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Cardiff, located in South Wales, is a stunning city that speaks for itself in terms of architecture, castles, history, and culture. As the capital city, Cardiff provides more than just a tourist experience, as it narrates the rich narrative of cultural history from the past to the present, this will help tourists gain a clear understanding of why it has the most beautiful Celtic culture that it is known to have today. The city has a plethora of heritage attractions that will appeal to all tourists, including history buffs and architectural enthusiasts. When tourists come to visit Cardiff, they will experience the enriched cultural history that has been woven, into modern-day Cardiff.

They will be able to discover the hidden beauty of the city because Cardiff can accommodate all sorts of visits as the city is home to several world-renowned historical attractions that are perfect for those who are interested in learning more about the city's past. 
If you are looking for something fun and exciting, there are plenty of things to do that will keep you entertained throughout your stay. From museums to galleries and theatres, this city has an abundance of options. The city's nightlife is best enjoyed at a variety of different bars and pubs. You will find a mix of old-school establishments as well as contemporary lounges that offer a unique experience for all types of visitors.
The whole concept of visitors coming to Cardiff, to enjoy the culture and heritage, however, has shifted, which will link to my next point, further along, despite this, visitors still seek the same experience, just drastically different.
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Impacts of the pandemic
The covid-19 pandemic has resulted in a decrease in the number of visitors to Cardiff. The city has seen a decrease in the number of international visitors, as well as a decrease in the number of domestic visitors. This has hurt the economy of the city, as well as the local businesses that rely on tourism. To combat this, the city has been working on several initiatives to promote tourism on blog sites and well-known websites such as VisitBritain, VisitWales, the gov website, and lastly VisitCardiff. This offers visitors an opportunity to research and keep themselves up to date with traveling information on Cardiff.
The tourism industry is one of the city's most important industries, and it has been hit hard by the pandemic. It is estimated that around 60% of the city's workforce is employed in this sector, so the decline in visitors has had a significant impact on people's jobs. As a result of this, numerous visitors would be unsure of what to expect when traveling to a metropolitan city like Cardiff after the pandemic. 
Prior to the pandemic, most staycations were extremely popular among tourists; however, after the pandemic, rules and regulations had to be established and implemented for tourism in Cardiff to thrive safely and effectively. This alters the visitor typology in terms of who would be interested in visiting a city regardless of what it has to offer. Overall, the pandemic has changed the way various people view traveling and has resulted in a shift towards more intimate and unique experiences, which would benefit a particular typology of visitors who seek individuality.

 Visitor/tourist typology 1
Cohen (1972) Cohen’s typology of tourists is a way of understanding that different tourists have different motivations for why they travel. The first type is those who seek familiar experiences, such as comfort foods from home, accommodations that they are familiar with, or being able to use the same language they speak at home. The second group is those who seek entirely new experiences when they travel; this might manifest as wanting to try new foods, visit new cultures or locations, or learn new languages. It is important to keep in mind both types of tourists when planning a trip, as catering to only one group might result in disappointing the other.
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Figure 3 Cohen typology of tourists (1972)
Visitor/tourist typology 2
According to tourist typology, visitbritain.org (2022) showed the percentages depending on the types of travel that are "more notably sought while visiting Britain," such as social and cultural travel. The percentage shows what kinds of staycations or general activities people favour. 68% of visitors opted to enjoy coastal locations and landscapes while also learning about regional cuisine and drink specialties. Sport-related activities were the lowest sort of activity that tourists engaged in while traveling.
This graph best exemplifies the visitor niche typology and how they decide which activities to include on their lists of interests while visiting the chosen destination, in this case, Britain, which might also include Cardiff as one of its destinations.
Since this was conducted in 2022, it emphasizes and highlights the visitor type after the pandemic.
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Figure 4  MIDAS: A Global Report (2022, p.38.)
The pandemic changed various things within the industry and one of them was the way tourists viewed traveling. This results in visitors looking for more intimate and unique experiences and less crowded tourist spots. This has been a growing trend, even before the pandemic, as many people now want to feel like they are the only ones experiencing their travel destination, having a more intimate experience with a destination allows tourists to feel like they are a part of the city, rather than just another number in the crowd. 
This trend is likely to continue, even after the pandemic, as an increase in people seek out ways to connect with their travel destinations. The shift of the pandemic affects and changes their expectations which have now either lowered or become more alert and difficult to adjust. 
Branching from the previous point, nowadays, a substantial portion of the younger traveler population is particularly interested in sustainability as a new criterion for destination selection. The pandemic's effects have had a significant factor in this choice since it is crucial for individuals who are severely impacted by how sustainable a certain location has become. Despite the fact that after the pandemic, the mass number of tourists decreased drastically, it is now increasing, as many visitors have found new ways to enjoy traveling to their chosen destination.

Conclusion

In conclusion, the research used demonstrates that the pandemic has both short- and long-term effects. The initial drop in tourist numbers to Cardiff had an impact on the industry during that time, but the long-term effect has since increased. This long-term effect is significant because it indicates a turn in the right direction. In terms of recommendations for Cardiff's future sustainability, it is crucial to implement the changes in a much more progressive way. This can be done by using websites like VisitBritain to blog about these changes and show how the city will proceed in a sustainable manner. A variety of tourist types will be interested in these changes, and the city will the development of the city will be quite sustainable. The city will then notice a sizable number of inbound and domestic visitors who are interested in this area of the topic as a result of these changes, representing a diverse range of visitor typologies. Another recommendation is to cater to different demographic of visitors, As stakeholders, it is important to know exactly what visitor type is interested in what your city has to offer, by constantly improving this, statistically, there will be a large increase of various types of visitors seen in Cardiff.
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very margl“al y’ DESIRED EXPERIENCES FOR TRIPS TO.... (Top 3 Box interest Britain Abroad
social and cultural Experience coastal places and scenery 68% 70%

Explore local food and beverage specialties 68% 70%
activities are most o e

Visit famous/iconic tourist attractions and places 65% 64%

distinctively sought Explore history and heritage (historical sites, architecture) 64% 61%
a_=gm - Visit parks and gardens 58% 56%
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Experience city ife 58% 55%

. Enjoy outdoor walks, hiking or cycling 55% 56%
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Enjoy fine dining experiences 52% 52%
however, suggests that tourists Attend a cultural/historical exhibition or event 52% 49%
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land experiences independent of Sodialising with locals 49% 48%
Visit zoos, aquariums, and wildlife parks 48% 50%
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Self-driving tours

Experience pubs, bars and clubs 46% 43%
Attend a live music festivallevent 5% 4%
Visit literary, music, film and TV locations 4% 41%
Participate in action and adventure experiences. 2% 2%
Visit a winery (e.g. wine tasting/ vineyard tour) 42% 42%
Visit theatre, opera, ballet or musicals 40% 37%
Visit a brewery or distilery 40% 38%
Attend a sporting event 36% 34%
Participate in wellness activities such as yoga, etc 32% 33%
Attend a learning course (cooking, language etc) 31% 31%
Participate in sport (golf, football, etc.) 29% 29%
Volunteering 25% 26%
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