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DEALING WITH VALIDITY ISSUES

® Non-probability based sampling in order to ensure that the biased participant selection
is minimised and that participants are selected randomly.

® Additional variables that are a significant part of the major variables in order to enhance
the specificity of the data analysis.

® Not only include the participants, but also the data and analysis will be analysed

corresponding to the literary evidence which will ensure that the validity is enhanced
(Saliya, 2023).

Specific target population is selected for the collection of data
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POTENTIAL ETHICAL RISKS

®  One of the major ethical risks that may be included in this research, as a part of

the primary data collection strategy is that the consent form may not be provided

to the participants.
®  Another significant ethical risk is the lack of anonymity of the participants that

) will be maintained in a rescarch which will ensure that the participants will not

‘be harmed and their information will not be available in the research.

| ®  Ethical considerations corresponding fo the tampering of data is another

significant sk that is associated with the primary d

strategy in different research.
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POTENTIAL ETHICAL RISKS

® A significant ethical risk in the form of

compensation provided to the participants is

frequently not stated
®  Another ethical risk is that in many cases, the

researchers are often found to include the
response service sheets that are incompletely

filled (Taherdoost, 2022).
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MITIGATING ETHICAL RISKS
Consent form for participation will be provided to the respondent before the provision of the
survey questionnaire form.
Implement the Data Protection Act 2018, which will ensure that the participants and their
anonymity is maintained
This will therefore lead to the data about the employee motivation effects and managers
motivation strategies to be analysed without the personal details of the managers and employees
at Tesco.
The rescarcher in this research will strictly provide the information to the respondent that the data

collected and analysed in this rescarch will only be used for the educational purposes that are

specific to this research.
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MITIGATING ETHICAL RISKS

o Information is provided to the participants that this research will
be a voluntary research and that the participants will not be
provided with any form of monetary compensation

« Survey forms that are completely answered by the respondents
will only be taken into consideration, and that incomplete forms

will be excluded

« Survey will only be conducted over Google forms, and that the
responses that are collected over the Google Drive will only be
included
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LIMITATIONS OF THE RESEARCH

®  Lack of primary qualitative data collection strategy where the
interviews will not be conducted by the researcher.

®  The perspectives of both managers and employees will be
considered corresponding to their motivation levels at Tesco.

®  The literature review section of this rescarch will be made in

such a way that only those articles are selected which will be
available free of cost.

®  Specific targeting strategy for a wide

respondents will be considered
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FUTURE RECOMMENDATIONS

Recommendations

Selection of the primary qualitative data collection strategy
by using interviews.
Collecting data using interviews from managers and

employees will allow the researcher to develop increased
evidence of qualitative data in the form of different facial

expressions

Implementation of statistical calculations which are mainly

the influential statistics may be i

for improved data analysis
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CONCLUSION

Primary quantitative data collection strategy for the collection
and analysis of the data.

Ethical consideration of implementing and anonymity of the
data and prevention of data tempering associated with this
rescarch.

Use of consent approval form before the survey process will
be implemented to collect the data for this research.

Reliability and validity parameters will be implemented

sustainably

CONCLUSION
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INTRODUCTION

® This presentation is based on the analysis of the
research methods that have been implemented

® Employee motivation is established by managers |NTRO[¥UCT|Ow

M
corresponding to their strategies of motivation and 'A\‘ )
L

rewards

® A primary data collection strategy will be implemented

in this research, which will consider a wide variety of

disciplines
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CHOICE OF METHODOLOGY

Research Methodology

The methodology of choice in this case will involve the sclection of the
rescarch, philosophy, approach and research sirategy.
Positivism philosophy of research will be the chosen philosophy

associated with this research as each take info accounts the subjective

experiences and survey
It will allow the survey to be specifically to be conducted to analyse the

role of managers in Tesco in motivating the employees

down method will be implemented




image4.png
RELIABILITY ISSUES

® Sampling biases may be one of the major reliability
issues that may be associated with this research
® Measurement error is another significant reliability

issue that is directly associated with a survey

questionnaire method

® Non-responsiveness of the participants or the

respondents is another significant reliability issue
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DEALING WITH RELIABILITY ISSUES

All those options that have been left blank or skipped by participants will not be
included in the data analysis

The personal experiences of the respondents will be included. and that the personal
experience of the researcher will not be analysed (Mauthner, 2020).

Sampling bias will be minimised by increasing the number of respondents

Measurement error is not complex and therefore descriptive data analysis will be

implemented corresponding to the percentage of respondents and
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VALIDITY ISSUES

The major validity issue is the selection of the target population
in Tesco where a biased population may be selected
Confounding variables and their implication is significantly
restricted in some research where a significant issue to validity
is evident

Multiple sources and their inclusion is considered to be one of

the most important parameters which if not implemented may

hamper the overall validity





