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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	
Question 1a - How quickly and easily does the website load? 


	
Answer: The website works very fast. The loading is instant, no delays were noticed. Even with mobile internet the site works well.


	
Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	
Answer: The website doesn’t have many pages, but it has all the important information. The structure is simple and easy to use. It has clearly named pages for procedures, contact details, and booking. For a first-time user, the layout was easy to understand and helped them find what they needed.


	
Question 1c - Can a customer make a booking via the webpage? 
 

	
Answer: The booking processes is a phone call away to check for availability. You can also leave a message through the "contacts" menu by leaving your details


	
Question 1d - What improvements could be made to the usability of the website?


	
Answer: I would recommend creating a direct booking system. This is modern and simple, allowing clients to schedule appointments at any convenient time without the need for direct contact. Implementing such a feature can improve user interaction.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	
Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	
Answer: The overall design of the website is visually pleasing, creates a sense of calm, and is logical for the spa salon. There is little difference between the desktop and mobile versions of the website. On the desktop, navigation options are displayed more prominently, while the mobile version has a drop-down menu that brings together the main sections, such as Treatments, Spa, and Contact.


	
Question 2b - How does the website use imagery, video and colour? 


	
Answer: In my opinion, the website is designed very well. The colours help people feel calm and relaxed, and they create a feeling of nature and rest. I think the use of flowers also looks good. The colour scheme is nice. The mix of green and white works well and goes nicely with the white text. There is also a picture in a hotel style, and a girl, which also makes people think about rest.


	
Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	
Answer: 
The website has an online chat tool, allowing users to connect with the spa in real time for quick queries or for support. Where clients can submit their name, email address, subject and details of their enquire. This is good because not everyone has the opportunity to contact by phone and it is not always convenient.


	
Question 2d – How effective are the social media links on the website?


	
Answer: The salon’s social media links are well integrated into the website. They are placed at the bottom, which makes sense, and they are easy to see without breaking the design. But in my opinion, it is useful to have popular social media platforms that most people use today, like Instagram and TikTok.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	
Question 3a - How are the services offered by the company made clear to customers?


	
Answer: The site offers their services, but there is not much information about it, that is, in the third tab you can find a list of services and prices, but there are no photos or videos, for example, that would reflect this service, there is no additional information about what materials are used, the duration of the procedures.


	
Question 3b - How are customer reviews made available? Are these up to date? 


	
Answer: There is no option to leave a review, the website does not show any customer reviews. 


	
Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	
Answer: There is virtually no presentation of services, so this is not an indicator of a high level. Maybe the quality of services is good and people recommend this salon, but if this is a new client who visited the site on their own and knows nothing about these services - it is difficult to understand.


	
Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	
Answer: Yes, there is a price list, the prices are clear, but it is unlikely that the quality will be good for such a low price for example for a manicure, since the rent of the premises, the salaries of employees, and the materials in London cannot be cheap.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. spa

	
	2. facial

	
	3. massage

	
Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	
Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 


	
Answer: In my opinion, yes — in modern British business websites are still very important and will stay relevant for a long time. It’s like a personal page for a company or business. It gives the company a chance to present themself the way they want. It is also a useful tool for communication with customers. People can easily book appointments, order products or services, and see how a place, product, or service looks. They can also learn more about the team, the company’s values, and see the prices. 


	

Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?


	
Answer: I would recommend adding more information for expanding the website. For example, it would be good to include customer reviews, more detailed information about the services with illustrations — like photos or videos of each service. It’s also helpful to add more information about the specialists, and more visual content, such as how the salon looks inside and outside for show style and atmosphere of the place, and help people recognize the building when they are looking for the salon.
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