dining at the comfort of the guests' rooms, a countdown party at the hotel's rooftop set with a live DJ, a bar, and various foods. The customers will also be provided with New Year's Day breakfast set at the hotel's dining hall. Whether for a family bunch, a cocktail party with colleagues, or a year-end business event, the hotel's spaces provide the perfect settings for an exclusive celebration.
All offers are subject to availability at the time of reservations. Offers are not valid in conjunction with any other contract or offer. More information can be accessed via the hotel's website: https://www.fourseasons.com/london/
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Today's consumers have increasing choices and expectations. Due to this, competitive advantage and success lie in choosing a unique strategy. Through blogging, the Four Seasons Hotel, Park Lane can be able to pass important information to respective consumer segments and maintain its competitive advantage in the market especially during this festive season.
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