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                    INTRODUCTION 

In this report we will be looking into the data, information and knowledge systems implemented within the Advertising Compliance section with Sky TV
I will start by introducing my role within Sky TV so you have the background. Many theories, strategies and theorists will be acknowledged in the report. 
KM Toolkit will be looked in depth as well as the relationship between Data, information, and Knowledge.
Various diagrams to keep things simple will be included.
My overall thoughts and the thoughts of many theorists have been included.
















          ADVERTISING COMPLIENCE 
                MANAGER   (Sky TV)

MY ROLE & THAT OF MY TEAM                                             
My role as an advertising compliance manager incorporated  innumerable factors within my job role at the principle satellite broadcast network in Europe, which was and still as of writing this report, Sky TV.
“We want to be at the heart of 21st century living and to make every day extraordinary for every one of our customers.” (Sky TV vision & mission statement) 

“We all bring assumptions with us wherever we go; we cannot be sceptical of everything. We can however, train ourselves to be more alert.” (Chatfield. T, 2018)
As an advertising compliance manager, the duties included regularly checking that my advertising compliance officers were adhering to the following
· Advertising control content were acceptable
· Confirm that the regulations as part of the UK compliance strategy with regards the strategy of the UK’s code of broadcast advertising (BCAP)
· Adhere to the UK code of non broadcasting with regards to sales promotion or direct marketing
· Consumer protection from unfair trading regulations
· Advise product owner about what can and cannot be said on an advertisement, in writing if needed
· Non-compliance issues
·  Check the validity of the advertisement
· Advertising compliance on the quality of the product
· Clinical trial proof and research paper data required if evidence is required by the relevant advertising authorities under the relevant codes and regulations
· To authorise the hiring of a specialist to substantiate any claims that I felt needed verifying 
· Creating solutions so that claims are compliant and compelling
· To hold or withdraw any advertising that has not satisfactorily demonstrated compliance  

MY MANAGERS & COLLEAGUES  

· Studio managers
· Head of production
· Video editor
· Head of Production & Design
· Research executive
· Ios developer
· Head of product design
· Social media manager
· Senior designer
· Journalist & presenters
· Camera crew/ Sound & Lighting technicians
· Group chief executive
· Executive vice president
· CEO of new markets
· Group chief financial officer
· General council
· Marketing & corporate affairs
· Technology officer
· CEO of Sky Studios UK
· Head of Sky News
· Head of Sky Sports
· Chief operating officer
· Chief legal regulatory & distribution officer
· Managing director
· Executive Vice president of Sky Sports advertising
· Executive Vice president of Sky News advertising
· Managing Director NBC Universal
· Managing Director of Switzerland / Austria & Germany
“First I’d like to talk about the need for partnerships. We all need to work with others – as well as compete with others.” (Rooyen. V. S, Executive Vice President & CEO of UK & Europe, Sky TV Group, 2020)

“Furthermore, a Christmas ad from a high street retailer that cannot run on ITV but can run online because of different rules of engagement denies a UK broadcaster funding it needs to invest back into the UK economy.” (Rooyen. V. S, Executive Vice President & CEO of UK & Europe, Sky TV Group, 2020) 

“By definition, remarkable things get remarked upon.” (Godin. S, 2007)





                    RELATIONSHIP BETWEEN DATA,         
                INFORMATION & KNOWLEDGE

INFORMATION       =      REFINED DATA
KNOWLEDDGE       =      USEFUL INFORMATION

Data by definition is information in a context/meaning to a date. The Linking of various data therefore represents information. When information is processed or stored by a human or machine, it then becomes knowledge. “When conducting experiments and assessing research, being able to minimise bias of all kinds is a vital skill.” (Chatfield. T, 2018
Data can be classed as raw, unorganised facts, it is only when processed logically or in an organised manner therefore having some structure, it can then be called information.
“One of the best tools a project manager can use is to develop a realistic assessment early in the project identifying the principle stakeholders and their agendas.” (Meridith & Mantel, 2010) 

When the information is then understood correctly, consequently it is possible to interpret the facts, it is then called knowledge. “The principle object of management should be to secure the maximum prosperity for the employer, coupled with the maximum prosperity for each employee.” (Taylor, W, F, 1903)
Marakas, 1999 explained in his report that although it is difficult to define knowledge, it is agreed by the majority that if information is organised into ‘ideas, rules, and procedures’, then it becomes unquestionably knowledge. (Marakas, 1999)
“That is, only through the ‘organisation’, does information find its life and become knowledge”. (Quinn et al, 1996)
I do agree with both statements and in my opinion, it applies to what happens at Sky TV in their broadcasting  as well as the advertising departments.

In my previous field of work as an advertising compliance manager, or even as a project manager, the relationship between data, information and knowledge is vital because without this, there will be a breakdown between what is required management and its staff. There will also be a complete breakdown between what I and Sky TV want from the potential advertising client and the actual advertisement that is being proposed.
“The trouble is that project organisation is the only feasible way to accomplish certain goals. It is literally not possible to design and build a major weapon system, for example, in a timely and economically acceptable manner except by project organisation. The stronger the emphasis on achievement of results in an organisation, the more likely it will be to adopt some form of project management.” (Meridith & Mantel, 2010)

According to Cialdini One of the things that generate trust is reciprocity which is the principle of give and reward. (Cialdini 1984).  Simon Sinek says in his book Start with why: How great leaders inspire everyone to take action. “People don’t buy what you do, they buy why you do it.” For me, this puts a prospective employee into the shoes of the person who is the potential employer or customer. 
“In the post-industrial society, knowledge has become a key resource of the economy.” (Bell, 1973)
According to Davenport et al, 1996. Managers in various firms know that to survive in a competitive business environment, they must act in a ‘swift & flexible’  manner. They need to be resourceful in how they manage knowledge. Managers are facing several challenges today with regards to understanding and grasping the practical aspect of knowledge management. (Davenport et al, 1996)
“Moreover, a number of studies broaden the definition of knowledge management so much that they categorize ‘every successful organisational activity’ under the purview of knowledge management.” (Davenport et al, 1996)

The relationship between, information and knowledge must have a degree of ethics involved. In the field of media or advertising which involves the general public viewing in effect your work, anything that can be construed as ethically or morally wrong, or a total misinterpretation can and will have disastrous results which could cost Sky TV or the advertiser or possibly both a loss in consumer confidence and a lot of time and money to rectify the situation if at all possible.
“Ethical standards: The board has a key role in setting the ethical tone of a company, not only by its own actions, but also in appointing and overseeing key executives and consequently the management in general. High ethical standards are in the long-term interests of the company as a means to make it credible and trustworthy, not only in day-to day operations but also with respect to longer term commitments.” (Vallabhaneni. S.R, 2008) 

I have tried to make this section as simple as possible because it is very easy to over complicate the issues in this section as it is the longest section within this report.
The quotes and statements by Vallabhaneni, Bell, Davenport, Marideth & Mantel, Marakas, Quinn and Simon Sinek in his book ‘start with why’, I do agree with in principle, it may be hard to apply but overall I cannot argue with their thoughts and they can be applied to Sky TV or my job role within Sky TV.
“Hardly a competent workman can be found who does not devote a considerable amount of time to studying just how slowly he can work and still convince his employer that he is going at a good pace.” (Taylor. W. F, 1903) 
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                                     PROCESS CHART








       PROPOSITIONAL, PROCEDURAL & PERSONAL
                        KNOWLEDGE DIAGRAM
     








           TACIT AGAINST EXPLICIT 
                        DIAGRAM





    TACIT KNOWLEDGE       

Tacit knowledge as described in the Oxford Cambridge dictionary is “Knowledge that you do not get from being taught, or from books, etc. But get from personal experience, for example when working in a particular organisation”:
· “There are forms of tacit knowledge that develop among the employees of an organisation.”
·  “The team members reported that they learned a lot from each other, especially tacit knowledge.”
      (Quoted from the Oxford Cambridge Dictionary)    

Tacit knowledge comes from experience. Most employers would wish that their employees when they leave the company and possibly move onto another organisation  or have started their own company, they would wish that the knowledge gained does not affect their business.
“Even before we start typing, clicking or interacting, we are deluged by streams of information about whatever is currently trending or being shared: status updates, news, headlines and comments, disinformation and rumour, the trivial jostling alongside the profound.” (Chatfield. T, 2018)


EXPLICIT KNOWLEDGE: Direct, Observable, Planned, Exact
IMPLICIT KNOWLEDGE: Indirect, Unstated, Without Awareness

This applies to all media companies, but they fully understand that they are powerless to stop any knowledge gained by an individual and then using their experience and knowledge gained to further their career. It is a hazard of being a large successful organisation.
“To gain knowledge, we must learn to ask the right questions; and to get the answers, we must act, not wait for answers to occur to us.” (Rappaport. A) 
“Centralization of society’s vital services in giant computer centres, reservoirs, nuclear power plants, air traffic control centres, 100 story skyscrapers, and government compounds increases its vulnerability.” (Rappaport. A)












        STRATEGIC DECISION MAKING ORGANISATIONAL STRUCTURE





       





        STRATEGIC, OPERATIONAL &
                TACTICAL DIAGRAM

   
Without strategic, operational and tactical goals in my role as advertising compliance manager, everything would be disorganised. I would always say to my staff that I would rather have organised chaos rather that disorganised mayhem. “Most of the mistakes in thinking are inadequacies of perception rather that mistakes of logic.” (De Bono. P. F. C. E, 1985} 
Without this structure in place, the quality of the advertising, the requirement by the advertising standards agency and the revenue generated by the paying advertiser would be nothing short of disastrous because trust in the Sky TV brand and its staff would hit rock bottom. Some would argue that any publicity, including bad publicity is a good thing.
“People are not machines, but in all situations where they are given the opportunity, they will act like machines.” (Bertallanffy. V . L)

 No, never, especially when it comes to media and advertising. The law requires, facts, backed by evidence such as clinical trials to back up claims made by the advertiser. My job is to check the claims made. . “There is nothing like first-hand evidence.” (Doyle. C. A, 1890) This is short, simple but true in my opinion

My own ethics would not allow outrageous claims made by a potential advertiser to go unchecked and copies of supported evidence verified, and copies kept on file. 
“Both the significance and sheer volume of this information make the question of how we engage with it a vital one.” (Chatfield. T, 2018)

I was never strict in my managerial approach. Sky TV has an easy-going approach and relaxed atmosphere and people enjoy coming to work, we have fun but when things need to be serious, it stays serious until the job in hand is completed.
“strict rules & firm management.” (Webber. M, 1922). I have never agreed with this approach of theorist Max Webber who devised the bureaucracy theory. The modern notion of flexible working times and the thought of working from home would have had his blood boiling. “The fortunate man is seldom satisfied with the fact of being fortunate.” (Webber. M,1922) 
This type of management has no place in Sky TV or in my own management style. “It is horrible to think that the world could one day be filled with nothing but those little cogs, little men clinging to little jobs and striving towards bigger ones.” (Webber. M, 1922)
Theorists come in all shapes and forms, but Max Webber is on the opposite end of the scale when it comes to my approach and work ethic. In my opinion, he would not survive in the modern era, especially in the western countries unless he had illegal immigrants in his power to control and manipulate which in today’s society is easy to use and abuse as you so wish. “Stopping illegal immigration would mean that wages would have to rise to a level where Americans would want the jobs currently taken by illegal aliens.” (Sowell. T) 
You can dispose of illegal immigrants as you would dispose of firewood because there is no record of these people. “Under the technical and social conditions of rational culture, an imitation of the life of Buddha, Jesus or Francis seems condemned to failure.” (Webber. M, 1922)
Many immigrants in various countries do not like to speak about what happens to illegal immigrants because once they have found legal work, they seem liable to be better off in keeping quiet. “There should not be a question of legal or illegal immigration. People came and immigrated to this country from the time of the Indians. No one’s illegal. They should be able to come.” (Ronstadt. L) 
Many work place do things that are ethically or morally wrong but the immigrant that has been hired, because it is possible to pay them a lower wage, they keep quiet like a modern day legal cheap slave worker who receives the scraps of food from its master. “This is an invasion of our country and our military is waiting for you!” (Trump. D, 2018) During a President Trump rally in Panama City Beach, Florida, U.S.A, President Trump asked “How do you stop these people? You can’t” One woman had an idea: “Shoot them!” President Trump responded with a smirk. (Cited by Time Magazine, October, 2018)
All of this is to do with Knowledge and information and what does and doesn’t take place in and around our work environment and what information and knowledge is shared and portrayed by the media and what does not get told and shown to the masses. The main point is that advertising is not only to do with products. Advertising on a platform is a source of information.
Approving of such rhetoric is one thing but for immigrants who have found work to stay quiet about various violations is another thing. Because of this shameful attitude of many immigrants who stay quiet,  the shameless cycle continues. “To affirm the value of science is a presupposition for teaching there. I personally by my very work answer in the affirmative, and I also do so from precisely the standpoint that hates intellectualism as the worst devil.” (Webber. M, 1922)
Max Webber even described himself to be a prophet by claiming that due to capitalism new prophets will arise. He also said that his workers should not have the ability to think and question what he plans and does and that they should in effect be surrounded by a black cloak or in a cage like an animal in the zoo because that is what their life should be like. Webber warned his workers “beware of thinking” because they should know that they are an object, a cog in a wheel of process. “The aristocracy of intellect is hence an unbrotherly aristocracy.” (Webber. M, 1922)
“The art of critical thinking is about changing human nature or pretending we can or should act entirely rationally all the time.” (Chatfield. T, 2018). Now this is an interesting, thought provoking quote from Tom Chatfield. 
Some would say that Max Webber never acted rationally. My view is that he was rational in his thoughts but wanted strict, overpowering, suffocating, abusing, stern and an almost dictatorship over his staff.
I have no doubt that working for someone like Max Webber would have been  backbreaking,  strenuous, arduous, exhausting, and laborious.
“The principle object of management should be to secure the maximum prosperity for the employer, coupled with the maximum prosperity for each employee.” (Taylor, W, F, 1903).  This is a theorist with a quote that I can wholeheartedly agree with.




         






        STAKEHOLDER IMPORTANCE

      
STAKEHOLDER IMPORTANCE QUADRANT BY (BRYANT, 1995)

The information and knowledge are of great importance to every stakeholder within Sky TV. The duty I had  to protect the public and ensure credible facts were portrayed was the most significant aspect of my work. 
One bad advertisement in whatever scenario has a knock-on effect to other advertisers and the revenue streams from advertising would drop significantly.
“The process of multiple interpretations on ‘Knowledge’ is important as it allows individuals to revise, reshape, or modify their belief systems in relation to others.” (Bhatt. D. G, 2000)
Bhatt also states in his paper ‘Management strategies for individual knowledge and organisational knowledge’ that “if individuals do not possess necessary skills and knowledge, their interactions are unlikely to create valuable Organisational Knowledge.” (Bhatt.D.G, 2001)
                                        















                                            

                                      
















                                        KM TOOLKIT
             (KNOWLEDGE MANAGEMENT TOOLKIT)

 






The KM Toolkit has four specific areas and each one plays its role at Sky TV and more specifically within my role as an Advertising Compliance Manager. 
· Learning Organisation: Yes, because without learning from previous mistakes and also what worked well, the staff and the company as a whole will not grow.
· Knowledge Sharing Organisation: Yes, because it is vital to undertake reviews, studies and to analyse what took place and how effectively things worked. Different channels require different solutions. QVC which markets products will have a different outlook and approach to its adverting compared to Sky Sports or Disney Channel.
· New Practice within its organisation: Yes, because innovation and technology is evolving at a rapid rate and trial runs need to determine if a new approach works in terms of advertising  payment methods or on screen visuals that can promote the product of the advertiser further.
· Effectiveness within the organisation: Yes, because we are encouraged to try new things, if it does not work then we carry on as previously, nothing is lost but the potential gains from a new technology or approach is there to be tried. If you do not try, you do not know. We get support from senior executives and we ourselves learn lessons from trying new approaches or new technologies.
“Social tools leave a digital audit trail, documenting our learning journey – often an unfolding story – and leaving a path to follow.” (Conner. M)

The most often phrase withing the advertising culture within Sky TV is ‘we need to share knowledge about what works, how it works and how others can replicate it’.
“Re-think training: The best process of learning is on the job, just-in-time, ‘nibble knowledge’ to incrementally transform mindsets and skillsets irrevocably.” (Dovale.T)
I do agree in theory to the quotes by Connor and also Dovale but Pearl Zhu of Digital fit has a different viewpoint.
“Knowledge Management is a human problem and not a technological problem.” (Zhu, P)

The KM Toolkit provides valuable options as a guide to help in the daily, weekly and monthly plans for someone like me as an advertising compliance manager.

The respected paper ‘Mapping the future of KM trough Earl’s KM Taxonomy Lens’ written by John Girard and Vincent Ribiere there was an interesting section, as follows.
“In ‘If only we knew what we know’, O’Dell and Grayson eloquently reminded us ‘There is no conclusion to managing knowledge and transferring best practices, it is a race without a finishing line. And this is even more true in the knowledge era as we move toward the millennium.” (O’Dell & Grayson, 1998, p221)








                          BASIC, EASY TO UNDERSTAND 
                    STICKY KNOWLEDGE DIAGRAM



“Typical project management requires attention to issues of cost, schedule and quality. As the customer demands increase for quality increase, either the cost or the schedule must yield to balance these new demands.” (Meridith & Mantel, 2010)  


                                 DATA FLOW DIAGRAM



Sky TV and all the departments within the media and entertainment section has their own specific data management storage facilities. Sky TV at their Headquarters will have a huge area dedicated to storing all data but each individual sections backing up the data is required because hacking is of a great concern. The way the law stands currently, if anything should happen in terms of a legal issue, then data is required as proof that nothing untoward took place.





                                     




                                       FIGURES & HMRC

The advertising revenue at Sky TV in 2019 dropped by 14% because of restrictions on gambling advertising. Until 30th September 2019 the 12 month revenue from September 2108 generated £347M

Sept 2018 – Sept 2019 Total advertising revenue generated £347M

The advertising revenue generated in 2018 had a 29% rise from the year  before, generating on its AdSmart platform £540M in UK & Ireland. This was up from £508M in 2017

Advertising revenue generated in UK & Ireland

Sept 2016 – Sept 2017      £508M
Sept 2017 – Sept 2018      £540M
Sept 2108 – Sept 2019      £347M

Sky TV have their own internal audit finance department as well as employing and outside company to check everything they do in their accounts is legal and above board. Because of the money involved an outside company, independent from Sky TV is a better option in case HMRC want to investigate the organisations finances.

The UK sector of its finances can be seen at Companies House
www.gov.uk/companieshouse 

[bookmark: _Hlk534502747]In the book Influence: The Psychology of Persuasion, there is a very thought-provoking statement which is “A well-known principle of human behaviour says that when we ask someone to do us a favour we will be more successful if we provide a reason, people simply like to have a reason for what they do.” Cialdini. B. R. (1984).
 Also, on the other hand you have this quote. “Playing dumb is a valid negotiating technique.” Voss. C (2016).

“Competition has never been this intense and so multifaceted, it is fast developing, complex, extremely widespread, but also subject to the current global economic financial crisis”. (Cited by the Economist Feb 21st, 2009)



                                INTELLECTUAL PROPERTY
                              TRADEMARK & COPYWRITE

Sky TV has strict control over its programming and advertising content. All intellectual property, trademarks and copywrite has been applied for
I.P = TRADEMARK, COPYRIGHT, TRADE SECRETS & PATENTS

“Ethical standards: The board has a key role in setting the ethical tone of a company, not only by its own actions, but also in appointing and overseeing key executives and consequently the management in general. High ethical standards are in the long-term interests of the company as a means to make it credible and trustworthy, not only in day-to day operations but also with respect to longer term commitments.” (Vallabhaneni.S.R. 2008) 



                                     BLOCKCHAIN TECHNOLOGY

Blockchain technology uses an extra layer of encryption on its data and information ledgers to make things more secure. They do use words ‘100% safe from hacking, fraud etc’. This is as blatant a lie as you can get. If you research the facts, blockchains have been hacked and the so called ‘crypto currency’ (If you believe such a thing actually exists) have been stolen.

“Fraud involves deception, confidence, and trickery done by one individual to get an advantage over another. Fraud is different from unintentional error because the former involves intent and the latter does not.” (Vallabhaneni.S.R, 2008) 

It is down to Sky TV executives if they wish to implement this technology going forward. In my view it is a high-risk strategy.




                                            CONCLUSION

In my view, the theories and knowledge management implemented at Sky TV and in the Advertising Compliance section of the media giant has played a significant role. From the impressive KM Toolkit and the way data, information and knowledge is stored and how each department keeps a record of its own specific data and knowledge has played a major role in the growing strength of Sky TV.

Stakeholders need to know compliance, ethics and tactical astuteness is within the organisational culture.
It goes without saying that theorist Max Webber does not play any significant role with Sky TV or my advertising department or anything to do with his culture, because of that, success continues.
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DIFFERENT FORMS OF KNOWLEDGE


PROPOSITIONAL KNOWLEDGE:
*FACTS
*THEORIES
*CONCEPTS
*IDEAS


PROCEDURAL KNOWLEDGE:
*SKILLS
*KNOW HOW


PERSONAL KNOWLEDGE:
*EFFECTIVE EXPERIANCE
*INSTINCT
*TACIT



TACIT:
*SHARING
*OBSERVING
*COPYING
BRAINSTORMING


EXPLICIT:
*WRITING THINGS DOWN
*CREATING & STORING
*STICKING TO PROVEN MODELS


INITIALISATION:
*SET KNOWLEDGE
*NOT CHANGING
*NOT ADAPTING
*STICK TO RIGID RULES


COMBINATION:
*BEST PRACTICE
*SORMETODTING
*ADAPTING
*METHODOLOGY
*CATEGORIZING


OWNER & EXECUTIVES


MANAGERS & KNOWLEDGE WORKERS


PRODUCTION 


STRATEGIC GOALS:
KEEPING TRACK OF THE PROGRESS


OPERATIONAL:
IS THE BUSINESS GOING ACCORDING TO PLAN.



TACTICAL:
IS EVERYTHING EFFECTIVE, OPERATIONAL AND EFFICIANT.
ANY IMPROVEMENTS TO BE MADE



STAKEHOLDER IMPORTANCE


MEET THEIR NEEDS


KEY PLAYER


LEAST IMPORTANT


SHOW CONSIDERATION



SHARING, KNOWLEDGE & LEARNING


ORGANISATION IS A LEARNING ORGANISATION


ORGANISATION IS INTERCONNECTED


ORGANISATION ISTRIVES FOR EFFECTIVNESS


ORGANISATION IS CLOSLY RELATED TO PRACTICE



KM TOOLKIT


1) 
OUR ORGANISATION IS A LEARNING ORGANISATION:
*ARE WELL KNOWN METHODS & KNOWLEDGE AVAILABLE Y/N
*FREEDOM OF WORK Y/N
*SHARING EXPERIANCE Y/N
*DO WE LOOK AT OUR WORK REALISTICALLY & CRITICALLY Y/N
 


2)
ORGANISATION IS KNOWLEDGE SHARING WITHIN ITS  ORGANISATION
*IS A CONSTRUCTIVE & TRUSTING RELATIONSHIP MAINTAINED Y/N
*DO YOU UNDERTAKE REVIEWS, EVALUATIONS & STUDIES TO ANALYSE YOUR ACTIVITIES AND AFFECT UPON THE WORK DONE Y/N
*ARE YOU AWARE OF WHAT YOU HAVE LEARNED Y/N
* SHARED INTEREST IN THE EXPERIANCE OF OTHER PEOPLE Y/N


3)
ORGANISATION IS CLOSELY RELATED TO PRACTICE
*DO VARIOUS METHODS EXIST AND CAN YOU APPLY THEM Y/ N
*Do YOU CONSISTANTLY USE NEW METHODS Y / N
*DO YOU BECOME TIRED OF USING THE NEW METHODS Y / N
DO YOU KEEP AWAY FROM INNOVATION / NEW TECHNOLOGY Y/N


4)
ORGANISATION STRIVES FOR EFFECTIVENESS
*DO YOU GET SUPPORT FOR YOUR ACTIVITIES Y / N
* DO YOU MAKE USE OF YOUR KNOWLEDGE WHICH IS PROVEN Y/N
*LESSONS LEARNT AND THE SUCCESFUL EXPERIANCE ARE NOT OR SUFFICIENTLY NOT TAKEN INTO ACCOUNT WHEN FUTURE PROJECTS OR ACTIVITIES ARE PLANNED Y / N


INITIATION & IMPLEMENTATION


INTEGRATION


Advertising Complience Manager
(Sky TV)



KNOWLEDGE MANAGMENT


PEOPLE / STAFF


PROCESS


GOALS


TECHNOLOGY


INNOVATION


PROCESS



DATA / INFORMATION / KNOWLEDGE
FLO CHART


USER


AUTHENTICATE LOGIN


POSSIBLE ENCRYPTION CODE


TASKS / LISTS/ STATUS/ DATA


ADMIN & OWNER & PROJECT STAKEHOLDER CAN LOG INTO COMPUTER


