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ABSTRACT 
Covid-19 has affected all over the world business. Not only did the enterprises have to bear the loss in this pandemic but millions of people were died due to this pandemic (Tadrzak, 2020). Our purpose behind this research is to analyze the effect of Covid-19 on the E-commerce business (Kenyon, 2021). People have switched their purchasing behavior from physical activities to online platforms. Making such an idea we have collected the idea from people who are aged between 20 to 30 years old to analyze their behavior during this pandemic. The methodology we use is the analysis of the behavior by circulating the questionnaire among the targeted audience. All the analytical questions have been concluded into SPSS software to know the result of our findings. Throughout the process, some hypotheses were generated, under which all the research has been conducted. The main purpose of this research is to know the relationship between e-commerce and the Covid-19 factors. The results will be based on the evidence and the results that have been collected from people of different ages. Moreover, the fundamental of this research is the business that is proving e-commerce services like Amazon, Ali Baba, and many the platform that are busy with such business methodology. While the financial statements of many e-commerce businesses show that there is a significant positive outcome in the statement of such companies (Neusser, 2020). While on the other hand, many firms have faced declined sales revenues throughout this pandemic. The results of revenues and sales of the companies are different from location to location (Covid-19 Repository , 2021). People’s sales behavior varies according to the location where they exist. In many countries, people are stuck in their homes which forces them to use such e-commerce techniques to make their purchases (Cline, 2020). Therefore, the results may vary from one country to another. 
Introduction
Covid-19 has affected all over the world business. With a glimpse of time this become a most followed trend almost all the business of the world started making their global appearance and they are the most successful and widely reachable companies like; Amazon, Ali Express, and others. The e-commerce was definitely suffered under Covid-19 situation but impact was hybrid in nature and is subjective in nature (Bhatti, Akram, & Khan, 2020).
Review of the Literature
Now all the businesses which were functional in a specified and close economies had an opportunity to start and expend their business throughout the world using a number of internet facilities and enhance their market share as well as market growth which were previously stagnant (Lunthan & Doh, 2018). Hence a dynamic era of online shopping and business started. With a glimpse of time this become a most followed trend almost all the business of the world started making their global appearance and they are the most successful and widely reachable companies like; Amazon, Ali Express, and others. 
All was going very well until 2019. But the sudden outbreak of Covid-19 from China and its exponentially swift spread, made the world dumbfounded. Not only people, but business also became its prey ( Gruszczynski, 2020). Moreover the production facilities were closed, intermediate products and intermediaries were suspended, and input of production were unavailable hence caused a negative supply shock. (Vidya & Parbheesh, 2020). At the same time, online communication, online entertainment, and online shopping are seeing unprecedented growth. (Donthu & Gustafsson, 2020). The e-commerce was definitely suffered under Covid-19 situation but impact was hybrid in nature and is subjective in nature (Bhatti, Akram, & Khan, 2020).
But to what extent? This is what are intended to study in this research and will try to empirically answer the questions of our research. Though Covid-19 is slowed down it pace but still the world trade and commerce has not forgotten it and recovered.  So in this proposed researched we will investigate the consequence of Covid-19 on cross border e-commerce and will see how it has devastated the world or how it seemed a golden opportunity.
Problem Statement
There might not be enough identical studies available. Though researchers have touched a number of areas of this study like; imports, exports, commerce and so on. But no exact study is available. There findings are generalizable and trustworthy. The underdeveloped countries suffered very badly from Covid-19 as there most the commodities comes from the nearby developed countries. Similarly, as they were impacted a lot so countries fears to trade with and ban their exports. So they were effected more badly then developed countries. Like; South Africa during Omicron a new variant of Corona Virus. (Baldwin & di Mauro, 2020). A number of researchers studied underdeveloped countries. Like Pakistan, India, African countries and so on. But a few studies have taken into consideration the developed world. Which we would take into consideration in this study along with an underdeveloped country India. So this study would be revolving around both developed and underdeveloped world to give the precision to the data and give more accurate information than others.
Purpose Statement
The first and prime purpose of the study to learn the effective ways of doing a research work. As this research is fundamental research so it’s clear that the purpose of this research is not to solve the problem at hand but to better understand and disseminate the information of the topic before people. That is to see and tell how badly or positively covid-19 has effected the cross border e-commerce and commerce. Second purpose of the study is to know how and what factors caused the decline or incline in the cross border e-commerce along with covid-19 that will surely increase our knowledge. Moreover, to make a recommended solution that people can use if they come across with identical or somehow relevant problem, and to make a framework that will help them to vanquish such situation. Thirdly, the purpose of this study to come up with a solution that how can we mitigate such uncertain situation in the future, being proactive and anticipate the worse impacts of it so that we can minimize the losses and enhance the greater good of the society. In addition, to apply all the learnt and observed tools of a better research in order to excel the research skills and meet the modern world requirement. Lastly to learn how this type of relationship and variables are, and can be gathered, analyzed, reported and make a decision making tool on it.
Significance of the Study 
Careful consideration of various factors, active discussion and improvement are of great significance to future research. It is not only easy for readers to understand, but also brings theoretical support for the practical application of enterprises, and has research value and practical significance. 
Research Question(s)
We are to explore the answers of following questions by analyzing the data and using the research method learnt. In order to analyze problem, understand the dimension from which we can solve the problem at hand, empirically finding the answers and making a comprehensive report of findings. Questions to investigate are:  
RQ1:  Is there any relationship between Covid-19 and cross border e-commerce?
RQ2:  What were impacts of Covid-19 onto the e-commerce?
RQ3:  Is Coivid-19 positively or negatively impacted the cross border e-commerce?
RQ4:  What were the before and after effects Covid-19 on the cross border e-commerce?
RQ1:  Can e-commerce be a solution against Covid-19 and similar crisis?
Hypotheses
Hypothesis is a researcher’s belief theory or a guess about the relationship of the variables under study (Sekran & Bogie, 2018).  So does this research has the hypothesis which are to test using proposed data collection method, analyzing the data using appropriate statistical packages and techniques, and finally rejecting them or don’t rejecting them. Hence following are the hypothesis which are according to research questions: 
H1: Covid-19 and cross border e-commerce are correlated
H2: Covid-19 and cross border e-commerce are not correlated
H3: Covid-19 and cross border e-commerce are negatively correlated
H4: Covid-19 and cross border e-commerce are not negatively correlated
H5: Covid-19 can significantly impact cross border e-commerce
H6: Covid-19 can not significantly impact cross border e-commerce
H7: Cross border e-commerce remains constant between pre Covid-19 and during covid-19
H8: Cross border e-commerce does not remain constant between pre Covid-19 and during covid-19
Identification of Variables 
In order to study the relationship between covid-19 and cross border e-commerce we are taking two variable initially. One dependent variable is e-commerce between the countries called cross border e-commerce. The second and independent variable of this study would be the severity of covid-19.  As we have e-commerce variable which that we will drive using the different aspects of variable. Like its functionality, usage and so on.  (Mentioned in the data collection portion).  Secondly, we will have the variable of covid-19. The people died hipe created and number of people effected from Covid-19 is our next variable called the severity of covid-19.
Design 
In the research on the ability of cross-border e-commerce to cope with market changes, the researcher chose the perspective of the impact of public health events, combined with their own experience and the general laws followed by the society to make assumptions. Through the understanding of research projects based on philosophy, researchers find that more phenomena are not only based on interpretivism and social constructivism, truth and reality are created;  It also combines positivism, where truth and reality are discovered. Therefore, to further determine appropriate research paradigm and guide researchers to choose methodology and research methods, more scientific and reasonable researchers are more inclined to adopt mixed research combining qualitative research and quantitative research in research design. In terms of data collection methods, this study will use the main data collection tools consisting of questionnaires and interviews.  
In qualitative data collection, interviews are usually semi-structured, meaning that they follow an interview guideline. The interview process may also involve case studies and critical event methods. In terms of research objects and sampling, this study adopts theoretical sampling method to select research objects that can answer our research questions. On the basis of in-depth study of the questions, interviews were conducted in batches, and further interviews were determined according to respondents' answers. The interviewees focus on the practitioners of competitive platforms and industry-leading managers, so that they can understand the strategic formulation of internal operations, make the strategic management of platforms or merchants more clear, and promote the decision-making research of cross-border e-commerce merchants in the process of crisis. Interviews should be recorded, either face-to-face or online, to facilitate participants affected by the epidemic.  
In addition, considering that interviewees are worried about drawing negative conclusions, they may not tell the truth, conceal something or only say good things due to conflicts of interest, which will affect the authenticity of data and conclusions. Therefore, some of them are chosen to dismiss their employees, or those who have run cross-border e-commerce and then change their businesses, or those who are engaged in sideline business. In addition, in order to ensure the true validity of the data and conclusions, the researcher took two variables, one of which was the dependent variable of cross-border e-commerce and the second independent variable was the severity of COVID-19. Based on this, ethical survey questions were designed and questionnaires were conducted.  
[bookmark: _GoBack]Limitations
May have a conflict of interest with the respondent because negative conclusions may be drawn about the company. 
Participants 
For the participants of the questionnaire survey, this research activity is expected to randomly sample 50 people. Participants of the questionnaire survey plan to be Chinese young people living in different cities or countries. Through questionnaire question design, as well as relevant personnel and industry background understanding. Inform the background of the investigation and sign a statement of facts with the participant if necessary.  
Setting
Focus on the first and second tier cities in China, such as Hangzhou, Shenzhen, Shanghai, Kunming, Chengdu, Xiamen, etc.  And Asian countries, such as Thailand, Laos and India, as well as Africa and some European and American countries that have cross-border e-commerce business with China.
Since I am currently living in China, this research activity will be carried out in China considering the current restrictions of the epidemic. And since the research is on cross-border e-commerce business, data of different cities and countries will be involved, but this will be realized through the network. There are no specific ethical issues in the local environment of China, and all research activities will be carried out under conditions that ensure compliance with legal provisions and local ethics, such as the Guidelines and Guidelines for The Construction of Civic Ethics, which do not involve ethical provisions outside the usual UK context. Some registered merchants of internationally renowned e-commerce platforms such as Amazon and Alibaba have agreed with me to study their business practices and values. The researcher will continue to seek relevant licenses as required.
Instrumentation 
In terms of data collection and analysis methods, researchers used The software Wenxianxing to design and investigate online electronic questionnaires and collect statistics of recovered data, and then used SPSS software to analyze the data.  For the content recorded in the interview, NVIVO software will be used to encode, and then narrative analysis and theme analysis will be conducted, which makes the complex research visualized. Finally archive the data.  
Procedures 
First of all, according to the provisions of the GDPR and Data Protection Act (2018), the researcher obtained the consent of participants in the collection, storage and use of personal information, and declared that participants have absolute control over their personal data.  
Then, the online electronic questionnaire was designed and investigated by using The software Wenjuanxing, as well as the statistics of the recovered data, and the data was analyzed by using SPSS software. The sources and collation of the data are mostly concentrated in China. NVIVO software will be used to encode and analyze the content recorded in the interview. Finally, a document is formed and saved.

Data Analysis 
Data collection for this research activity will be divided into two parts.  The first is questionnaire survey, which needs to collect the age, gender, city where they live, position and other personal information of the respondents, and then classify and analyze them according to different situations.  The second is the interview, which requires the interviewee to be recorded for later coding and further data analysis.
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