BA Marketing Management

Knowledge
· Global marketing
· Planning process
· Digital marketing
· SEO, SMO
· ICM
· Project management
· Marketing research
· Customer management
· PR
· Brand management
· Marketing psychology
· Decision-making
· Behaviour science
Skills
· Reasoning
· Research and data skills
· Management (relationship)
· Problem solving
· AI literacy (including prompt engineering)
· Creativity
· Networking
· Organisation skills
· Analysis/critical thinking
· Communication (written/oral)
· Active listening
· Interpretation
· Financial management
· Cultural and neurodiversity understanding
· Diversity/intersectionality understanding
· Understanding metrics
· Data analytics – selecting useable/relevant data
· Measure success
· Negotiation
· Storytelling
· Persuasion

Behaviours
See CIM Professional Map
· Creative
· Innovative
· Ethical behaviours
· Resilience
· Diverse perspectives
· Practising human relational models
· Confidence
· Authenticity
· Storytelling
· Curiosity
· Risk tolerance/awareness
· Adaptability
· Prioritisation
· “Influencing through understanding”
· Listening – actively seeking perspectives
· Small talk
· Uniqueness – understanding difference
· Group behavioural dynamics
· Influencing
· Self-awareness
· Seeking help / ask questions
· “Micro” contact
· Emotional intelligence – change, understanding why
· Questioning
· Lifelong learning
· Cultural awareness
