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UsabilityTask 1.2c

The layouts for both supermarkets were very similar, straight away for both you could see what was available and any special offers. The colours where easy to read on both websites and are linked to their branded colours for Asda [1] and Tesco [2]. It was clear to see that both Websites are following a responsive Web Design (RWD) for a desktop view, a responsive Web design (RWD) is the strategy that requires the website to use the correct layout depending on what device is used and in this case desktop browser [3]. The text for both websites is consistent throughout, using same fonts that are clear to read for users that we will cover further in accessibility.
The search bars on both websites worked well when searching for things such as bacon, bread and cheese. Both websites are responsive when going from page to page and item to item as shown below:

[image: ][image: ]
   Figure 1- Tesco Main Welcome Page                                                                                                                             Figure 2 - Asda Main Welcome Page
Having the search bar at the top of screen in a clear way allows for more efficient journey as no scrolling needed, you can just search and have better user experience with ease and less of your time taken up, looking for items you would need. If a user must look how to search or find products that are not easily visible, it could result in a user being frustrated and not using the Website.Task 1.2c

 The one advantage that Asda has over Tesco is the nutritional information is next to the product which makes it easy to understand what the healthy products are and what are not. Tesco does show this information, but you do have to scroll down which can add an extra step to a user’s journey to purchasing a product on desktop:
[image: ][image: ]
Figure 3 - Tesco Nutrition Information from Website                                                                                                 Figure 4 - Asda Nutrition Information from Website




Task 1.2c



[bookmark: _Toc242637851]Accessibility                                                                                                                                                                                                                
To evaluate the accessibility effectively I have chosen to use WAVE extension on a Web Browser. This is a web accessibility evaluation tool that allows to look for any accessibility weaknesses in a website directly through your browser. This helps creators of website meet the needs of anyone with disabilities or additional needs [4]. Below are the results from Asda and Tesco, the scores out of 10 are quite close with Asda at 7.5 and Tesco 7.8. There is one standout for Asda showing 10 more errors compare to Tesco but Tesco having 17 more alerts.
[image: ]                                                              [image: ]
Figure 5 - WAVE Tesco Error Detail and Score Screenshot                                                                      Figure 6 - WAVE Asda Error Detail and Score Screenshot
What does each detail mean indicate:Task 1.2c

· Errors - These are errors that need to be fixed urgently, due to the impact on accessibility [5] 
· Contrast - These are errors in colour contrast that need to be fixed urgently, due to the impact on accessibility [5]
· Alerts – These need human interaction to check, as could impact accessibility but also could not impact it [5]
· Structure – This identifies if there are structural issues with HTML, such as headings and lists. These should be reviewed to check for any accessibility issues [5]
· Features – These are elements that can enhance the accessibility of your website [5]
· ARIA – Accessible Rich Internet Applications are used to make a web page more structured to support accessibility, but do need a manual check [5]
To do a comparison we will focus on Error and Contrast as we know these require urgent Fixes:
	Information taken from WAVE extension tool
	
	

	Asda (Errors)
	Volume
	Issues caused

	There is an image on with no other alternative text
	1
	There is an image within a link that has no text so a screen reader could not be used on this section

	Heading has no content
	1
	Keyboard and screen reader users can navigate by some heading elements. Having empty headings could cause confusion

	
	
	

	
	
	

	Information taken from WAVE extension tool
	
	

	Tesco (Errors)
	Volume
	Issues caused

	Heading has no content
	8
	Keyboard and screen reader users can navigate by some heading elements. Having empty headings could cause confusion

	Broken ARIA reference
	3
	Impacts users of screen readers who use these to better understand sections of website such as buttons


Task 1.2c

	Information taken from WAVE extension tool
	
	

	Asda (Contrast)
	Volume 
	Issues caused

	Very low contrast when comparing text and background colours
	11
	There is an image within a link that has no text so a screen reader could not be used on this section

	
	
	

	
	
	

	Information taken from WAVE extension tool
	
	

	Tesco (Contrast)
	Volume
	Issues caused

	No contrast errors
	0
	No issues caused 



Errors comparison:
When we look at errors you can see that Tesco has 9 (450%) more than Asda. 
Contrast comparison:
When we look at contrast, Tesco comes up stronger with 0 errors compared to Asda with 11 errors.
Overall comparison of Errors and Contrast:
Totals for Asda are 13 and Tesco is 11
When we compare these two metrics alone Tesco comes up stronger with 2 (18%) less combined contrast and errors.


SEOTask 1.2c


  [image: Four original screenshots: overview on the left, on-page SEO and technical results in the middle, and links on the right.]       [image: Borderless square collage matching slide 1: overview above technical on the left, on-page SEO above links on the right.]                                     
     Figure 7 - SEO Checker Asda Screenshot                                                                                                           Figure 8 - SEO Checker Tesco Screenshot
                                                                                                                                           


Comparison of both scores from SEO tool (Unable to reference as it is dashboard extension with lots of information but include a screen shot above of the tool I used) as Website checker and HTML code:Task 1.2c

Asda SEO Score further detail:
· 11 point overall higher score than Tesco
· Head hierarchy needs attention as some parts of website have not followed the correct heading levels, this can have a negative impact on search engines bringing back details of the website
· The title length is on the long side, it is recommended to keep it under 60 characters
Tesco SEO Score further detail:
· 11 point overall lower score than Asda
· Head hierarchy needs attention as some parts of website have not followed the correct heading levels, this can have a negative impact on search engines bringing back details of the website
· The title length is on the long side, it is recommended to keep it under 60 characters
· Recommended to add an ALT image to improve accessibility for things such as screen readers and to improve search engine optimisation 
· There are broken links that need repairing, which can cause a poor user experience and impact its overall ranking on a website
Asda vs Tesco Meta tags:
When inspecting the HTML, both websites are charset to utf8 and English. The only difference is that Asda is set to English US and Tesco UK, this could impact people using screen readers as words can be spelt differently in US English compared to UK. It could also impact searching results on search engines depending on what spelling is used. They both had a welcome description with HTML that was clear to understand and sets of keywords for searching. Asda and Tesco had the correct viewport of scale 1.0 so it loads at 100% and will fit all devices.

[bookmark: _Toc242637853]
Mobile Friendliness		                                                                                                                                                                                              Task 1.2c

When we compare both websites for mobile phone friendliness, they both score over 90, with Asda scoring the highest with 94. In the current digital climate, it is vital to have websites that are built that can be easily used and information visible to have the best user experience, rather than having a different experience on each device which could be frustrating for a user. Pabini Gabriel-Pettit advises in their book Design Information Architecture “if users look for information on their mobile phone, then go to their computer, they should easily be able to resume their information-seeking task there. Working across devices should be a seamless experience” [6].
Tesco Mobile friendly check on The Toolbox: Free Mobile Friendly Test | The Toolbox
[image: ]
Figure 9 – Tesco Mobile friendly Test Toolbox
Asda Mobile friendly check on The Toolbox: Free Mobile Friendly Test | The Toolbox
[image: ]
Figure 10 – Asda Mobile friendly Test Toolbox





Conclusion		                                                                                                                                                                                              

In this task we set out to understand if the websites Asda and Tesco follow the important rules on Usability, Accessibility, Search Engine Optimisation, and Mobile friendliness. When reviewing the websites it was clear to see that from a first look they have followed very similar designs and search features, both search features are easy to use and when products are found you can easily add these to your bag via add bag buttons next to the product. In the Tesco website there is a better view when it came to looking for nutritional values, Asda there is an extra step to see this information, while Asda’s was next to the product which was a better user journey for people with busy lifestyles. 
The WAVE tool was used so that we could understand 

Bibliography

[1] 	Asda, “Asda reveals new brand identity as part of its Summer campaign – Serious About Summer,” Asda, 16 05 2024. [Online]. Available: https://corporate.asda.com/newsroom/2024/16/05/asda-reveals-new-brand-identity-as-part-of-its-summer-campaign-serious-about-summer. [Accessed 07 10 2026].
[2] 	Tesco, “Brand Standards,” Tesco, 01 04 2026. [Online]. Available: https://www.ourtesco.com/BrandStandards/colours. [Accessed 07 10 2026].
[3] 	J. N. Robbins, “Learning Web Design,” in A beginners guide to learning HTML, CSS, javascript, and web images , O'Reilly, 2025, p. 41.
[4] 	Wave, “WAVE Web Accessibility Evaluation Tools,” Wave, 2026. [Online]. Available: https://wave.webaim.org/. [Accessed 09 10 2026].
[5] 	W. Lewis, “How to use the WAVE extension and start manual accessibility testing,” blog.pope.tech, 09 12 2025. [Online]. Available: https://blog.pope.tech/2022/12/02/wave-accessibility-testing/. [Accessed 11 10 2026].
[6] 	P. Gabriel-Petit, “Designing Information Architecture,” in A practical guides to structuring digital content for findability and easy navigability, Birmingham , Packt Pubilishing, 2025, p. 12.







image2.png




image3.png
AboutAsda  Storelocator  Help Centre

ASDA [ B

Groceries \/  Offers  Regulars & Favourites George | ASDAmoney | More ASDA Websites \/

b DeliveryPass | " Rollback | @) Exceptionalbyasda | YT PaydayDeals | (® f1&less | YAy AsdaRewards
Shop our categories

ASDA "
Tickled A pae
U -

PaydayDeals Tickled Pink Christmas FrozenFood  Beers,Wines&  Fruit,Veg&  Meat, Poultry & Bakery Chilled Food
Spirits Flowers Fish
e00

Events & Inspiration





image4.png
TESCO [ somn Q

All Departments \  Groceries & Essentials My Favourites  Special Offers  Tesco Clubcard  F&F Clothing  Marketplace  New & Trending

Groceries & Special offers Clothing & Halloween Christmas Tesco Finest Fresh Food FrozenFood  Treats & Snacks
Essentials Accessories

tall £V




image5.png
AASDA Delicious 12 Thick Cut Unsmoked Back Bacon Rashers 500g

iz 120reens)

£2.65

Exhlgled 2rshers o

ey s g st

Customers soconsidered





image6.png




image7.png
=0 E A

Dewsils  Reference  Order  Stucture  Contr

811 ce A6

Erors CommamErors Al
©106 #£145 W 687
Fesures Swucure ARiA

AIM Score: 7.8 out of 10

B11 Errors
@8 Empty heading @

3 Broken ARIA reference @

A6 Alerts
@1 Missing fieldset @

@1 skipped heading level @

@ 3 Suspicious link text @

@1 Link to PDF document @





image8.png
=0 B A

B2 o011 426
Erors CommamErors Al
©95 £97 W481

Fesures  Swucure ARA

B2 Errors

@1 Linked image missing alternative
text @

@1 Empty heading @

@

oe 11 Contrast Errors
11 Very low contrast @

A 26 Alerts

Conwa @ 1 Anearby image has the same
alternative text @

@1 Long alternative text @

@1 Missing fieldset @

@1 Missing first level heading @

1 Suspicious link text @

9 Redundant link @

@1 Noscript element @

11 Very small text @




image9.png
Overview On-Page SEO Technical Keywords

SEO Website Checker Theme
veww.asda.com Traffic Backlinks Links Settings
89 Analyze Current Page ) A
Title Length Description Length
Export JSON Export PDF 22 fet
Xpo Xpo
100
Canonical Robots Tag
2 On-Page SEO Techni .
LR ochaen L g Found index, follow

Traffic Backlinks Links Settings GOOD

Title: Online Food Shopping - ASDA Groceries

Quick Health
Description: Shop online at ASDA Groceries. The same great prices as

SEO Score Page Load in store, delivered to your door or click and collect from store.

89 2491 ms

— = R -

Word Count Broken Links

292 8

Intemal Links External Links

89 4
=

Overview On-Page SEO Technical Keywords

Traffic Backlinks e Settings Broken Intemal Empty Anchors

8 40

HTTPS Mobile Friendly
Enabled Likely Yes

GOOD GOOD o

Internal Link List
* Skip to Content -> https://www.asda.com/#main-content
Image ALT Coverage Intemal / External Skip to Foot https:// d /#foot
. o Footer -> s://www.asda.com/#footer

56/62 89/41 i P

* Skip to Search -> https://www.asda.com/#search

* Skip to Main Menu -> https://www.asda.com/#main-
navigation-menu

¢ About Asda -> https://www.asda.com/about
Broken links: https://www.asda.com/#main-content, « ASDA Logo -> https://www.asda.com/
https://www.asda.com/#footer, https://www.asda.com/#search,
https://www.asda.com/#main-navigation-menu,
https://www.asda.com/, https://www.asda.com/, offers
https://www.asda.com/, https://www.asda.com/ o Renularc & Favnuritec -

Links checked for HTTP status: 30

o Offers -> https://www.asda.com/groceries/special-offers/all-

- »




image10.png
SEO Website Checker e

wwaw.tesco.com

78"

Export JSON Export PDF

/100
On-Page SEO Technical Keywords
Traffic Backlinks Links Settings
Quick Health
SEO Score Page Load
78 1892 ms
Word Count Broken Links

658

9

Overview On-Page SEO Keywords
Traffic Backlinks Links Settings

HTTPS Mobile Friendly

Enabled Likely Yes

Image ALT Coverage Intemal / External

36/82 99/32

Links checked for HTTP status: 30

Broken links: https://www.tesco.com/zones/bank-introducer,
https://www.tesco.com/deliverysaver/, https://www.tesco.com/store-
locator, https://www.tesco.com/help,
https://www.tesco.com/account/auth/en-GB/login?
from=https%3A%2F%2Fwww.tesco.com%2F,
https://www.tesco.com/store-locator/uk/?stop_mobi=yes,
https://www.tesco.com/account/auth/en-GB/login?
from=https%3A%2F%2Fwww.tesco.com%2F,
https://www.tesco.com/shop/en-GB/favourites,
https://www.tesco.com/recipes

Overview On-Page SEO Technical Keywords

Traffic Backlinks Links Settings
Title Length Description Length
77 132
Canonica Robots Tag
Found index, follow

Title: Tesco - Supermarkets | Online Groceries, Clubcard & Recipes -
Tesco Groceries

Description: Welcome to Tesco online. Discover great value groceries,
plus clothing, recipes, bank, and mobile services. Browse on Tesco.com
now!

Keywords: (none)

Overview On-Page SEO Technical Keywords

Intemal Links External Links
99 32

Broken Intemal Empty Anchors
9 5

Internal Link List

* Skip to main content -> https://www.tesco.com/? a
msockid=063670f3e8f2682208ab66f5e912698e#main-content .

* Skip to search -> https://www.tesco.com/?
msockid=063670f3e8f2682208ab66f5e912698e#search-input-1

¢ Tesco Bank -> https://www.tesco.com/zones/bank-introducer
* Delivery Saver -> https://www.tesco.com/deliverysaver/

¢ Store locator -> https://www.tesco.com/store-locator

¢ Help -> https://www.tesco.com/help

* Tesco Home page -> https://www.tesco.com/

o Mvu arcannt -> httne//uamnw tacrn rom/arrannt/anth/an-




image11.png
Mobile Friendly
@ MY 91
e
0 =
Moble Desktop
(]
- .

[re—

@0 Vewponcutqusion

et i

@ % TpTagasze
Myl i

& MotloPutrmnce s

87 20s

[y [

@ T Tenheaaniy

Jrs—

@ conmwan

[

[ ———— [eeriset)

@ passacrcits)

© Viewpot mea g conigured

[—
[pe—m————

[Rr—
[rmereiestNY

G g

© Toptarges popery szed
Mo s e et

[ r—
[ime———

[

[

© Mottt

s e ds v e s rd CS Gt
+ Sevewpet g widthteviceuits, nital-seales
+ Use i s by .
R —

+ Moot oo s e At 100 comeds

+ Optmae mages i resporsie e gy g

Tt G rmous n s s




image12.png
Mobile Friendly
[ svtbiniin PN
—

94

e sy e
ettty ks
@ © VewpanCasqurion @7 ety
- P
@ % sz @ commwan
s o ) st s

pree——

80 105 19 0075

e [ st (e

-

@ verpor e cortguns
prastniaiy

© wara corne s
S

[Cr——
Nehsemssogsans s

@ tgoetnsas

@ s oy
it s e

@ caneu s e

@ segonsioues
s st s

@ Ton iy ravgion
el

© Mo Besctes

T S —
+ Sevowpi et ithgeic-siay, ritial-scaled
PRI

© Mk e st b8 o sy

+ A rzrl s s vt 10 cames

+ Opimsmages weesrse s iy o

© T Goges i oncs.





image1.png




