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Analysis

To analyse the effectiveness of this poster the usage of single use and reusable mugs
would need to somehow be measured. This could be done on a weekly basis, possibly
over a 6 week period, where the amount of reusable cups the university still has at the
end of each week is noted with the amount of rubbish bags of the single use cups. for
example at the start of week 1 the university will have 100 reusable mugs. By the end
of the week there would be 95 reusable cups left and 27 rubbish bags full of single use
cups. By the end of the next week we'd hope to see the amount of reusable cups left
decrease along with the amount of rubbish bags. By the end of the 6 weeks if the
poster had an effect the amount of cups should be 0 as people have collected them
Background all and the single use rubbish should be at least half. If this is successful the real world
implications cause be huge. More people using reusable mugs globally means less

waste globally meaning a massive impact for climate change.
In the UK alone over 2.5 billion single use cups

are used and thrown away annually. Globally,
approximately 100,000,000,000 end up in
landfills or incinerators every year
(Loughborough University, 2025). Being a large
university means being a large part of the issue
when it comes to waste. However, we can also
be part of the solution. Landfills contribute to
climate change on alarge scale by producing
greenhouse gases that tarp heat accelerating
global warming. Therefore, by lessening the

Theory behind it

When trying to change or alter eop|es behaviour
ona |c1rger scale, psycho|ogica theories comes in
to p|c1y. The most well known theon/ in this area is
the theory of p|c1nned behaviour. This states that
before a behaviour occurs the intention behind it
is set and the intention is influenced by 3 main

N X B . things: attitudes, subjective norm and perceived )& x
amount we contribute to landfills with single use ; . ! = .
N behavioural control (Ajzen, 1991). With regards to so why not pick up your free
cups we can also he|P tackle climate Chcnge- this theory and changing behaviour, a positive mug from the canteen today

attitude, subjective norms changing or a|rec1dy
matching this behaviour is vital. With regards to
perceivec? behavioural control this is unique to the
individual for the most part. If they believe they
have the abi|ity to change the behaviour or alter
the way they do something then they are more
|ike|y to do S0, especia”y if the above points are
also met.

and start helping the
environmegt today?

Campaign

To encourage the use of reusable mugs, a poster
was designed to be placed around the university
(see far right). The target demographic for this
was anybody who was in the university, both
staff and students. The targeted behaviour was
people’s usage of single use mugs for their hot
drinks and trying to push people to use reusable
mugs supplied (for free) by the university. The
poster was designed with psychological theories

in mind (see the ‘Theory behind it’ segment).

Equa”y as preva|ent is nudge theory. Nudge
theory is the idea that peop|e can be persuaded
or ’nudged’ into muking a specific decision by the
wording of something, or other similar ways
(Steele, 2026). In relation to the poster the nudge
theon/ would come in to p|c1y with the suggestion
that using sing|e use cups is contributing toa
massive problem and by using a reusable cup, of
no extra charge to yourseﬁ, you can he|p to
reduce or eliminate this prob|emt Peop|e are
being nudged to use a reusable cup as they’re
being confronted by the rec1|ity of sing|e use cups
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