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When I explored the hotel on my first day of training, one of the first topics we discussed was the health and wellbeing of both the guests and the employees. Whitbread PLC takes this crucial part of the company's operations very seriously and does not compromise on it. To ensure the security of both employees and clients, numerous laws and regulations are in place.
Our staff's capacity to provide the best service to our clients while also feeling cared for and supported rests on their ability to be joyful and engaged at work. We give the utmost importance to maintaining this strategy and cultivating an environment that supports the success of our teams. To do this, we keep lines of communication open for feedback, consistently communicate about employee wellness, and provide each employee with the appropriate level of support. (Whitbread PLC, n.d.)
When it comes to supporting the staff's health during COVID-19, Whitbread PLC has never placed such a premium on it. In response to this emerging problem, they have launched a systematic wellness communication programme. A bigger objective of "Wellbeing Wednesday," which was implemented in 2020, is to make sure that participants always have simple access to assistance for all aspects of their wellbeing and mental health.
To give its customers access to hundreds of gyms across the nation, Premier Inn has teamed up with the leading online fitness provider in the UK in what is believed to be the first nationwide partnership of its kind. Today, the budget hotel chain and Hussle launched a pilot partnership that will let site visitors book discounted gym times at about 3000 gyms across the UK, some of which have spas.
Parent-owners Whitbread's most recent move was the agreement. In 50 pilot hotels, including those in London, Edinburgh, Glasgow, Manchester, Birmingham, Nottingham, and Cardiff, it will initially be tested.
The trial is expected to be popular with a wide range of tourists, including business travellers wanting to keep their fitness routines while travelling for work and health-conscious leisure travellers, particularly millennials. (erika, 2019)
The below are the some of the gyms that are on offer as part of their trial;
· Bannatyne Health Club in London’s Russell Square
· Nuffield Health Birmingham Central Fitness & Wellbeing Gym
· Manchester’s Lowry Hotel 
· Edinburgh’s Waldorf Astoria
· Fitness Factory Cardiff
Designing for health and wellness in hotels is crucial because, for many guests, staying at a hotel is an opportunity to take a break from their hectic daily schedules and to relax their bodies and minds from the stresses of their busy life. As a result, it's crucial that we consider tourists' overall health and wellness when creating hotels and that solutions are incorporated into the interior design and architectural design. (Occa, 2019)
The provision of wellness amenities in the hotel industry is essential to promote overall wellbeing among guests. One theoretical framework that can be used to understand the provision of wellness amenities is the Health Belief Model (HBM). The HBM is a theoretical framework that explains why people engage in certain behaviours to maintain their health.
In the hotel industry, the HBM can be used to explain why guests engage in wellness activities while on vacation. For instance, if guests perceive that the hotel's wellness amenities can improve their health, they are more likely to engage in those activities. Therefore, hotels can promote wellness amenities by providing information about the benefits of wellness activities to encourage guests to engage in those activities.
It is crucial to have a balance between customers and employees, as their mental health and wellness are beneficial to the company as a whole. In conclusion, the Premier Inn Hotel in Birmingham is an excellent example of a hotel that has embraced health and wellbeing practices. The hotel's wellness amenities align with the growing trend in the hotel industry, where hotels are providing wellness amenities to promote overall wellbeing among guests. As a guest, I appreciate the effort made by hotels to ensure that I can maintain a healthy lifestyle while on vacation. As an industry, the hotel industry needs to continue providing wellness amenities to promote overall wellbeing among guests. Theoretical frameworks such as the HBM can provide a useful framework for understanding the provision of wellness amenities in the hotel industry.
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