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Introduction -Marketing defines a business’s endeavors to understand its consumers and innovation, communicate knowledge, and supply services and products tailored to their desires and requirements. Conventional commerce processes have provided a pathway to unique, more compelling digital ones because commerce has matured. Direct sales, trade shows, and television were all illustrations of the offline form of acquiring consumers and applying the term around unique things in the past. A company like resort consequence operates social media such as Google, Facebook, and a few variations to promote their yield via a website, attracting clients to stay at the resort during their holidays or trip. Both Moxy and Six Scenes will concern in this essay.   
Unrivaled health and sustainability brand Six Senses is known for developing some of the world's most opulent holistic retreats where mind and body may be reset and rebalanced.
A strong brand contributes to the hotel's competitiveness. New potential for hotels is created by the inclusion of digital marketing in the branding strategy, Moxy.
Banyan, I., Lebedieva, N., Nehrey, M., Velychko, O., Petrova, O. and Peresichna, S., 2023. Digital Tools of Marketing Strategies in Hotel Branding. Journal of Information Technology Management, 15(1), pp.62-88.
Analyzing the Influence of Social Media Influencers on Consumer Purchase Decisions, Shrivastava, A., Jodhana, L.S., Chourasia, S., and Verma, B.L. the 34th page of the GURUGRAM UNIVERSITY BUSINESS REVIEW (GUBR).








Main body

The marketing strategies used by the Six Senses and Moxy resorts both arose from the aim to provide consumers with useful and delectable services in addition to pure enjoyment. For each of its resort problems, Six Senses has a comprehensive commercial strategy. The corporation has developed a charming business strategy that considers the clientele's current and future business. The organization helps travelers, appropriate tourists, corporations, and family members who are looking for inexpensive lodging (Rahaya et al., 2018) Moxy was designed to be a boutique brand designed to be affordable, playful, and stylish in Weinstein. (2022). As a result of its unique location, the six senses are advised to exercise greater caution when dealing with environmental challenges.                                  
The Marketing approaches of both the Six senses and Moxy resort have emerged from the
desire of presenting to the customers valuable and delicious services apart from trurism
pleasure. Six senses have a complete commerce approach for apiece of its resort challenges. The business has created a winsome commerce approach that accounts for its clientele' company and planned commerce. The association caters to travellers, appropriation tourists, corporations, and relatives seeking affordable accommodation (Rahaya et al., 2018). Before executing any marketing strategy, the firm provides it is compatible with its immediate task of supplying visitors with a relaxed night-time rest. In the lodging spaces, for illustration, a regular material strategy embodies itself across trademarks through royal purple colouring to bring the luxuriousness and convenience of the facilities. Due to this type of promotion, there is a noticeable uptick in welfare in resorts amongst draft and prospective visitors. It shows how the company will make returns and how consumers will be feasted so that everyone is pleased with the result. There is an exact difference between the "authentic," "substance," and
" improved" stories of kindness that Moxy delivers (BASYAZICIOGLU and Kara Mustafa,
2018). The corporation's lodging brands are mostly removed and optimized to yield earnings.
Moxy places Six senses on artistic delight and has thus created commerce plans to provide
this. The business makes a measure to understand its clients to deliver competitive pricing
and the proper outgrowths at the correct costs. Operating collection and need directions
Moxy can determine how considerably cash it can produce. The scenario appraisal even
provides the business will not fail consumers due to soaking. The company further draws in customers by creating digital promotional movements on social sites and web pages to retail its objects, resulting in increased trademark rental products (Ryan, 2016).

The current market  position, Six senses have a commanding retail stake in the United
Kingdom because it is the biggest resort challenge. It has better than 800 places and better than 72,000 spaces. For sample, the business had divided from its parent corporation and assumed a unique character. It rendered better than 70% of Whitbread’s profits. The company is the most pleasingly desired resort chain in the UK as it unfailingly supplies high grades at reasonable velocities. Therefore, it has a competitive advantage because of its uncommon trademark situation. Delivering a fantastic holiday for visitors is essential to hospitality (Paul,2019). Any consumer who touched them did not bring foremost swiftness usefulness offered the opportunity to earn their cash reimbursed by the business. Six senses brands keep a portion  awake  on the  contest  since they  are  the best  resorts  that  deliver  a  cash  refund warranty. It entices  a  constant  creek of clients because   of   the increased anticipation   its consumers have for the grade of the benefit they will convey (Spinoglio, 2020).
Moxy global resort is not just a leading franchisor, operator, and residence claim but even the earth's largest resort chain in times of the digit of chambers it shows. It has a commanding demand   claim   regarding   the  scope   and  profundity   of  its   investment   holding,   managing abilities, and web of franchisees. As the Six senses in the resort enterprise to deliver clients the   comfort   of   online   booking,   Moxy   has   reaped   the   advantages   of   digital   commerce possibility to grow earning.
marketing tactics and communication strategy in the market (Smith and Zook, 2019). Among the most suitable marketing communication strategies, their branding, promotional ads and website advertising, and social media networking constitute a significant portion (Bowie,Buttle,   Brookes,   and   Mariussen,   2016).   Both   Moxy   and   Six   Senses   rely   on   the   ever-expanding market of social media advertising platforms and web advertisement to attract their customers.








                                                              


  Pestel analyses Moxy     and six sense 


political: 
 Ukraine and Russia war its an impact on the economy through energy, financial trade, and supply chains.
Economic: Rising prices and scarcity of supplies its reducing tourists.
Social: It relates to the socioeconomic environment of a given industry for a business to understand how consumer needs are shaped and what brings them to the market for purchase.   
 Technological: Online rental businesses like Airbnb, which allow private individuals to rent their homes or rooms directly to tourists, have the potential to have a significant influence on the hotel industry.
Legal: There has been criticism that some hosts are abusing Airbnb in some markets to run what amounts to illegal hotels. Another concern is that Airbnb hosts do not pay lodging taxes, which are a major source of revenue for some municipalities.

                                           Swot analyses 
 Moxy
STRENGTH  
Strong financial support, unprecedented hotel environment, brand distinction price per value.
Weakness
New brand, low awareness in the market, increasing competitive. 
Opportunities 
Worldwide increase in lodging demand 
New technologies.
Threats
More online alternatives, a continuation of economic recession. 
Six senses
Strength
high margin, environmentally friendly,
weakness
troublesome tax rate, depending on tourism and seasons.
opportunities 
large field of technology.
Threats
Turbulent economics.


traffic and engagement                                                                                                                        Total visit between nov2022-Jan 2023 Worldwide
Six senses have a total visit of 1374m which one Moxy having 724.870
Device distribution wise six senses have 20.9%on desktop and mobile 79.1%
Which is Moxy desktop 8.6%and mobile 91.4% 
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Demographic- Gender Distribution
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Age Distribution 
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According to engagement-Moxy have monthly visits of 241.623 and six senses have 458.120. Monthly unique visits96.588and six senses have 232. 664. pare visits Moxy 2.50 and six senses 1.97. bounce rate is Moxy 66.77% and six sense 58.75%.

Conclusion
Because both birds operate primarily in the European and American markets, it is interesting to see how the markets are segmented and positioned for each bird. In addition to providing better luxury services, this helps them generate wealthy cash. They have an advantage in terms of business expansion and growth due to the extremely lucrative markets in Europe and the Americas. Six Senses depends on the strength of its locational advantage, designs, and sustainability platforms while Moxy works to increase its operating base through diversified and demand-driven distribution channels (George, 2021). 
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