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Corporate social responsibility can be defined as the strategies adopted by companies to be able to multiply their profits and simultaneously take positive steps to ensure the safety of the world (Dolan and Rajak, 2022). The circular economy is one of the most popularly used methods to take up sustainable practices (Stefanakis and Nikolaou, 2021). In this essay, there will be a study of the basic concepts of circular economy and how they fit into the concept of corporate social responsibility. This will be followed by a critical analysis of the CSR policies used by the hotel IHG and examples will be taken of other hotels which use this mode of operations. 
[bookmark: _Toc157615413]Main body 
Circular economy is a method using which the materials used in a business is not wasted and is regenerated in some manner or another (Weetman, 2020). This is achieved through the circulation of products by reuse, refurbishment, recycling, remanufacturing, maintenance and composting. This is done to ensure that the loss of biodiversity is managed across the world and waste generation and pollution are controlled. There are three principles on which this is based. Firstly, there has to be elimination of pollution and waste. Secondly, there has to be a circulation of materials and products and finally, nature has to be regenerated. 
The first principle of eliminating waste and the pollution of the atmosphere and earth states that the economy must move on from a linear to a circular model. In this model, there will be no take-make-waste system, but rather a system of ensuring that the materials used to develop the products are reusable and they can effectively ensure there is no unusable product generated(Weetman, 2020). This will go a great way in reducing pollution and ensuring that no harmful chemicals or toxins are being sent out into the atmosphere. This is essential, as the economy will not be able to handle the inability to manage the waste it is creating. 
The second principle of this system is the generation of ensuring that the products and materials being circulated are of the highest value. This will ensure that when the products can no longer be used, they can be transformed into components and eventually be used in the generation of other kinds of products. The two basic cycles in which this can be achieved are the biological cycle and the technical cycle (Wiesmeth, 2020). In the technical cycle, the products are repaired, reused, remanufactured or recycled. In the biological cycle, the materials of the products are biodegradable and they are composted and dealt with through anaerobic digestion. The third and final method is the regeneration of nature. In this method, the processes are natural and this leaves room for the natural landscapes to thrive. This is an essential component in the development of a circular economy as there is a lot of extraction during production. When this is not followed by regeneration, it can lead to depletion of natural resources. This can compromise the climate of a place and, the production of food and there will not be much space left for nature. 
A fundamental component of the IGH Hotel's corporate social responsibility (CSR) policy, the circular economy reflects the hotel's dedication to environmental care and sustainability (IGH, 2024). The hotel hopes to reduce its influence on the environment, encourage resource efficiency, and help create a more sustainable future by implementing circular ideas. We'll go into more detail about some particular instances of how IGH Hotel incorporates circular economy ideas into their CSR initiatives. Reduce, Reuse, and recycle are some of the components. The hotel actively encourages waste reduction by reducing the use of single-use plastics, supporting recycling, and collaborating with waste management firms to guarantee that non-recyclable materials are disposed of properly. Another one of the IGH Hotel's initiatives is water conservation (IGH, 2024). Water-saving techniques are used throughout the IGH Hotel's operations, such as the installation of water-efficient appliances, the use of low-flow fixtures, and plumbing system upgrades. By replacing lighting fixtures with LED bulbs, purchasing energy-saving equipment, and installing smart thermostat controls, Energy Efficiency guarantees that the hotel places a high priority on energy conservation.
The IGH Hotel can choose suppliers with care who follow sustainable practices thanks to sustainable procurement, which also helps to source locally whenever feasible to cut down on transportation-related emissions. Food scraps and other organic waste can be converted into renewable energy sources by the hotel in collaboration with waste-to-energy facilities. The IGH Hotel's Community Outreach department ensures that it actively participates in the local community to advance the ideas of the circular economy by planning seminars and other activities that inform locals and companies about sustainable business practices (IGH, 2024). The IGH Hotel is lessening its environmental impact and encouraging others to embrace sustainable practices and support a more circular economy by incorporating circular economy ideas into its CSR strategy.
According to IGH (2024), featuring more than 800 hotels spread over more than 100 countries, InterContinental Hotels Group (IHG) is a multinational hospitality firm. The business has a history of upholding corporate social responsibility (CSR), and it has created a thorough CSR policy outlining its objectives and projects regarding social responsibility, sustainability, and community involvement. The four pillars of sustainability, social responsibility, community engagement, and good governance form the foundation of IHG's CSR policy. IHG is dedicated to lessening its influence on the environment and encouraging sustainable practices across its whole business. They are dedicated to promoting social and community projects and acting as a conscientious business citizen. The IHG is dedicated to interacting with and improving the local communities in which it operates. They are dedicated to moral corporate conduct and sound governance.
As opined by Grafström and Aasma (2021), the hotel has a key focus on the circular economy. IHG has decided to concentrate its CSR efforts primarily on the circular economy. An economic system known as the "circular economy" seeks to reduce waste and increase resource efficiency. In contrast, the take-make-dispose paradigm is the foundation of the conventional linear economy. IHG is emphasising the circular economy for multiple reasons. First, IHG's dedication to sustainability and the circular economy are compatible. IHG can contribute to environmental preservation and climate change mitigation by lowering waste and fostering resource efficiency. Secondly, IHG may be able to save money by implementing the circular economy. IHG can save operational expenses and lessen its need for major resources by reusing and recycling products. Third, IHG's brand reputation can be enhanced via the circular economy. As argued by Caradonna (2022), the circular economy is a means for IHG to exhibit its dedication to environmental responsibility in response to the growing demand from customers for businesses that are committed to sustainability.
IHG has put in place several programmes to advance the circular economy. Among these activities is the reduction of waste. As stated by IGH (2024), IHG has put in place some waste reduction programmes, including recycling materials, composting food waste, and reducing the usage of single-use plastics. They have put in place many water-saving measures, including installing water-efficient appliances, replacing leaking taps, and employing low-flow showerheads and faucets. Energy efficiency made it possible for the hotel to carry out several energy-saving projects, including installing energy-efficient equipment, switching to LED lighting, and making an investment in solar energy. As cited by IGH (2024), the hotel was able to commit to sourcing 50% of its food from sustainable sources by 2025 because of sustainable procurement. The business has also put in place several measures to lessen the effect that its procurement procedures have on the environment. As stated by Sucheket al.(2021), investing in R&D to find novel approaches to incorporating circular economy ideas into company operations is known as "Circular Economy Innovation." For instance, the business is collaborating with partners to create innovative approaches to recycling and reusing hotel towels and linens.
IHG's efforts in the circular economy have yielded numerous benefits. The business has saved money, lessened its impact on the environment, and enhanced its reputation as a brand. As opined by IGH (2024), for instance, IHG has saved over $1 million in water bills because of its conservation efforts. More than a million pounds of rubbish have been kept out of landfills thanks to the company's waste reduction efforts. Additionally, IHG's efforts in sustainable sourcing have contributed to a 10% decrease in the company's greenhouse gas emissions. IHG is dedicated to carrying out and developing projects related to the circular economy. The business thinks that the circular economy is crucial to its long-term development and a key component of its CSR strategy.
According to Bian et al. (2021), the company's dedication to sustainability, social responsibility, and community engagement is outlined in IHG's extensive and ambitious CSR policy. The business is leading the hotel sector in terms of corporate social responsibility and is making great strides in putting its CSR ideas into practice. IHG is improving society and the environment through its CSR initiatives, with a particular emphasis on the circular economy. IHG's CSR policy serves as an example for other companies and highlights the significance of CSR in the modern business environment.
To take the example of how these principles are applied in the industry, Hotel Hilton takes great measures to ensure that they can conserve water and energy (Hilton, 2024). They also take great measures to protect the biodiversity of the place and make sure that they can have a positive social impact. This means that the hotel has made it their goal to reduce their consumption of water by 50% by the year 2030 and the hotel partnered with the World Wildlife Fund (WWF) to ensure that they sustainably consume seafood and water. They are responsible for saving several gallons of water by recycling the same and then reusing them. 
The hotel takes conscious measures to ensure that they can rely on renewable energy as much as possible. The hotel aims to work towards the reduction of scope 1 and 2 emissions by 75% and scope 3 emissions by 56% (Hilton, 2024). This means that they are taking steps towards having zero emissions from their operations. The company has also taken steps to ensure that it can benefit society and has established a goal for 2030 called Travel with Purpose, which emphasises travelling responsibly. This plays an important role in ensuring that the carbon footprint generation is managed and a positive social impact is left behind. 
Taking the example of another hotel, Hotel Marriot is another pioneer of circular economy and they have taken the initiative of making sure that they would use 30% renewable electricity, have 250 reuse projects and source all products locally by the year 2025 (Marriott, 2022). This means that they have taken active measures to ensure that the environment is ruined as little as possible and they can sustain the operations of their businesses. The hotel has arranged to ensure that they have their unused soaps donated and this plays a significant role in ensuring that they can prevent the further pollution of the world. 
The hotel Hyatt is also known for their waste management system and circular methods of doing the same (Hyatt, 2024). This hotel focuses on providing effective guidance and ensuring that there is effective waste reduction. The hotel has collaborated with the World Wildlife Fund (WWF) to have a published Hotel Waste Measurement Methodology in the latter part of 2021 and they are responsible for ensuring that there is a consistent approach to the management of waste. They also donate excess food whenever they can and make conscious attempts to ensure that little food is wasted. This is essential as food crises are a real problem and this is a good way to ensure that food shortage is managed. These are some of the methods used by hotels to engage in circular economy. 
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It can be concluded that the IGH Hotel is a well-established organisation and is implementing the circular economy within its CSR policies. Due to this reason, the organisation has more than 800 hotels spread over more than 100 countries. The organisation has ensured to use of sustainable practices in their CSR policies. By implementing the circular economy, the brand is gaining more advantages to upgrade its CSR policies. IHG has put in place some waste reduction programmes, including recycling materials, composting food waste, and reducing the usage of single-use plastics. The hotel’s efforts in the circular economy have yielded numerous benefits. The business has saved money, lessened its impact on the environment, and enhanced its reputation as a brand.
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Figure 1: Circular Economy
(Source: LinkedIn, 2023)
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Figure 2: 2025 Sustainability & Social Impact Goals
(Source: Marriott, 2022)
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