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IKEA EcoStay
A Sustainable Brand INTRODUCTION
Extension IKEA is a global furniture retailer known for

affordable Scandinavian design and a

into the Hospitality Industry e g e e

naturally with eco-conscious hospitality.

This poster explores IKEA EcoStay, a strategic brand
extension into eco-friendly hospitality. Leveraging IKEA's
global reach, Scandinavian design ethos, and
sustainability mission, EcoStay offers a compelling
opportunity in the growing sustainable tourism market.

Renewable Energy Recycled Materials
' / Water Conservation Carbon Reduction
- Circular Economy Ethical Sourcing
' ‘ IKEA EcoStay bridges affordable design
[ with sustainable hospitality, targeting eco-
- ~p o conscious travellers in urban and tourist
) destinations worldwide.

alegy, ~~ CURRENT TRENDS

Growing demand for sustainable tourism,
rising eco-conscious travellers, hospitality

market expansion, and new revenue
opportunities make this an ideal moment for
IKEA's entry into hospitality.

Conclusion

IKEA EcoStay is a strategic and sustainable —

brand extension that leverages IKEA's strong
brand identity to enter the growing eco-
tourism market. By combining Scandinavian
design, affordability, and environmentally
responsible practices, the concept creates
value for customers, supports sustainability
goals, and strengthens IKEA's long-term
competitive advantage.
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