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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Today I visited the website of Professional Cleaning Services in London. I was pleasantly surprised that I was able to website very quickly – it took only half a second. This is very important, because if a website loads slowly, most customers leave it. When a website works qukliy, it also reflects the company’s work. And also important that when creating a business and a website, the speed a which a customer receives the information the need is taken into account, as well as ensuring that this information is accessible at any time.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: I liked the company’s Professional Cleaning  Services in London website  because it doesn’t have too many pages. You can quickly and easily find the information you need, and it doesn’t take much time. Everything that interests me as a potential customers is well- organised on the main page. Here you can easily find the services, prices, information about the company, and contacts. It is important that everything is written clearly and correctly.  


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can also make booking via the webpage. Most important aspect of  any company and its website is the ease of ordering a service. Onlaine booking through the website is huge advantage, as it allows  the customer, clarify all the necessary detals, and efficiently process the service reqest.thes saves time and nakes the booking process fast. 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: I like the website’s functionality, structure, and concept. I also like the colors used on the pages – they are calm and pleasant to the eyes. This is  cleaning webside, and which makes me trust it. One thing l would like to add is an onlaine assistant that is always available. It shouldn’t be hidden at the bottom of the page; instead it could be on the right or left side of the main page. This would make using the website even easier and improve the overall guality of the service

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website page iooks pleasant, and there are no distracting elements. The page is easy to use. There are minor differences between the pages on a computer and a phone, but this is related to the screen size. 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website did not include any videos, which is not ideals because, as a potential customer, I would like to see how the staff work and used ,but there aren’t look like. Images are interested in again, this refers to before-and-after results. The website uses pleasant colors – green and blue.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not have an online cat and does not vse one. Information can be odtained by phone or through socias media, or by filling out an online order form.


	Question 2d – How effective are the social media links on the website?


	Answer: 
Facebook, Instagram, Pinterest, YouTube, Tik Tok, Twitter, Linkin – links are active. Social media plays an important role today, so it is a big advantage when a company can be found on different platforms.it also helps more customers and familiarize people with the company’s activities.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: All services are clearly explained to clients, providing a full descripition of what is included, what may be additional, and the price can also be seen. This is very convenient and accessible, helping the clint quickly and easily make a choice, either to order a specific service or to review the prices. 

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: To view reviews, we can use different social media platforms such as Facebook, Instagram, YouTube, Tik Tok, Twitter. Clients leave both positive and negative feedback. Reviews are also available on website. Additionally, email and SMS can be used to collect more feedback. 

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  What I like about this page is that you can quickly navigate via links, and there is no unnecessary information. While browsing the website, there were no advertisements, which is very important because nonextra information distracts you. I can clearly see and access the information I am interested in. you can quickly contact the company, choose a service, and get an immediate calculation of the price for the needed service.
It is important to get as much information as possible because, in the future, this company can make you life easier and take care of everything related to cleaning. I would recommend this company to friends and family, but only after the cleaning has been done at my home.   


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The website clearly show the prices, including the costs for additional work. This is very good. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Professional Cleaning

	
	2. Cleaning services

	
	3.  Cleaning London 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When I enter there words into Google search engine, I can easily find this website.  


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In my opinion, for any British business it is essential to have and use a website – and here is why.
We live a time when almost everyone uses the internet for work, education, business, everyday tasks, and entertainment. Running a business without a website has become nearly impossible. As a business owner, you want your company to grow, attract new customers, and retain loyal ones. A website serves as the face of your company online, end to support your business success, it must work smoothly, be fast, accurate, and clearly present your company’s services and specialization.
Many factors influence a company’s development and its ability to stay competitive.
Social media also platys an important page is the one people find on Google.
Marketing, advertising, a well-designed website, and all other elements combined help you company stand out and become well-known.   


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Overall, I like this website because I prefer everything to be clear and concise. However, I would recommend adding an online assistant, as well as including videos and photos that show the cleaning process and how the cleaners work.




Reference List 
	https://www.cleanersoflondon.co.uk/
https://www.cleanersoflondon.co.uk/contact-us/
https://www.cleanersoflondon.co.uk/carpet-cleaning/
https://www.cleanersoflondon.co.uk/prices/ 




