Critical analysis of the online presence of St Fagans 

St. Fagans became the very first national open-air museum to open in the UK and was founded in 1948 by Iorwerth Peate and Cyril Fox (Cymru, A Brief History of St Fagans, 2023). It has since grown to be one of Wales’s most well-liked historical tourist destinations. The site has dedicated itself to the recording of Welsh history along with the preservation and showcasing of all aspects of Welsh culture. In this essay I aim to assess the website of St Fagans to highlight the positive and negative aspects of the overall site.
One of first aspects I would like to analyse is the image that the site projects onto its visitors, some of the positive aspects of this projected brand is that upon first look at the main page it is effectively organised. The What’s On section of the main page allows people first visiting the website to have a list of events and exhibitions going on at the site (Cymru, St Fagans National Museum of History, 2023). This both highlights the sites current projects and functions to encourage people to visit in order to catch these events. A further examination shows that the site holds a large focus on nature and the natural beauty of Wales appealing to families and those that enjoy outdoor activities, in a research report published by the Scottish Natural Heritage surrounding young people’s interaction with heritage and learning outdoors it was concluded that “refocusing outdoor on relevant environmental knowledge, understanding, skills and competences young people require to be effective citizens now” (Mannion, Sankey, Doyle, & Mattu, 2007). By projecting this image, the site displays a concern for both the past and future. The site also provides a helpful and transparent guide for visitors providing maps, rules, and a detailed access guide for those that need it projecting the image of mindfulness to those with disabilities (Cymru, Accessibility, 2023). In regards to the historical aspect there is an organised and comprehensive collection of a large range of resources and areas of history lending itself to bolster the websites core purpose to focus on Welsh history and heritage. 
On the other hand, there are a few negative aspects of this projected image, in regards to the access guide, in his 2006 paper Disabled access and heritage attractions Goodall summarises the do’s and don’ts concerning the three moments of accessibility and out of the seven points outlined this site only covers three to an extent calling their image of disabled inclusivity into question (Goodall, 2006). Additionally, most of the events that are highlighted on the main page are unrelated to history as well as most of the articles and blogs showcased catering to more marketable topics such as gardening. This lack of attention to inclusive historical topics and issues is present across the site leading to a simplification of the history on the site. In his book The Birth of the Museum Bennett explains that often the representation of “the cultures of subordinate social classes not in their real complexity but as a picturesque element” Bennett’s argument holds true for the picturesque image the site pushes at the cost of overlooking opportunities to boost key historical stories (Bennett, 2013).  
The second aspect I would like to analyse is the user friendliness of the site, within his guide on ensuring a user-friendly website Lofgren outlines eight main areas of “making your website a user-friendly as possible” (LOFGREN, 2020). The first recommendation is optimising for mobile devices, after comparing both the computer accessible website and the mobile website they are both identical in appearance as well as the information they contain. This falls into the second recommendation Lofgren provides which is sticking to common design elements, the site features the main two banners at the top of the site displaying the multiple locations, logo, search bar and Welsh speaking option. The second banner advertising the museum and the drop-down menu for the multiple sections of the site. All these aspects align with Lofgen’s other recommendations for simple navigation and visual hierarchy demonstrating that the user friendliness of the overall site is highly effective not only for the common user but for also the elderly. In their 2013 paper Inclusive Websites for the Elderly Darvishy and Good lay out a series of recommendations on elderly friendly approaches many of them being covered by the website, incorporating “clarity and structure”, “User guidance and navigation” and “search” (Darvishy & Good, 2013). All these considerations appear to have been considered on the site’s development making it highly user friendly to a large demographic of users.
There are a few minor areas where there is room for improvement for user friendliness however, the first being considerations highlighted by Darvishy & Good being accessible tools such as “text enlargement, read-out functions and a glossary” these tools are not present on the site and their inclusion would add to the site’s usability (Darvishy & Good, 2013). Another small change could be the placement of the museums contact information (telephone number and email address) on the main page of the website to reduce the stress for people less technologically capable making it easy for them to access more traditional forms of communication with less steps. 
The third aspect I would like to analyse is the sites effectiveness of using learning resources, there are a range of different learning resources that the site utilises one of the biggest being images. The site utilises a range of images spanning from actual people, locations and buildings located at the museum to the historical objects available for viewing that all help to graphically present all that the museum has to offer making it a highly effective learning tool for users of multiple ages. The second major effective learning tool that the site is the Learning Object Repository in the form of their database, found on the collections and research section of the site the collection comprises of over half a million objects with an easy search bar with an advanced search option (Rikowski, 2011). In their 2004 book Digitizing Collections Hughes explains the advantages of museums having a digital collection quote the “Digitisation of cultural heritage materials is changing the ways in which collections are used” and even the scarce and fragile resources can be digitised ensuring both their survival and wider accessibility ensuring high digital value of the collection to all future users (Hughes & Green, 2004). 
The third major effective learning tool used by the site is the use of articles and blogs, located on both the main page and the search and collection sections the site contains a mixture of featured and normal articles varying in topic as well as a series of blogs. This mixture allows a generation of fresh content on the website working to increase social media presence promoting the site as well as providing outside collaboration from other writers (Marketing, 2023). Although this site does effectively use these resources there is an opportunity for improvement, for example outside of the search and collection section there is very little use of the historically engaging learning resources. In addition to this there is an overlooked opening for online courses that could be offered, as there are already courses offered at the museum recording or livestreaming these sessions and offering them to an online audience would be and effective use of a learning tool (Lang & Reeve, 2016).
The fourth aspect of the website I will be analysing is how effectively the site uses social media, the site advertises their multiple accounts on their main page including Twitter, Facebook, and Instagram. Of these platforms I like to examine the use of their twitter page, In the most recent 2021 paper concerning the use of social media it was found that out of the three platforms the site uses this is the least used and therefore how effectively the site uses this platform can demonstrate their ability to effectively use social media (Auxier & Anderson, 2021). This papers data collection was from the United State of America and not from The United Kingdom however due to the significantly higher population the United States functions as a more effective data pool and makes the popularity of social media clear.
With over 18k followers the account was created in 2008 the account functions to notify its followers to the events, photographs and articles published by the site in both English and Welsh. In their 2012 paper The Importance of Word of Mouth for Museums: An Analytical Framework Hausmann concluded that museums should openly use many social media platforms to help promote the site among visitors (Hausmann, 2012). From the large following as well as the number of tweets and the audience’s engagement surrounding them the sites use of Twitter as a form of social media is highly effective. 
Two of the final aspects that I would like to analyse in conjunction is the effectiveness that the site uses archives and databases together with the manner to which the site relates to wider scholarly debate surrounding history and heritage. As previously mentioned, the site has a collection of over half a million objects with a separate collection dedicated to the art collections online these collections hare highly effective as a tool as images from this collection are used across the site to advertise the collection. Moreover, the creation of this database aids in the preservation of delicate and sparse objects and not only does this benefit preservation but also encourages greater mass use of these objects. In a 2019 paper Digital heritage tourism, Navarrete writes that as more collections are accessible online, more people can visit museums, even those who are unable to do so physically during events, and the level of service customisation is increased (Navarrete, 2019).
As to the manner that the site relates to wider scholarly debate this is an area that the site lacks quite heavily on, the subjects encompassing the articles and blogs on the site are majorly without serious discussions on relevant topics especially engaging with multiple people/scholars. One major example of this missing element can be demonstrated is in a non-featured article published in 2021 surrounding LGBT+ histories at St Fagans, in this article Etheridge highlights some of the things at St Fagans that have queer ties. Although Etheridge capably covers these ties, he fails to engage with any wider scholarship relating to queer heritage/history (Etheridge, 2021). There is quite the absence of any mention to relevant topics despite brief mentions of some topics, such topics that are glossed over are the struggle of the Transgender community, the inclusion and rise of intersectional queer spaces and the less “publicly acceptable” information surrounding section 28 and the aids crisis  (Leeworthy, 2019). This article is just one of the few articles on the site touching modern politically relevant content and still overlooks modern scholarship, and many of the other articles on the site less politically relevant follow a similar template neglecting to interact with wider scholarship.
In conclusion St Fagans online presence is overall a successful tool for the site and museum, the sites image is one that promotes both Wales natural beauty as well as drawing attention to environmental issues. In addition to this the site puts forward the importance of Welsh heritage and history at the forefront of the site. It is a highly user-friendly site with multiple options for a range of users. The site does effectively use a range of learning resources however there are a few areas lacking that could be improved some of these areas include the boosting of more inclusive historical narratives, a more effective use of more learning resources such as offering online courses and the use of educational videos. 

Bibliography

Auxier, B., & Anderson, M. (2021). Social media use in 2021. Pew Research Center.
Bennett, T. (2013). The Birth of the Museum: History, Theory, Politics. Taylor & Francis.
Cymru, A. (2023). A Brief History of St Fagans. Retrieved from ST FAGANS NATIONAL MUSEUM OF HISTORY| Museum Wales: https://museum.wales/stfagans/stfagans-history/
Cymru, A. (2023). Accessibility. Retrieved from St Fagans National Museum of History: https://museum.wales/stfagans/visit/access/
Cymru, A. (2023). St Fagans National Museum of History. Retrieved from St Fagans National Museum of History| Museum Wales: https://museum.wales/stfagans/
Darvishy, A., & Good, A. (2013). Inclusive websites for the elderly: user friendly guidelines for designers and managers of websites and applications. International Conference, HCI International 2013 (pp. 226-230). Las Vegas : Springer Berlin Heidelberg.
Etheridge, M. (2021). Collecting LGBTQ+ histories at St Fagans National Museum of History. Amgueddfa Cymru.
Goodall, B. (2006). Disabled access and heritage attractions. Tourism Culture & Communication, 57-78.
Hausmann, A. (2012). The Importance of Word of Mouth for Museums: An Analytical Framework. International Journal of Arts Management , 32-43.
Hughes, L. M., & Green, D. (2004). Digitizing Collections: Strategic Issues for the Information Manager. Facet.
Lang, C., & Reeve, J. (2016). The Responsive Museum: Working with Audiences in the Twenty-First Century. Taylor & Francis.
Leeworthy, D. (2019). A Little Gay History of Wales. University of Wales Press.
LOFGREN, L. (2020, 12 12). Website Usability Guide. Retrieved from Quick Sprout Logo: https://www.quicksprout.com/website-usability/#follow
Mannion, G., Sankey, K., Doyle, L., & Mattu, L. (2007). Young people’s interaction with natural heritage through outdoor learning. Scottish Natural Heritage.
Marketing, I. (2023). The Importance of Blogging for your Website. Retrieved from imsmarketing : https://www.imsmarketing.ie/digital-marketing/the-importance-of-blogging-for-your-website/#:~:text=Blogs%20are%20informal%20articles%20written,search%20traffic%20to%20your%20website.
Navarrete, T. (2019). Digital heritage tourism: innovations in museums. World Leisure Journal , 200-214.
Rikowski, R. (2011). Educational Futures Rethinking Theory and Practice. In R. Rikowski, Digital Libraries and Digitisation (pp. 21-41). SensePublishers.

image2.png




image1.png




