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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads slightly quickly, providing all the necessary information in first page and easy to see the “Book now” button The images are very attractive and eye catching to user. There are no delays on phone or computers which is good for customers who wants to know the cost and helping them to book faster before they change their mind. However, having a fast website is essential for keeping visitor happy , ranking higher on search engines and making money. To achieve a fast-loading website, the industry standard is for the largest content element (Largest Contentful Paint - LCP) to load in under 2.5 seconds. For optimal user experience and SEO, mobile sites should ideally load in under 1 second (Anderson, 2026)


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has contained many sub-pages for different spots, location, games, offers, parties’ groups, team event, adult bowling food, drink etc. Expected buyer navigate them clearly. Nonetheless Creating subpages involves nesting a new or existing page under a parent page within a Content Management System (CMS) like Weebly or WordPress, usually by dragging the page slightly to the right in the site structure. This hierarchical approach organizes content for better navigation. (guide, 2022)


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customer can book via website easily as it has Book now button show in a combination of yellow, red and blue colours located in first page. Once you clicked on book now button it will direct you into the site, allowing customer to select their location, number of people, date and preferred time, step by step process. Setting up a standard booking process on a website involves integrating a scheduling system that allows customers to view real-time availability, select services, and make payments 24/7 without manual staff intervention. A standard, high-converting booking flow consists of a clear "Book Now" call-to-action (CTA), a simple booking form, secure payment integration, and instant automated confirmations. (Burns, 2024)


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The improvement could be made to the usability of the website are voice navigation for easy access, background music to catch more attention of the user. Standard usability improvements for a website focus on increasing clarity, accessibility, and speed to reduce user frustration and improve conversion rates. Key areas for enhancement include adopting a "mobile-first" approach, improving navigation, and ensuring high contrast for accessibility. (Robezzoli, 2022)


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks greatly pleasant, take advantage of lively “day or nightlife” decorative a bowling alley environment. Yes, there are differences in appearance on a mobile phone versus a computer, on a computer layout the screen looks spacious with a big main image. On a phone change into a small “Sandwich “icon the text is clear without scrolling sideways. The primary standards creating differences in appearance between mobile phones and computers are Responsive Web Design (RWD), Mobile-First Design, and Viewport Meta Tags. These standards compel websites to adapt to smaller screen sizes, vertical orientations, and touch-based interactions, resulting in simplified layouts, larger buttons, and stacked content on mobile compared to the horizontal, complex layouts used on desktops. (Phillips, 2022)


	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The website looks attractive with people full of energy having fun while playing bowling and drinking. This makes the place looks friendly enjoyable for family or friends out. The colours are dark with bright neon pink, blue, and yellow etc. Which looks latest and fun. There are few videos like mini golf and bowling etc. and websites loads quickly. The pictures look energetic and show the cheerful vibe. A standard modern website that effectively utilizes imagery, video, and color focuses on balancing high-quality visual content with fast loading speeds and user engagement. It leverages specific file formats, resolutions, and structural elements to create a polished, professional, and accessible user experience. (Krause, 2023)

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not appear to have an online chat tool instead they have other tools to enquire the product or services like request a free call back from a member of their team, contact by phone or contact them by email. Standard usage of an online chat tool (or live chat) on a website for product or service enquiries involves a real-time, interactive process designed for speed and convenience, typically handled by either a human agent or an AI chatbot. (Dawson, 2019)

	Question 2d – How effective are the social media links on the website?


	Answer: 
The social medial link on their website is easy to locate at the bottom of the page. They have Facebook, Instagram, YouTube and TikTok are successful to promote the business and hook the people to make a booking in the future. Linking social media to a website is highly effective, serving as a vital bridge between online platforms that boosts visibility, enhances user engagement, and builds brand credibility. By including social media links, icons, or live feeds on your site, you create a cohesive online presence that enables a two-way traffic flow, helping to turn social followers into website visitors and vice versa. (Partners, 2025)

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered by the company made clear to customer because the website is easy to understand and well organised. It has simple links like location, games, parties, food and drinks etc. Each component has clear images to show what is offered like mini golf or easter bowling so customer can easily find what they need. Making standard service offerings clear on a company website requires a combination of structured information, client-centric language, and easy navigation. Best practices focus on reducing customer effort to find information, with 79% of users skimming pages rather than reading in detail. (Oliver, 2018)


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Hollywood bowl appears customer reviews from sites like Trustpilot and TripAdvisor. There are normally up to date and looks real feedback from recent visitor Mr. Akhtar on March 30, 2026. This helps people trust the company because they can see what others think or experienced during their visit. Standardized customer reviewing on websites involves implementing structured systems to collect, display, and manage feedback, which serves as crucial social proof to boost credibility and conversion rates. These systems allow customers to rate products, leave written comments, and sometimes upload photos or videos, with the best practices often involving third-party verification to ensure authenticity. (Stevens, 2025)


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service looks high quality because the website uses clear and creative photos. Yes, I will use the company’s service or recommend it because the images show modern, lots of activities to choose like golf, pool and bright bowling areas etc. suitable for family, couples and big groups like birthday or company parties. Making the experience look fun and memorable.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices are made clear, however they essential the user to choose a specific location first, because the rate is different by region. One a location chosen the booking pages provide clear pricing for adults and children. The offer booking available as well as parties and group. These prices reflect the quality of the modern facilities shown   great environment and offer deals answer the coast.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling

	
	2 Parties

	
	3 Indoor activities

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when you search bowling or bowling near me on Google, Hollywood Bowl normally appears within the top ten results. This is because it is one of the biggest bowling companies in the United Kingdom.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are very important for businesses in the United Kingdom because they perform like an online shop. Social media is useful for communication, but websites can do more, like booking assistance, giving detailed information and permit secure payments. They are also a trusted place where buyer can get right details. For a marketing like Hollywood bowl, the websites assist turn buyer interest into bookings.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
One recommendation I would make is to add a live chat tool to the website. This would allow customers to ask questions and get quick answer in real time. I suggest this improvement because it can make the customer enhanced experience, less waiting time, and help users to decide faster. This may also grow buyer satisfaction and sales.



Reference List 
	References
Anderson, S., 2026. hobo-web.co.uk. [Online] 
Available at: https://www.hobo-web.co.uk/your-website-design-should-load-in-4-seconds/#:~:text=This%20article%20is%20packed%20with,1s%20to%2010s:%20+123%25
[Accessed 14 April 2026].

Burns, R., 2024. calendly.com. [Online] 
Available at: https://calendly.com/blog/online-booking-system
[Accessed 14 April 2026].

Dawson, R., 2019. wcnwchamber.org.uk. [Online] 
Available at: https://wcnwchamber.org.uk/how-using-live-chat-on-your-website-can-really-boost-your-business/#:~:text=The%20chat%20button%20can%20be,Chat%20is%20Convenient%20for%20Customers
[Accessed 14 April 2026].

guide, T. s., 2022. weebly.com. [Online] 
Available at: https://www.weebly.com/app/help/us/en/topics/create-pages-and-navigation
[Accessed 14 April 2016].

Krause, R., 2023. nngroup.com. [Online] 
Available at: https://www.nngroup.com/articles/imagery-in-visual-design/#:~:text=Balance%20is%20one%20of%20the,illustration%2C%20it%20feels%20off%20balance.
[Accessed 14 April 2026].

Oliver, L., 2018. medium.com. [Online] 
Available at: https://medium.com/@retta.oliver/creating-your-service-offering-website-services-offered-and-posting-your-rates-or-not-d046bf001dc1
[Accessed 14 April 2026].

Partners, S. M., 2025. seekmarketingpartners.com. [Online] 
Available at: https://seekmarketingpartners.com/digital-marketing-blog/why-social-media-links-matter/#:~:text=Key%20Points:%20Social%20Media%20Links,engage%20with%20your%20brand%20online.
[Accessed 14 April 2026].

Phillips, J., 2022. reachstudios.co.uk. [Online] 
Available at: https://reachstudios.co.uk/blog/why-does-my-website-not-look-right-on-a-mobile-device/#:~:text=Mobile%2DFirst%20Indexing-,Responsive%20design%20isn't%20the%20only%20approach%20to%20mobile%20optimisation,between%20mobile%20and%20desktop%20versions
[Accessed 14 April 2026].

Robezzoli, A., 2022. powermarketinginternational.com. [Online] 
Available at: https://www.powermarketinginternational.com/blog/6-ways-to-improve-website-usability-to-generate-more-sales#:~:text=Your%20text%20should%20be%20concise,important%20information%20near%20the%20beginning.&text=Your%20website%20pages%20should%20load,to%20addr
[Accessed 14 April 2026].

Stevens, E., 2025. sumup.com. [Online] 
Available at: https://www.sumup.com/en-gb/running-business/customers/how-to-ask-customer-for-review/
[Accessed 14 April 2026].


(Anderson, 2026)
(guide, 2022)
(Burns, 2024)
(Robezzoli, 2022)
(Phillips, 2022)
(Krause, 2023)
(Dawson, 2019)
(Partners, 2025)
(Oliver, 2018)
(Stevens, 2025)




