

Monday 4th November: Low Carbon Technology 11-1pm

Many consumers have a positive attitude toward sustainable products; however they commonly end up not purchasing them. Many studies have focused on exploring the gap between the purchase intention and purchase experience in recycled and upcycled fashion products. Factors including perceived values, risks, environmental concern, perceived consumer effectiveness, subjective norms, and demographic variables are suggested as reasons for the discrepancy. Similarly, householders often have the same issues with recycling household waste and in reducing their consumption of energy and water. What they say they believe in does not necessarily translate into behaviour.

Split into groups you will review the papers provided, each of which looks at ways that ‘gap’ might be closed. In your groups, read your paper and summarise the findings. Nominate one spokesperson to relay key points back to the class.

[bookmark: _GoBack]Key points should include:
· The aim of the study?
· Why the study was important (the rationale)
· What are the main challenges when getting people to change their behaviour?
· How the study was conducted?
· What the key findings were?

