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Contemporary business.


Introduction

During the course of the assignment, I will be looking at businesses and their use for marketing strategies and also the ethics used in the decision-making process of which marketing strategies to use. Marketing is used by every business worldwide in order to get their product to the people, so they are aware of who the company are and what they do or sell. In order to do this, they have to make sure they make the correct ethical decisions so as to not offend anyone during this process. I will include definitions of marketing and ethics along with what ethics in marketing strategies mean. I will also be looking at a few companies or businesses to see what their ethics in their marketing is like. 


Definition of Marketing

The definition of marketing is “Marketing is the activity, set of institutions, and processes for creating, communicating, delivering, and exchanging offerings that have value for customers, clients, partners, and society at large.” (American Marketing Association, 2017). There are several different types of marketing influencer, relationship, viral, green, keyword. Influencer marketing is when companies use famous celebrities to promote their business or product for them. Green marketing is when a company or business promote their product as being safe for the environment and recyclable. “Marketing refers to activities a company undertakes to promote the buying or selling of a product or service. Marketing includes advertising, selling, and delivering products to consumers or other businesses. Some marketing is done by affiliates on behalf of a company.” (Twin, 2022). When talking about marketing it includes anything and everything a company or business does to advertise their business or product. Marketing can be done on many platforms for example radio, television, newspaper, flashboards, online etc. This enables the company or business to get the word out about their company or business or product to more people to enable them to get more business and custom. 



Definition of Ethics

The definition of ethics is “Ethics is based on well-founded standards of right and wrong that prescribe what humans ought to do, usually in terms of rights, obligations, benefits to society, fairness, or specific virtues.” (Velasquez, 2010). This in turn means that there is no right or wrong within ethics in marketing. “ethics, also called moral philosophy, the discipline concerned with what is morally good and bad and morally right and wrong. The term is also applied to any system or theory of moral values or principles.” (Singer, 2022). Ethics and morals are pretty similar. These help people decide how best to live their lives and helps them make a decision that best suits them. Ethics helps people decide whether or not to be good and bad and if a good person decided to do something that is unlike them then that would be ethically wrong for them. Although as human beings sometimes we make silly decisions. Although ethics does not always help a human to make the right answer sometimes there may be one or more answer so it is trying to find the right answer for that exact problem and what may work when and if the same problem arises again. Human beings like to do and feel good and like to feel like they try and help which is also part of ethics.


Ethics in marketing

Ethics in marketing is important so the marketing is kept fair to everyone. It must be kept fair, positive and honest. “In the context of marketing, then, ethics refers to the practice of promoting fairness, honesty, and empathy in all marketing activities.” (Forsey, 2020). Ethics in marketing is important to establish customer relationships and loyalty, the integrity of the company, it is important for the long-term gains, it is important for the credibility of the company it also helps the company to treat its employees fairly. 

There are 4 P’s to marketing which is also part of the 7 P’s. 
Place – Place is when the company or business has to decide on where it advertises its business whether it be online, social media, television advert, newspaper etc.
Price – Price is when the company or business has to decide on how much a product is worth to make which is turn makes the decision of how much to charge for the product hard for certain companies. 
Product – Product is when a company or business has to decide what it wants to make or sell or make and then sell.
Promotion – Promotion is when the business or company must decide on how to promote your product whether to sell as buy one get one free or what kind of promotion they want to put on their product. 
People – People is when the company must decide who their target audience would be. Examples would be men, women, elderly, young, children etc.
Process – Process is when the company must decide on the process they will take to undertake all the above steps.
Physical Evidence – Physical Evidence is when a company or business must provide the customer with reviews and evidence their product works and is as good as they say it is. 

McDonalds

McDonalds is a fast-food restaurant that is in many parts of the world. For example, McDonalds have come under a lot of criticism for not being ethical in their advertising due to them advertising their happy meals to children. They have also come under fire for them not treating their staff or customers fairly. McDonalds have also come into fire due to the advertising for children due to the world wide obesity issue and with them advertising to children parents feel the need to buy their child a happy meal for the toy as some children cry for hours and hours wanting a toy. 
“McDonald’s UK and Ireland will no longer include toys made from non-recycled or non-renewable forms of hard plastic in its iconic Happy Meal.” (Mitchell, 2020). McDonalds decided to go from its usual plastic non-recyclable toys to toys and books that were able to be recycled to help make them sustainable and environmentally friendly. 

Nike

Nike is a fitness company that makes fitness wear and trainers for people all over the world. Nike have come under a lot of criticism for not being ethical in their product or their promotion of their product. Nike uses factories in Indonesia to make its products and came under fire for its low wage and not so good working conditions. Nike were accused of using sweatshops to make their products when in fact they were hardly paying their Indonesian workers anything at all. When this came out Nike were slow to try and correct the problem but in turn did so and raised the wages to national minimum wage and made the working conditions so much better for their employees. They also helped this by increasing their working age so no young children were working there anymore. 


Boohoo

Boohoo is an online clothing company that sells clothing all over the world. Boohoo use a lot of digital marketing to market their products. Boohoo describes itself as being very ethical with regards to its products and advertising. Saying that though Boohoo have come under fire in recent years due to a factory in Leicester with the workers being paid less than minimum wage and during the covid-19 outbreak were not given any kind of protective equipment and no social distance measures put in place. Boohoo has been criticised for not using eco-friendly materials within their clothing brand and they also use hazardous chemicals too with no evidence of them stopping or slowing down using them. “Boohoo encourages a “throw-away” culture and makes us believe we need to shop more and more to stay on top of trends, creating a constant sense of need and ultimate dissatisfaction.” (Rauturier, 2020). 

Marketing to children

Many companies and businesses market to children as they feel that it influences their parents to buy products. Why do marketers’ market to children? Well the simple answer is if they market to children then they will encourage their parents to buy that product and also will possibly buy that product when they are grown up. It may help buying decisions later in life with advertising to children. Children are the influence and purchasers of the future so advertising to them may help in future. Although some companies and businesses think advertising to children is a good idea but marketing to children is also not a very good idea children are easily influenced. Some children find it difficult with products that are gender neutral. Some boys prefer to push pushchairs and play with dolls some girls like to play with cars and building blocks. Marketers use boys to advertise cars and building blocks while others use girls to advertise dolls and pushchairs. 

Body image

When advertising clothing and footwear most companies use thin women which makes other women think that a certain product is not for them. Most women struggle with their body image, so these companies do not exactly help that situation. Most companies make some women think they have to be the perfect size 8 with big boobs in order to buy their product. Make up companies make some women feel that if they buy a certain make up it will make them look like the celebrity that they have used in the marketing photos or adverts. Most companies and businesses use celebrities to advertise their product which helps them make more sales due to the nature of who is looking good in that product. Men also have the same issue when it comes to body image as body image does not only affect women but it also affects men. They see body builders or men with muscle advertising clothing or sportswear and then assume that they would immediately look like that when and if they purchase that product. 

Gambling

It would be unethical for companies to target people who have gambling addictions. National lottery comes under that category as it is still technically gambling as people put money in expecting a win out of it. Scratch cards can also be addictive in the gambling world as people tend to buy more than they win on them. Gambling adverts are usually on when children are in bed so it’s after the watershed, but it is very difficult for an adult who is addicted to gambling not to see them and to gamble anyway. 

Tobacco

Although marketers know that tobacco products are not good for your health, they still advertise them and their different ranges from tobacco to cigarettes to vapes as some vapes include nicotine but are all so flavoured. Nicotine is highly addictive which is why in 2002 the Tobacco advertising and promotion act banned the product from being advertised directly or indirectly to consumers. This act covers any kind of product that includes nicotine or tobacco as their ingredients. Tobacco products and cigarettes are amongst the heaviest sales in the United States of America. The tobacco rolling machine was invented in the nineteenth century by James Buchanan Duke. 	

Conclusion

In conclusion ethics in marketing is important as it can destroy companies or businesses. They can lose their customers which in turn means they will lose money and they will then not make a profit. Taking ethics into consideration when marketing means your company or business has a better chance of success or survival against criticism and is more likely to have a lot of returning custom. Being able to trust a company or business is something that a lot of people require as if there is no trust in the business then it is most likely to fail. 
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