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Part 1: Explore Criticallya Critical Literature Review
1. Purpose
Literature review can be regarded as an iterative process (Wisker, 2015). Therefore, literature selection should aim at "representative" methods (Booth, Sutton and Papaioannou, 2012). Inclusion in Internet search engines should also be avoided as far as possible, which is likely to give rise to selection bias and hinder scientific reproducibility (Aguinis, Cascio and Ramani, 2017; AurkoviA and KoA EC, 2018). Starting from epistemology, the research framework of traditional narrative literary criticism is established by using mixed methods (Pritchard, 2013). Traditional narrative literary criticism is still the most commonly used method in social sciences. The development of research problems may influence and improve research problems, so it is necessary to be very clear about the research problems (Efron and Ravid, 2019)
.This research is not just about trade. The subject area of the research is not the supply side of economics or the market, but focuses on the demand side. The focus is not on cross-border trade, but on consumer behaviour.  The cross-border in question refers to China and southeast Asian countries, focusing on special food. Under the influence of COVID-19, consumers' cross-border purchase needs have changed their behaviors, and the reasons for different demands during the epidemic period should be studied. That is to say, this study aims to explain clearly that in consumer behavior, when consumers buy from cross-border, they must change the way they behave.
The purpose of the literature review in this study can be seen from three aspects: setting the research background, informing the research design and methods, and determining the promotion of scholarship in this field (Efron and Ravid, 2019). Specifically to understand the current academic research progress in the field of consumer behavior under the impact of COVID-19. In order to find the current research gaps to narrow the scope of the research, design data collection and analysis strategies, and consider how to fill the gaps.  What is more important is to clarify how this study makes up for the gap on the basis of existing studies and innovate methods, environment and participants, in other words, to reflect the importance, rationality and innovation of this study (Bell, 2017).
To analyze the changes in consumer behavior and the degree of acceptance of innovative objects, thus providing specific directions and ideas for product decision-making and operation thinking of enterprises affected by the epidemic.

2. Content
Literature reviews should not be a repetition, listing, or general introduction of existing literature, but a critical analysis and comment on the strengths, weaknesses, and contributions of previous studies (Cunliffe, 2016; Cottrell, 2017; Alison and Mike, 2021). Therefore, literature review should include comprehensive extraction and analysis and commentary. And the text should be concise and concise, try to avoid quoting a lot of the original text, to use their own language to clarify the author's point of view, from the original literature to draw a general conclusion. Literature review is not a database at the same time, the research questions should be about topic, to ensure that described the existing research results is directly related to this topic research, its content is closely around the subject organization together, already can system fully reflects the history, current situation and trend of the research object, and can reflect all aspects of the research content (Wisker, 2015).  The review should be comprehensive, accurate and objective. The viewpoints and arguments used for the review should preferably come from the original literature, and try to avoid using other people's interpretation or review of the original literature (Bell, 2017).  
The specific ideas are from large fields to small fields, from previous studies to the innovation of this research. Broad areas include several broad topics covered by the research, as well as theoretical contexts or models.  Theory is a threshold concept (Kiley, 2015). Examples include consumer behavior, consumer demand theory, COVID-19, cross-border online shopping, and another specific term -- food.
The sub-areas include key concepts, definitions, and usefulness of the various topics to be covered (Cram et al., 2020; Alison and Mike, 2021). Attention should be paid to the topic and research questions of this study. Examples include motivation theory, demographic characteristics, cross-border e-commerce, fresh produce, delivery.
Previous research can be searched by different topics in the library, Ebsco, Google Academic. Collect from these searches, use RefWork or Zotero tools to create databases and generate references (Booth, Sutton and Papaioannou, 2012). Particular attention will be paid to how and through which consumers who have been quarantined indoors as a result of the outbreak are buying food, as well as changes at the Chinese border. In this way, research is more focused and provides transparency and reproducibility of systematic searches (Paré et al., 2016; Templier and Paré, 2018; Wang, Han and Beynon-Davies, 2019). At the same time, keep reading and paying attention, and continue to look for useful concepts in the research field when reading consumer behavior papers. And put these concepts in the literature review.
The innovation of this study lies in that, from the perspective of economy, most of the studies on cross-border shopping in recent years are economic analysis of market conditions based on COVID-19. The research object is the e-commerce platform that sells goods and the transaction behavior of the company. To develop innovative policies, develop markets from an enterprise perspective, use online platforms, and manage cross-border logistics. It neglects the research on consumers' perception of enterprise innovation and the degree of cognition, making it difficult to accurately grasp the demand.  Based on this, this study focuses on the demand side, the research object is the behavior of consumers, and proposes the motivation, place, way of purchase, as well as the aspects that are important to consumers, such as delivery.

3. Format
In terms of structure, this literature review is mainly divided into four parts. In terms of format, subheadings are used in paragraphs, and conjunctions are used between paragraphs to enhance coherence. In the process of writing, series can be carried out according to the development and research trend of things (Booth, Sutton and Papaioannou, 2012; Massaro, Dumay and Guthrie, 2016).
The first part is the introduction. First, introduce and explain the topic, and the reasons and importance of studying this topic, while clearly stating the purpose and research questions of the literature review. Then the structure and academic background of the article are briefly introduced, which is also the scope of this literature review. Finally, the limitations of previous studies are emphasized, that is, the timeliness of this field is not paid attention to.
The second part is the main body. That is to integrate the content, the idea of the paragraph is to summarize the viewpoints of the relevant literature in their own words, cite the literature support, and then further explain; So does the opposite view. Specifically, it first explains the terms of the professional field, and further expounds the relationship between the terms and the subject and the influence on the dependent variable, and introduces the theoretical background or model. Then review the specific literature, evaluate the advantages and disadvantages of relevant literature with critical thinking, and make comparison and comparison.
The third part is conclusion. Briefly summarize the existing research in this field and reiterate how this paper fills in the research gaps and contributes new knowledge. Discuss the significance and shortcomings of this paper, and how to use existing theories or methods to establish the research framework (Kiley, 2015). The future research directions and areas worth attention are suggested.
The fourth part is reference list. Taking the UWTSD Harvard referencing standard, with one combined list of references at the end of the literature review. Among other things, these sources should be credible and relevant, and all sources cited in the text should be listed.
Part 2: Annotated Bibliography of 100 Relevant Sources
Table 1. Brief Comments on the Usefulness and Key Points of Each
	Authors
	Context
	Methods
	Discipline
	Key empirical contribution

	Pritchard (2013)
	What is this thing called knowledge?
	Qualitative research through key concepts, main philosophers' thoughts and cases.
	Epistemology of philosophy
	By introducing the latest developments in contemporary epistemology, the theory of knowledge is defined more comprehensively and key terms are provided.

	Efron and Ravid (2019)
	Writing the literature review : a practical guide.
	Qualitative research by explaining previous studies, using cases and practices.
	Systematic, traditional-narrative, hermeneutic-phenomenological
	Construct reviews of different types and research methods, pointing out their similarities and different characteristics. The procedures and software for literature review are also suggested.

	Alison and Mike (2021)
	Critical reading and writing for postgraduates.
	Use mind mapping, a text analysis and case study.
	Research paper skills
	Present reflective and advanced critical steps in academic work, and provide online resource support.

	Bell (2017）
	Doing Your Research Project: A Guide for First-time Researchers.
	Distinguish between qualitative research and quantitative research.
	Any subject includes the social sciences, education and health
	Provides guidance from concept to completion of the study and protection of participants. Explain social media data collection tools and literature search engines with ethical considerations.

	Cram et al. (2020) 
	(Re)considering the Concept of Literature Review Reproducibility.
	Related IS journal research.
	Academic research
	Clarify the premise, difference and feasibility of reproducibility of literature review.

	Rowlands, Waddell and McKenna (2016)
	Are We There Yet? A Technique to Determine Theoretical Saturation.
	Through hypothesis and lognormal distribution principle, quantitative research is carried out.
	Grounded theory methodology and qualitative research based on interviews
	The results show that this effective technique for measuring theoretical saturation (ThS) is independent of interview order.

	Janice (1995)
	Qualitative health research.
	Qualitative research.
	Qualitative Research
	Introduces the five principles of saturation and the impact of unsaturated research quality.

	Paré et al. (2016)
	Contextualizing the twin concepts of systematicity and transparency in information systems literature reviews.
	Use empirical research and iterative, inductive, and retrospective methods.
	Positivism and interpretivism
	The types of articles in the field of information systems and a credible literature review process are explained to achieve methodological and reporting transparency.

	Wisker (2015)
	Developing doctoral authors: engaging with theoretical perspectives through the literature review.
	Use work on conceptual threshold crossings.
	Academic writing and relationships
	Identify doctoral student participation and understand theoretical perspectives through literature review.

	Cunliffe (2016)
	On Becoming a Critically Reflexive Practitioner.
	Qualitative research through exercises, maps and examples.
	Management Education
	Stimulate critical reflection on practice by understanding the impact of assumptions, values and actions. And establish that the essence of social construction of reality and identity is relationship.

	Booth, Sutton and Papaioannou (2016)
	Systematic approaches to a successful literature review.
	Qualitative evidence.
	Literature search and information management
	Lists specific methods for systematically reviewing the literature, including defining categories, evaluating research reliability and validity, and integrating quantitative and qualitative research.

	Aguinis, Cascio and Ramani (2017)
	Science’s reproducibility and replicability crisis: International business is not immune.
	Search for maximum predictive statistical models based on specific data sets for trial and error.
	International Business
	Use opportunity to minimize systematic capitalization of opportunity and improve reproducibility and replicability of research. 

	AurkoviA and KoA ec (2018)
	Bubble effect: including internet search engines in systematic reviews introduces selection bias and impedes scientific reproducibility.
	Scientific evidence at the practical level.
	Scientific epistemology
	It is defined that the user personalization of Internet search engine results in search bubble effect, and the change of its algorithm has a negative impact on reproducibility and rigor, which should be centered on the number database.

	Massaro, Dumay and Guthrie (2016)
	On the shoulders of giants: undertaking a structured literature review in accounting.
	Test based on qualitative and quantitative methods.
	Accounting studies
	The results show that this structured literature review (SLR) method is more valuable and rigorous than the traditional one.

	Templier and Paré (2018)
	Transparency in literature reviews: an assessment of reporting practices across review types and genres in top IS journals.
	Descriptive review through review AIS articles are identified, classified and coded.
	Methodological element
	The findings suggest that methods, procedures and techniques are under-reported in terms of transparency, while the most common theoretical developments and types of narrative reviews are also the most obscure, and the list of reported items using research can add credibility.

	Wang, Han and Beynon-Davies (2019)
	Understanding blockchain technology for future supply chains: a systematic literature review and research agenda.
	A systematic review of both academic and practitioner literature was conducted. And consulting multiple blockchain accounts.
	Supply chain management
	The original focus was on the diffusion of blockchain technology in supply chains, but this paper carefully chose the term so that it did not include some blockchain articles.

	Chang and Meyerhoefer (2021)
	COVID‐19 and the Demand for Online Food Shopping Services: Empirical Evidence from Taiwan.
	Quantitative research through the case of Taiwan agricultural products e-commerce platform data.
	[bookmark: OLE_LINK2]Agricultural Economics
	The survey results show that COVID-19 has had a positive impact on online food shopping services. On the one hand, demand increased, with grains, fresh fruits, vegetables and frozen foods showing the biggest increases, benefiting small farms and niche products. On the other hand, sales respond positively through online shopping mechanisms.

	Richards and Rickard (2020)
	COVID‐19 impact on fruit and vegetable markets.
	Qualitative research through interviews with shippers.
	Agricultural Economics and Markets
	Focused on fresh produce in Canada, the supply chain shifts from food service to distribution and retail channels, constrained by immigration labor markets and logistics, but consumer behavior in purchasing food online will continue to change. This study can serve as a case study for developed countries.

	Çakır, Li and Yang (2021)
	COVID‐19 and fresh produce markets in the United States and China.
	The wholesale prices of fruits and vegetables in China and the United States were compared under the framework of differences.
	Applied economic perspectives and policy
	The results show that the impact of COVID-19 on the agricultural industry is not significant in the United States. However, the long-term effects of the mix are resilient, and changes in household consumption patterns and the structure of the food services market caused by lower incomes can have negative effects. 

	Kiley (2015)
	“I didn’t have a clue what they were talking about”: PhD candidates and theory
	Grounded theory
	Epistemology
	Critical and innovative spirit is indispensable to research.

	[bookmark: OLE_LINK6]Stella (2017)
	Critical thinking skills: effective analysis, argument and reflection.
	Grounded theory
	Epistemology
	Critical and innovative spirit is indispensable to research.

	Donthu and Gustafsson (2020)
	Effects of COVID-19 on business and research.
	There are 13 papers covering different industry sectors.
	Business,
Tourism, Retail, Higher Education


	There is evidence of economic and social impacts in the context of COVID-19. One particular problem that needs to be addressed globally is changes in consumer behavior and corporate behavior, as well as employee, leadership, and ethical issues.

	GRUSZCZYNSKI (2020)
	The COVID-19 Pandemic and International Trade: Temporary Turbulence or Paradigm Shift?
	Based on a recent assessment by the United Nations Conference on Trade and Development (UNCTAD) based on conservative assumptions.
	International Trade, Information Technology Services, Consumer Demand, Food Shortages
	There is evidence of a sharp decline in ICT services and global financial transactions, as well as a contraction in cross-border investment. On the demand side, consumers lack willingness to buy. It is embodied in the trade control of medical products and agricultural products.

	Vidya and Prabheesh (2020)
	Implications of COVID-19 Pandemic on the Global Trade Networks.
	Trade network analysis and artificial neural network analysis.
	Trade Economics
	It is confirmed that China's "central" position in the trade network has not been affected. By comparing the trade connectivity between countries before and after the epidemic, the structure of the trade network has changed significantly.

	Chaturvedi, Chand and Rahman (2021)
	Impact of the COVID-19 on Consumer Behavior Towards Organic Food in India.
	Analysis was carried out through secondary data surveyed by the Organic Food Association of India.
	[bookmark: OLE_LINK3]The Social and Economic Behavior of Consumers
	The reasons for consumers' organic food behavior before and after the epidemic were compared. Before it was high income and education, health and environmental protection; Then it turned to nutritional value to boost immunity.

	Gao et al. (2020)
	To buy or not buy food online: The impact of the COVID-19 epidemic on the adoption of e-commerce in China.
	Online survey and collection of analysis data, through the design tool variable (IV) is the distance from the city to Wuhan, and prove the effectiveness of this method.
	Behavior of Consumers
	The field and object of investigation are highly relevant to my research. The results suggest that the pandemic has increased the likelihood of consumers buying food online, mainly among young people living in large cities with low perceived risk. Despite its limitations, the survey also has policy implications.

	Li, Tong and Zhang (2021)
	Constructing the Phrase Dictionary and Visualizing Consumer Behaviors in the Food Industry Based on Online Reviews during the COVID-19 Pandemic.
	The restaurant dictionary was trained by combining rules with statistics, and phrases were clustered by k-means algorithm. Co-occurrence analysis and word cloud analysis were conducted on dianping's online data in different periods.
	Behavior of Consumers
	The findings underscore that the pandemic has made consumers more demanding about environmental hygiene and safe social distancing.

	Wang et al. (2022)
	How Did COVID-19 Reshape Food Procurement Around the Globe? Effective Operation and Redesign of the Food Retail Industry in China, Portugal, Turkey, and the USA.
	Cross-sectional survey data from China, Portugal, Turkey and the United States were used.
	Behavior of Consumers, Food Retail, Business Management
	Compare the major changes in global consumer food purchasing behavior under the impact of COVID-19.

	Chen et al. (2021)
	Does COVID-19 Affect the Behavior of Buying Fresh Food? Evidence from Wuhan, China.
	The data of adult Internet users in Wuhan, China in 2020 were collected and the Logit model was constructed.
	Behavior of Consumers
	The results show that the epidemic has affected the frequency and cost of buying fresh food online in Wuhan.

	Li et al. (2021)
	Conformity Consumer Behavior and External Threats: An Empirical Analysis in China During the COVID-19 Pandemic.
	Quantitative research with China as a case, assumes that the independent variable is epidemic severity and the dependent variable is conformity consumer behavior.
	Consumer Behavior and Conformity Psychology
	The results show that the epidemic situation causes consumer conformity behavior to be driven by fear, and the theoretical framework of this psychological mechanism is proposed.

	Jain (2021)
	COVID-19 & Consumers: an empirical study on the impact of COVID-19 pandemic on consumer’s buying behavior towards online shopping in Rajasthan - permanent or transient?
	Quantitative research based on reliable secondary data and primary data from 175 Indian respondents in different age groups using Google tables.
	Consumer Purchase Behavior
	A cross-sectional study of the established drivers that govern consumers' online shopping decisions and preferences is conducted to predict changes in consumer demand.

	Lin et al. (2020)
	Cross-Border Shopping on Consumer Satisfaction Survey-The Case of COVID-19 was analyzed.
	Case study on satisfaction degree of masks in cross-border online shopping.
	Consumer Expectation
	The case products are different from my research, but the results of this research can be used by me because consumers' expectations and perceptions lead to impulsive online purchases.

	Janssen et al. (2021)
	Changes in Food Consumption During the COVID-19 Pandemic: Analysis of Consumer Survey Data From the First Lockdown Period in Denmark, Germany, and Slovenia.
	Quantitative research through quota sampling, and multiple regression analysis of the data.
	Consumer Behavior, Department of Health
	Research methods can give me ideas, but also emphasize that the impact of the epidemic on individual food consumption patterns is different.

	Butu, A. et al. (2020)
	The Impact of COVID-19 Crisis upon the Consumer Buying Behavior of Fresh Vegetables Directly from Local Producers. Case Study: The Quarantined Area of Suceava County, Romania
	qualitative research
	consumer behavior
	Covid-19 has affected all over the world business.

	Yang, B., Asche, F. and Li, T. (2022)
	Consumer behavior and food prices during the COVID‐19 pandemic: Evidence from Chinese cities
	qualitative research
	consumer behavior
	Not only did the enterprises have to bear the loss in this pandemic but millions of people were died due to this pandemic

	Dsouza, D. and Sharma, D. (2020)
	Online food delivery portals during COVID-19 times: an analysis of changing consumer behavior and expectations
	Case study
	consumer behavior
	People have switched their purchasing behavior from physical activities to online platforms. 

	Akter, M. and Disha, N.A. (2021)
	Exploring Consumer Behavior for App-based Food Delivery in Bangladesh During COVID-19
	Case study
	consumer behavior
	he methodology we use is the analysis of the behavior by circulating the questionnaire among the targeted audience.

	Chub, A. (2020)
	COVID-19 and the role of digital technologies in the consumer behavior on the food market
	Case study
	consumer behavior
	All the analytical questions have been concluded into SPSS software to know the result of our findings.

	Wang, E. et al. (2020)
	Consumer food stockpiling behavior and willingness to pay for food reserves in COVID-19
	Case study
	consumer behavior
	Throughout the process, some hypotheses were generated, under which all the research has been conducted.

	Yang, Y., Zhang, K.Z. and Kannan, P.K. (2021)
	The Trend of B2B Live Streaming in China’s Cross Border E-commerce under the Impact of COVID-19.
	Case study
	consumer behavior
	The main purpose of this research is to know the relationship between e-commerce and the Covid-19 factors.

	Zhao, J. (2020)
	Cross-border E-commerce Financing Problems and Countermeasures under the Background of.
	quantitative research
	e-commerce
	The results will be based on the evidence and the results that have been collected from people of different ages.

	A, L., N, G. and R, C. (2022)
	A Study on Consumer Preference Over the Retail Format During and Post Covid Pandemic And Adoption of Digital Technologies to Meet Shopper’s Expectations
	quantitative research
	e-commerce
	While on the other hand, many firms have faced declined sales revenues throughout this pandemic.

	Burgos, D. and Ivanov, D. (2021)
	Food retail supply chain resilience and the COVID-19 pandemic: A digital twin-based impact analysis and improvement directions
	quantitative research
	business management
	the results may vary from one country to another.

	Kliger, D. (2021)
	Economic behavior and behavioral economics at times of COVID-19 pandemic
	quantitative research
	business management
	This is what are intended to study in this research and will try to empirically answer the questions of our research.

	Eleanor J Murray (2020)
	Epidemiology’s Time of Need: COVID-19 Calls for Epidemic-Related Economics
	quantitative research
	business management
	Though Covid-19 is slowed down it pace but still the world trade and commerce has not forgotten it and recovered.

	Jílková and Králová (2021)
	Digital Consumer Behaviour and eCommerce Trends during the COVID-19 Crisis
	quantitative research
	business management
	There might not be enough identical studies available.

	Solomiia Fedushko and Taras Ustyianovych (2022)
	E-Commerce Customers Behavior Research Using Cohort Analysis: A Case Study of COVID-19.
	quantitative research
	business management
	This is what are intended to study in this research and will try to empirically answer the questions of our research.

	Rocha, A.B. da S., Meirim, M.O. and Nogueira, L.C. (2021)
	Trends in the E-commerce and in the Traditional Retail Sectors During the Covid-19 Pandemic: an Evolutionary Game Approach
	
	
	Lastly to learn how this type of relationship and variables are, and can be gathered, analyzed, reported and make a decision making tool on it.

	Chang, H.-H. and Meyerhoefer, C. (2020)
	Covid-19 and the Demand for Online Food Shopping Services: Empirical Evidence from Taiwan
	
	
	to apply all the learnt and observed tools of a better research in order to excel the research skills and meet the modern world requirement.

	Grashuis, J., Skevas, T. and Segovia, M. (2020)
	Grocery Shopping Preferences during the COVID-19 Pandemic
	
	
	

	Hassen, T.B., Bilali, H.E. and Allahyari, M. (2020)
	Impact of COVID-19 on Food Behavior and Consumption in Qatar
	
	
	the purpose of this study to come up with a solution that how can we mitigate such uncertain situation in the future

	Belotserkovskaia, Y.G., Romanovskikh, A.G. and Smirnov, I. (2020)
	Covid-19: a respiratory infection caused by new coronavirus: new data on epidemiology, clinical course, and patients management
	
	
	being proactive and anticipate the worse impacts of it so that we can minimize the losses and enhance the greater good of the society

	Abdullah, S. et al. (2020)
	Air quality status during 2020 Malaysia Movement Control Order (MCO) due to 2019 novel coronavirus (2019-nCoV) pandemic
	
	
	to make a recommended solution that people can use if they come across with identical or somehow relevant problem, and to make a framework that will help them to vanquish such situation. 

	AlTarrah, D. et al. (2021)
	The Impact of Coronavirus COVID-19 Pandemic on Food Purchasing, Eating Behavior, and Perception of Food Safety in Kuwait
	
	
	purpose of the study is to know how and what factors caused the decline or incline in the cross border e-commerce along with covid-19 that will surely increase our knowledge. 

	Turk, P. et al. (2020)
	Modeling COVID-19 Latent Prevalence to Assess a Public Health Intervention at a State and Regional Scale: Retrospective Cohort Study
	
	
	That is to see and tell how badly or positively covid-19 has effected the cross border e-commerce and commerce. 

	Jribi, S. et al. (2020)
	COVID-19 virus outbreak lockdown: What impacts on household food wastage?
	
	
	 As this research is fundamental research so it’s clear that the purpose of this research is not to solve the problem at hand but to better understand and disseminate the information of the topic before people.

	Alaimo, L.S., Fiore, M. and Galati, A. (2020)
	How the Covid-19 Pandemic Is Changing Online Food Shopping Human Behaviour in Italy
	
	
	It provides theoretical support and methodological guidance for my research.

	Principato, L. et al. (2020)
	Caring more about food: The unexpected positive effect of the Covid-19 lockdown on household food management and waste
	
	
	

	Rivera-Ferre, M. et al. (2021)
	The two-way relationship between food systems and the COVID19 pandemic: causes and consequences
	
	
	It provides theoretical support and methodological guidance for my research.

	Vege, A. et al. (2020)
	Reducing the Spread of Covid-19 by Buying Healthy Vegetarian Food at Home.
	
	
	It provides theoretical support and methodological guidance for my research.

	Ding, Y. et al. (2020)
	Association of Population Migration and Coronavirus Disease 2019 Epidemic Control
	
	
	It provides theoretical support and methodological guidance for my research.

	Segovia, M., Grashuis, J. and Skevas, T. (2021)
	Consumer preferences for grocery purchasing during the COVID-19 pandemic: a quantile regression approach
	
	
	It provides theoretical support and methodological guidance for my research.

	Borsellino, V., Kaliji, S.A. and Schimmenti, E. (2020)
	COVID-19 Drives Consumer Behaviour and Agro-Food Markets towards Healthier and More Sustainable Patterns
	
	
	It provides theoretical support and methodological guidance for my research.

	Hassen, T.B. et al. (2021)
	Food shopping, preparation and consumption practices in times of COVID-19: case of Lebanon
	
	
	

	Duarte, R. et al. (2020)
	The 2019 Novel Coronavirus (2019-nCoV): Novel Virus, Old Challenges.
	
	
	It provides theoretical support and methodological guidance for my research.

	Zhou, H. et al. (2020)
	Coronavirus disease 2019 (COVID-19): chest CT characteristics benefit to early disease recognition and patient classification-a single center experience.
	
	
	It provides theoretical support and methodological guidance for my research.

	Gebremariam, B.M. et al. (2020)
	Epidemiological characteristics and treatment outcomes of hospitalized patients with COVID-19 in Ethiopia
	
	
	It provides theoretical support and methodological guidance for my research.

	Halkin, A. (2018)
	Emotional State of Consumer in the Urban Purchase: Processing Data
	
	
	

	Vennila, R. and Venkatraman, P. (2020)
	A Short Review of Benefits of Using Chest CT Characteristics for Early diagnoses to Corona Virus Disease 2019 (COVID-19)
	
	
	It provides theoretical support and methodological guidance for my research.

	Qian, G. et al. (2020)
	Epidemiologic and Clinical Characteristics of 91 Hospitalized Patients with COVID-19 in Zhejiang, China: A retrospective, multi-centre case series
	
	
	It provides theoretical support and methodological guidance for my research.

	Laguna, L. et al. (2020)
	The impact of COVID-19 lockdown on food priorities. Results from a preliminary study using social media and an online survey with Spanish consumers
	
	
	It provides theoretical support and methodological guidance for my research.

	Ye, Q. et al. (2020)
	Epidemiological analysis of COVID‐19 and practical experience from China
	
	
	

	Hassen, T.B. et al. (2021)
	Food purchase and eating behavior during the COVID-19 pandemic: A cross-sectional survey of Russian adults
	
	
	It provides theoretical support and methodological guidance for my research.

	Matrajt, L. and Leung, T. (2020)
	Evaluating the effectiveness of social distancing interventions against COVID-19
	
	
	It provides theoretical support and methodological guidance for my research.

	Liu, X. et al. (2020)
	Impact of COVID‐19 epidemic on live online dental continuing education
	
	
	

	Khosravi, A. et al. (2020)
	The basic reproduction number and prediction of the epidemic size of the novel coronavirus (COVID-19) in Shahroud, Iran
	
	
	It provides theoretical support and methodological guidance for my research.

	Zhang, G. et al. (2020)
	Clinical Features and Treatment of 221 Patients with COVID-19 in Wuhan, China
	
	
	It provides theoretical support and methodological guidance for my research.

	Verardi, V. and Debarsy, N. (2012)
	Robinson’s Square Root of N Consistent Semiparametric Regression Estimator in Stata
	
	
	

	Zhang, G. et al. (2020)
	Clinical features and outcomes of 221 patients with COVID-19 in Wuhan, China
	
	
	It provides theoretical support and methodological guidance for my research.

	Amicarelli, V. and Bux, C. (2020)
	Food waste in Italian households during the Covid-19 pandemic: a self-reporting approach
	
	
	It provides theoretical support and methodological guidance for my research.

	Roe, B., Bender, K. and Qi, D. (2020)
	The Impact of COVID‐19 on Consumer Food Waste
	
	
	

	Güney, O. and Sangün, L. (2021)
	How COVID-19 affects individuals’ food consumption behaviour: a consumer survey on attitudes and habits in Turkey
	
	
	It provides theoretical support and methodological guidance for my research.

	Fan, C. et al. (2020)
	Prediction of Epidemic Spread of the 2019 Novel Coronavirus Driven by Spring Festival Transportation in China: A Population-Based Study
	
	
	It provides theoretical support and methodological guidance for my research.

	Özlem, A. and Mehmet, N. (2020)
	EATING HABITS CHANGES DURING COVID-19 PANDEMIC LOCKDOWN
	
	
	

	Sohrabi, C. et al. (2020)
	World Health Organization declares global emergency: A review of the 2019 novel coronavirus (COVID-19)
	
	
	It provides theoretical support and methodological guidance for my research.

	Alshaer, O. et al. (2020)
	Epidemiology of Covid-19 Viral Infection
	
	
	

	Zhou, C. et al. (2020)
	Predictive Computed Tomography and Clinical Features for Diagnosis of COVID-19 Pneumonia: Compared With Common Viral Pneumonia
	
	
	It provides theoretical support and methodological guidance for my research.

	Mahmoud, H. et al. (2020)
	Can chest CT improve sensitivity of COVID-19 diagnosis in comparison to PCR? A meta-analysis study
	
	
	It provides theoretical support and methodological guidance for my research.

	Hasan, A. and Mishra, S. (2014) 
	Key Drivers Influencing Shopping Behavior in Retail Store
	
	
	[bookmark: _GoBack]It provides theoretical support and methodological guidance for my research.

	Nichols, B., Raska, D. and Flint, D. (2015)
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Part 3: Preliminary Literature Review
1. Introduction 
[bookmark: OLE_LINK1]The COVID-19 pandemic has had a big impact on the food industry (Li, Tong and Zhang, 2021). During the COVID-19 pandemic, consumers' food purchasing activities have changed significantly due to policies limiting social distancing (Wang et al., 2022). 
This research is not just about trade. The subject area of the research is not the supply side of economics or the market, but focuses on the demand side.  The focus is not on cross-border trade, but on consumer behaviour.  Cross-border refers to China and Southeast Asian countries, focusing on specialty foods.  Under the influence of COVID-19, consumers' cross-border purchase needs have changed their behaviors, and the reasons for different demands during the epidemic period should be studied.  That is to say, this study aims to explain clearly that in consumer behavior, when consumers buy from cross-border, they must change the way they behave.
Unfortunately, due to the fact that in the specific context of COVID-19, the timeline has been less than three years since the outbreak, so there is a relatively limited amount of literature on previous studies in this field. Most of the research focuses on the supply side, most of the significance of the research is to provide information for e-commerce companies or managers, few really pay attention to the mass consumer groups. In terms of research methods, second-hand data are mostly used for analysis.
2. Main Body
COVID-19 first appeared in Wuhan, Hubei Province, China, in December 2019. It has a major impact on the lives of people around the world, especially citizens. The threat of COVID-19 has led people to buy fresh food online and cut back on outdoor travel. (Chen et al., 2021). Therefore, it is necessary to study consumers' cross-border online food shopping behaviors in China under the influence of COVID-19. The hot topics that keep pace with The Times and are widely concerned are closely related to most people. The COVID-19 pandemic, which began in Wuhan, China, on 31 December 2019, is the world's first and greatest human tragedy, affecting the lives of millions of people. As a result, almost every aspect of our way of life has been altered (Jain, 2021). So, particular attention will be paid to how and through which consumers who have been quarantined indoors as a result of the outbreak are buying food, as well as changes at the Chinese border.
At the same time, online communication, online entertainment, and online shopping are seeing unprecedented growth. (Donthu & Gustafsson, 2020). The online shopping channel was definitely suffered under Covid-19 situation but impact was hybrid in nature and is subjective in nature (Bhatti, Akram, & Khan, 2020). People have switched their purchasing behavior from physical activities to online platforms (Kenyon, 2021). In many countries, people are stuck in their homes which forces them to use such e-commerce techniques to make their purchases (Cline, 2020). Therefore, the results may vary from one country to another. So they were effected more badly then developed countries. Like; South Africa during Omicron a new variant of Corona Virus. (Baldwin & di Mauro, 2020). A number of researchers studied underdeveloped countries. Like Pakistan, India, African countries and so on. But a few studies have taken into consideration the developed world. 
From the perspective of business model, it is timely to review and summarize tax and customs policies of retail export for the cross-border e-commerce industry concentrated in China, where retail export grows faster and more than retail import (Chang and Meyerhoefer, 2021). However, research has shown that perceived risk is a key factor in reducing individuals' willingness to purchase unfamiliar foreign products in the wake of the COVID-19 pandemic (Richards and Rickard, 2020). In addition, the emerging business model of cross-border social commerce can be used to build and transfer trust, thus reducing perceived risks (Çakır, Li and Yang, 2021). This means that consumer trust can be transferred from friends and platforms to brands, depending on brand awareness (Donthu and Gustafsson, 2020).
This is relevant to my research in this field. Among them, the investigation of consumers' purchase intention of cross-border commerce also plays a certain reference role for my research direction (GRUSZCZYNSKI, 2020). It is of great significance for me to have a deeper understanding of cross-border e-commerce under the influence of Novel Coronavirus by combining the research results of these two articles and applying them to the actual investigation and analysis, and it also makes a contribution to the academic community (Vidya and Prabheesh, 2020).
The adverse effects are particularly pronounced in the relatively liberal Anglo-American business model of companies, small and medium-sized enterprises in each country, and start-ups, constraining their growth and impeding their innovation (Chaturvedi, Chand and Rahman, 2021).  On the other hand, a "V-shaped" economic recovery has been strongly demonstrated in Chinese state-capitalist firms, as well as in large companies around the world, and will be supported by the government (Gao et al., 2020).  
In addition, the author also mentioned a trade war with China, India, Vietnam, myanmar was analyzed, and different countries such as Japan, Boston, the future trend in the field of manufacturing and supply chain, said people realize single source is outdated, countries to reduce their risk, reduce our dependence on imports, to achieve diversification is desirable (Li, Tong and Zhang, 2021).  Industries as diverse as car companies, airlines, private equity firms, pharmaceuticals and biotechnology firms will see acquisitions and strategic shifts if they want to connect with consumers (Wang et al., 2022).  It is worth mentioning that in e-commerce, the author also compares the impact of COVID-19 on online shopping in the UK and data-driven in Germany with the impact of SARS virus on China, during which information technology has brough (Chen et al., 2021).
Despite these difficulties, changes, both positive and negative, will accelerate deglobalisation and the development of digital services compared with the past.  On the other side of the debate, by contrast, there is still a long period of economic decline ahead.  Therefore, it is not difficult to see that the article is liberal in both economic and political positions, focusing on telling readers the most information in the smallest space.  Therefore, this report will be very helpful for me to collect major arguments and opinions on the market impact of COVID-19, and also provide some important political and economic news from other countries and industries for my research.  
3. Conclusion
Taken together, these studies emphasize the needs that have been emphasized.  On this basis, the innovation of this paper lies in that, from the perspective of economy, most of the relevant researches on cross-border shopping in recent years are economic analysis of market conditions through the COVID-19 epidemic.  The research object is the e-commerce platform that sells goods and the transaction behavior of the company.  To develop innovative policies, develop markets from an enterprise perspective, use online platforms, and manage cross-border logistics.  It neglects the research on consumers' perception of enterprise innovation and the degree of cognition, making it difficult to accurately grasp the demand.  Based on this, this study focuses on the demand side, the research object is the behavior of consumers, and proposes the motivation, place, way of purchase, as well as the aspects that are important to consumers, such as delivery.  
In addition, this study is groundbreaking, which enriches the research direction, types and materials in this field and provides certain reference for scholars studying this field.  Even so, the shortcoming of this study is that the topic of COVID-19 itself has a certain timeliness, which to a certain extent affects the effective time of consumers' purchase decisions and determines whether such purchase decisions are valid within a specific time.  The research framework is established by using theory.  For future research in this field, it is suggested to narrow the scope and further refine it. It is worth paying attention to the re-decomposition and re-combination of different small fields to make the research more concentrated and diversified. 
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