

BMIH5006
Sustainable Hospitality & Tourism Management

AS2
Student Name: Suruk ahmod
	Student ID: 2121358	


Module Lead: Kathryn Roberts



[bookmark: _Toc159272125]Executive Summary
The report will study about a critical understanding of the term “sustainability” and apply it within the context of tourism and hospitality. It will also include the concepts of “sustainable good practice” within the tourism and hospitality industry (rural, coastal and urban areas) and within the transport sector. Premier Inn will be analysed as the selected hotel for this report. In the hospitality sector, the usage of green technology has rapidly increased to promote sustainable practices including efficient energy consumption, reduce carbon emissions and promote more sustainable business operations 
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[bookmark: _Toc159272126]Introduction
Fundamentally, Green practices and sustainability have become significant aspects of the hospitality industry nowadays. It refers to the actions and processes aimed at reducing the environmental impacts of human activities and preserving its resources. However, some hotels use greenwashing to cover their lack of sustainable practices and it creates a negative impact on the whole industry. Self-evaluation is a process that is used by hotels to benefit from greenwashing. This report will focus on Premier Inn hotel while discussing greenwashing and self-evaluation for sustainable practices.
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Figure: Logo (Ramgade, 2021).


[bookmark: _Toc159272127]Has the hotel been accused of greenwashing?
Greenwashing has been an ongoing concern for the last 2 decades, especially in the hospitality sector, the term has significant implications. It refers to the process of creating a false impression and conveying false information about how the process or products of a company are environmentally friendly. Premier Inn hotel, one of the prominent hotels in the world, focuses on achieving eco-friendly business practices and products. However, the company was also accused of using greenwashing to some extent (Nygaard, 2023).
Embodied carbon emissions
The Premier Inn hotel claimed to achieve net-zero carbon emissions, but it only focused on half of the issue. The hotel checked most of the boxes related to bottle-free, anti-fossil fuel, and renewable energy utilization, however, the hotel didn’t consider embodied carbon emissions as an aspect. It refers to the harmful greenhouse gas emissions during construction and renovations of buildings which contribute to 21% of the global emissions. As a result, the hotel “doubled down” the zero-net carbon emissions efforts to improve its claims (Hussain et al., 2023).
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Figure: Carbon emissions of the hotel industry (Farhadinejad et al., 2023)
Lack of transparency 
Some of the eco-friendly claims of Premier Inn hotel were accused of lack of transparency. This means there was a lack of substantial data or evidence provided by the hotel to prove its environment-friendly claims. For example, they claim locally sourced foods, however, according to statistics 35% of their food is sourced from other countries, and they use non-reusable plastics and inefficient appliances which lead to a significant amount of food waste that is controversial to its green claims (Ramgade, 2021). 
[bookmark: _Toc159272128]Areas where it could be construed that Premier Inn hotel is greenwashing
Greenwashing is a very sensitive concern in the hospitality industry. There are several areas where Premier Inn hotel can use greenwashing or can be seen doing the actions that may be conceived as greenwashing. The Chief Motel lodging professed to accomplish net-zero fossil fuel by-products; however it just cantered around half of the issue. These actions can be from any area such as hotel services, energy consumption, customer negligence food and product sourcing etc. Some of the areas that may construe as greenwashing are:
Not washing towels daily: Some hotels may not wash the towels daily which is a big concern. There are a few regions where Head Motel inn can utilize greenwashing or should be visible doing the activities that might be considered as greenwashing. For example, Premier Inn hotel may boast of providing fresh towels, however, it could be a different reality as the hotel can have sketchy laundering practices such as overlooking cleanliness, not using enough detergent, or cleaning agents or not changing frequently which may bring potential health risks (Zhang et al., 2022).
[image: How do you know if a hotel is actually eco-friendly?]
Figure: Hotel greenwashing practices (Bux, 2023).
Tiny toiletry bottles: Tiny toiletry bottles used by Premier Inn may contain organic and eco-friendly products; however, they are heavily resourced extensively for the production and recycling process. Notwithstanding, the organization was additionally blamed for utilizing greenwashing somewhat. Besides, these bottles are single-used in nature and cannot be recycled, so they lead to a significant number of plastic wastes. So, it can be deemed as greenwashing as it contradicts the green procedures of Premier Inn Hotel.
Less sustainable practices in reuse programs: Premier Inn hotel heavily focuses on reusing programs to back up its green claims which are great for energy and water savings. However, the hotel might use this to cover their lack of sustainable practices. Greenwashing has been a continuous worry throughout the previous twenty years, particularly in the cordiality area, the term has critical ramifications. For example, Premier Inn may not invest in energy-efficient applications and renewable energy sources; on the other hand, they encourage the guests to reuse towels which may seem greenwashing to some extent (Mzembe et al., 2020).
Excessive energy consumption: Neglecting energy consumption is a huge greenwashing a company can have in its process. For example, Premier Inn hotel might not use energy-efficient appliances such as LED bulbs, efficient water management and utilization of renewable energy which contradicts its green business practices. Chief Motel inn, one of the unmistakable lodgings on the planet, centres on accomplishing eco-accommodating strategic approaches and items. If the hotel uses energy from non-renewable sources, it can be construed as greenwashing as it contributes to significant carbon emissions (Hamrouni et al., 2023).
Using eco-friendly languages without actions: When businesses use specific languages or tags such as green, eco-friendly, or sustainable but do not have sufficient actions to support their claims, it can be considered greenwashing. It alludes to the method involved with making a misleading idea and passing on bogus data about how the interaction or results of an organization are harmless to the ecosystem. For example, Premier Inn hotel might plant trees or invest in local conservation claiming green initiatives but neglecting its energy consumption or not using renewable energy will be greenwashing and it will deceive the consumers. (Inkson et al, 2018)
Not providing locally sourced foods: An important eco-friendly statement that Premier Inn hotel boasts is their foods are locally produced and sourced organically. The lodging checked the majority of the crates connected with sans bottle, against petroleum derivative, and environmentally friendly power use, be that as it may, the inn didn't think about exemplified fossil fuel by-products as a viewpoint. However, 35% of their food is sourced from foreign suppliers and processed foods which contrast with its green food claims. The hotel also uses excessive resources and energy for food production which can construed as greenwashing against its claims (Bux, 2023).
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Self-evaluation is used rigorously in hospitality sectors as a form of self-assessment and ways to identify improvement areas. Greenwashing is an exceptionally touchy worry in the cordiality business. (Inkson et al, 2018) However, some hotels might self-evaluate themselves as rigorous eco-friendly businesses, when in reality actions are completely different. The self-evaluation process used by hotels is susceptible to greenwashing. For example, they may use selective reporting to cherry-pick positive elements and neglect all other aspects that are not eco-friendly. Sometimes hotels may evaluate themselves as eco-friendly but do not present any data or references which challenge the credibility of the hotel’s environmental initiatives (Sutherland et al., 2021).
For example, Premier Inn hotel might conduct self-evaluation using internal audits such as energy consumption, water management etc. and assess the overall impact on the environment. This is a great process of identifying improvement areas and ensuring sustainability, however, it can sugar-coat the results to favour business image and reputation. (Inkson et al, 2018) Chief Motel lodging might flaunt giving new towels; in any case, it very well may be an alternate reality as the inn can have crude washing practices like ignoring neatness, not utilizing sufficient cleanser, or cleaning specialists or not changing oftentimes which might bring potential wellbeing gambles. For example, the company can use undocumented certifications to highlight its green and environment-friendly business practices, but in reality, hotels use self-evaluations as greenwashing and deceiving the consumers with its services (Ramgade, 2021).
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Hotel companies use self-evaluation for various reasons. For example, Premier Inn hotel can self-evaluate itself as a green-practising and eco-friendly business which enhances its image and increases business performance. Some reasons why hotel companies self-evaluate themselves are:
Enhanced marketing image: Hotels use self-evaluation as a greenwashing to improve their brand image and in the process can attract eco-conscious customers. The Premier Inn may use tiny bottles of toiletries that may contain eco-friendly and organic products. For example, Premier Inn hotel can exaggerate its sustainability claims such as green and organic food sources which might attract a large customer base that is eco-conscious (Nygaard, 2023).
Improve competitive edge: The hospitality industry is very competitive, so hotels might apply greenwashing techniques to create a distinct reputation and enjoy more leverage than the competitors. Using self-evaluation, hotels can market themselves more environment-friendly than in reality to gain extra leverage in the market. (Inkson et al, 2018)
Reduce sustainability cost: Hotels require significant investment and resources for genuine sustainability practices such as infrastructure, process optimisation, staff training and development and technology adoption. A few lodgings may not wash the towels everyday which is a major concern. But, by using greenwashing, hotels can bypass extra costs in sustainability practices but benefit from its perceptions (Mzembe et al., 2020). 
Avoid regulations: Complying with certain regulations and laws related to the environment and sustainable practices are crucial for some hotels. These actions can come from any area, like hotel services, energy use, customer carelessness, food and product sourcing, and so on. However, they may use greenwashing which indicates that they are on paper complying with these regulatory requirements and enjoying related benefits without making any significant changes. (Inkson et al, 2018)


[bookmark: _Toc159272131]Is “Green” technology being used and is it more sustainable?
Green technology refers to the science and technology that are used to minimise the impact of human activities on the environment and preserve its resources. In the hospitality sector, the usage of green technology has rapidly increased to promote sustainable practices including efficient energy consumption, reduce carbon emissions and promote more sustainable business operations (Farhadinejad et al., 2023).
Energy-efficient appliances: Hotels use smart energy appliances such as LED lighting which uses less energy and is more durable. Besides, a smart HVAC system used by Premier Inn hotel adjusts the room temperature according to weather conditions which significantly minimises energy consumption. (Inkson et al, 2018)
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Figure: Energy-efficient bulbs (Mzembe et al., 2020).
Renewable energy sources: Investing in renewable energy sources has become very popular in the hospitality sector, For example, Premier Inn hotel is prioritising renewable energy such as solar and wind power which ensure sustainable business practices and save a lot of energy costs in the long run (Hussain et al., 2023).
Smart home appliances: Hotels use various smart appliances which are effective for minimising energy consumption. For example, low-flow showerheads and linens are used by most hotels to reduce water and energy consumption. (Inkson et al, 2018)
Waste management system: Implementing effective waste management processes such as recycling, composting excess foods and using low-pressure water systems are useful green technologies that ensure sustainable business practices (Hamrouni et al., 2023).
[bookmark: _Toc159272132]What could they do instead of self-evaluating
Professional Certification
Premier Inn hotel can gain certification from credible organizations such as Leadership in Energy and Environmental Design (LEED), Business Energy Professional (BEP) and Green Globe. These organisations will thoroughly assess the hotels' sustainability practices and issue certificates based on specific criteria (Sutherland, 2021).
Carbon Benchmarking
Carbon benchmarking is a process where hotels can assess their carbon footprint to quantify carbon emissions and identify necessary areas for carbon emissions reduction. They are vigorously resourced widely for the creation and reusing process. Premier Inn hotel will need to consult with environmental firms to assess its environmental impacts based on industry standards that will ensure better sustainable practices (Inkson et al, 2018)
Consumer feedback and ratings 
Hotels may seek feedback and ratings from their guests based on their services and eco-friendly practices. Plus, these containers are single-utilized in nature and can't be reused, so they lead to a critical number of plastic squanders. For example, Premier Inn can use surveys, reviews, and ratings to understand its sustainability practice deficiencies and seek valuable insights from the guests to improve its sustainability practices (Nygaard, 2023).
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In conclusion, eco-friendly and sustainable business practices are important for hotels to compete in the hospitality industry. People are becoming more eco-conscious and prefer companies that ensure sustainability practices. Thus, it tends to be considered as greenwashing as it goes against the green systems of Chief Motel Lodging. So, Premier Inn hotel needs to assess its sustainability practices and implement eco-friendly operations such as energy-efficient operation, and reduced water consumption and seek genuine sustainability certifications to enhance its brand image and improve business performance.
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