[bookmark: _GoBack]The Consumer Rights Act of 2015 (the "CRA 2015") took effect on October 1st in 2015 and is the most significant revision of consumer law in decades. The Consumer Rights Act of 2015 (CRA 2015) establishes a straightforward modern framework for consumer rights, with the goal of enhancing consumer trust and making enforcement easier. The Consumer Rights Act of 2015 aims to bring together fundamental consumer rights for goods, digital content, and services in one place (Part 1). Reform and unify the law governing unfair contract conditions in consumer contracts (Part 2). Consumers and small and medium-sized businesses (SMEs) should have better access to the Competition Appeal Tribunal (CAT) to challenge anti-competitive behaviour (Part 3). Give civil courts and public enforcement agencies more leeway in deciding how to respond to consumer law violations or prospective violations (Part 3). Consolidate and simplify the powers of enforcers specified in Schedule 5 to investigate consumer law violations and make it clear that some enforcers (trade standards) can work beyond local authority boundaries (Part 3). England, Wales, Scotland, and Northern Ireland are all covered by the CRA 2015. Separate rules for Scotland are included in various areas of the Act. (Conway, L, 2020) Conway, L. (2020). Consumer Rights Act 2015. commonslibrary.parliament.uk. [online]. RPC. (n.d.). Digital content under the new Consumer Rights Act. [online]
The Consumer Rights Act of 2015 repeals consumer contract-specific legislation, such as the Unfair Terms in Consumer Contracts Regulations 1999. It modifies the Unfair Contract Terms Act of 1977 (UCTA), the Sale of Goods Act of 1979, and the Supply of Goods and Services Act of 1982. (Nelsons, 2015) Nelsons (2015). Consumer Rights Act 2015 (Part 1). [online].
Consumers will have a clearer picture of how corporations should treat them. They will be able to choose the best offers and hold companies more accountable for inadequate quality or service. Consumers will, for example, be able to compare key clauses of a new contract more readily. They would be able to choose the company that offers the best overall deal rather than just the lowest price. “If consumers discover a product is defective more than 30 days after purchase/delivery, they will know they can seek a repair or replacement”. (“Consumer Rights Act 2015 - GOV.UK”) (“Consumer Rights Act 2015 - GOV.UK”) This is true only if the product was designed to last longer. (Department for Business, Energy & Industrial Strategy, 2016) Department for Business (“Department for Business Energy Industrial Strategy 2016 UK ...”), Energy & Industrial Strategy (2016). (“Department for Business Energy Industrial Strategy 2016 UK ...”) (“Department for Business Energy Industrial Strategy 2016 UK ...”) Consumer Rights Act 2015. [online].
Businesses will be better served if they have a better understanding of the law. They can, for example, tell a customer who is requesting a refund when their rights permit them to one. And, if an issue occurs in the way a company provides a service, it will know exactly what it needs to do. When adopting some of the changes under the Consumer Rights Act, small businesses may find our point-of-sale material useful. This can be found alongside the applicable instructions on the Business Companion website. This is some straightforward language that has been agreed upon by corporate and consumer organisations. The Business Companion websites provide additional information and help. (Department for Business, Energy & Industrial Strategy, 2016) Department for Business, Energy & Industrial Strategy (2016). (“Department for Business Energy Industrial Strategy 2016 UK ...”) Consumer Rights Act 2015. [online].
Consumer contracts for goods, digital information, and services are covered in Part 1 of the Consumer Rights Act. It introduced implied requirements, stating that digital content must be of acceptable quality, suited for a certain purpose, and exactly as represented. (Hughes Paddison, n.d.) Consumers have the right to a repair, replacement, or price reduction if this is not the case. It also introduced compensation for device or content damage, allowing consumers to seek compensation if digital content provided (even if provided for free) damages their electronic device or other digital content, if the consumer can show the trader failed to exercise reasonable care and skill. Finally, there is a limited automatic return option. If the dealer does not have the legal authority to supply the digital content, the customer has an unqualified right to a complete refund. (Hughes Paddison, n.d.) The first part is about services. A service must be provided with reasonable care and skill, at a reasonable cost, and in a reasonable amount of time. If not, the consumer has the option of requesting a repeat performance or a price decrease. A customer's initial move is to request a repeat performance. If that is not achievable or not possible in a fair amount of time, the next step is to reduce the price. If appropriate, a price decrease under this clause may be the entire price. If a refund is offered, it must be given without undue delay and within 14 days of the merchant agreeing that the consumer is entitled to one. (Hughes Paddison, n.d.) Part 1 now includes digital content, which is the most major change. Intangible digital property was previously not regarded as "goods." This meant that songs purchased on CD were classified as products, but songs downloaded from the internet were not. As a result, tracks purchased via online virtual retailers were exempt from the Sale of Goods Act of 1979. The Consumer Rights Act now includes a new chapter dedicated specifically to digital content, ensuring that consumers are still protected when purchasing digital goods. (Hughes Paddison, n.d.) Hughes Paddison. (n.d.). “The Consumer Rights Act 2015 - A Summary of Key Changes.” (“The Consumer Rights Act 2015 - A Summary of Key Changes”) [online].
Part 1 of the CRA 2015 distinguishes between a product flaw detected before and after the first six months of ownership. In short, unless the retailer can prove otherwise, if a buyer discovers a flaw with a product during the first 6 months of purchase, it is assumed that the issue existed at the time of purchase. If a repair or replacement attempt fails, the consumer has the option of rejecting the items and receiving a refund or price reduction. If a defect is discovered after the first six months, however, the burden of proof shifts on the consumer. The customer must show that the goods was defective when it was purchased. (Conway, 2021) Conway, L. (2021). Consumer Rights Act 2015. [online]. 
Part 2 of the CRA 2015 (which includes Schedules 2, 3, and 4) simplifies and consolidates the laws governing unfair terms in "business to consumer" contracts and notices. Part 2 of the CRA 2015 created a new unfair contract terms framework, which includes a "fairness test" for the enforceability of conditions in consumer contracts and notices. A "grey list" of potentially unfair conditions in consumer contracts, as well as a requirement that the major subject matter of the contract or price-setting terms be transparent and conspicuous to be exempt from the fairness test. (Conway, 2021) Conway, L. (2021). Consumer Rights Act 2015. [online]. 
When deciding whether a condition is reasonable, the court should consider the unique circumstances that existed at the time the term was agreed upon, as well as other contract terms and the nature of the contract's subject matter. The "fairness test" is a term for this evaluation. When a phrase has many meanings, the most consumer-friendly interpretation must take precedence. Only if the contract's principal subject matter or price-setting conditions (i.e., core terms) are "transparent and prominent" are they immune from the fairness test. The term must be written in plain, understandable language to meet the transparency requirement. The term must be brought to the consumer's notice in such a way that the ordinary consumer (who is supposed to be well-informed, observant, and prudent) is aware of it. The fact that a core term does not meet these criteria does not automatically make it unfair, but it does make it more scrutinised. (Conway, 2021) Conway, L. (2021). Consumer Rights Act 2015. [online].
Enforcement action may be brought under Schedule 3 of the CRA 2015 to stop the use of such unfair terms or notices, including seeking a court order if necessary (an injunction or, in Scotland, an interdict). An order can apply to the use of terms in current and future agreements, and it can contain provisions for any term or notice of a comparable nature or impact. In some cases, a temporary order may be sought to prevent the term or notice from being used again until the case is fully litigated in court. (Conway, 2021) Conway, L. (2021). Consumer Rights Act 2015. [online]. (Nelsons, 2015) Nelsons (2015). Consumer Rights Act 2015 (Part 2). [online].
Despite the CRA's objective to streamline consumer legislation, a variety of regulations and pieces of legislation must be studied together to have a complete understanding of consumer rights. The Consumer Contracts (Information, Cancellation, and Additional Charges) Regulations 2013 and the Consumer Protection Act 1987 are two examples. The Consumer Protection from Unfair Trading Regulations and the new unfair contract terms framework in the CRA work in tandem. (Taylor Vinters, 2017) While the CRA has merged several Acts, its failure to develop a single piece of legislation leaves consumers in the dark. Furthermore, the CRA is not a simple piece of law that can be simply traversed by consumers, and its complete understanding is only available to individuals with extensive experience and awareness of its operations. (Taylor Vinters, 2017) Taylor Vinters. (2017). “The Consumer Rights Act 2015, two years on… a seismic change in the business-to-consumer relationship?” (“The Consumer Rights Act 2015, two years on… a seismic ...”) [online]. The CRA has had the greatest impact outside of commercial contracts, in the field of competition law. For the first time in the UK, the CRA introduced 'collective actions' in relation to competition disputes. Also, this could indicate that businesses are treating customers fairly and attempting to avoid unpleasant claims or negative press. In actuality, consumers are unlikely to be fully aware of their rights under the CRA, and if they are, they are likely to be unwilling to pursue them due to the unpredictability of fees and procedures. As the CRA becomes more established in the business-to-customer interaction and consumer awareness and confidence grows, we anticipate to see more case law. (Taylor Vinters, 2017) Taylor Vinters. (2017). “The Consumer Rights Act 2015, two years on… a seismic change in the business-to-consumer relationship?” (“The Consumer Rights Act 2015, two years on… a seismic ...”) (“The Consumer Rights Act 2015, two years on… a seismic ...”) [online].
The CRA 2015 ushers in a new legal era for consumers, and it goes a long way toward correcting identified flaws in consumer rights legislation, albeit it remains to be seen whether more change is required. While the CRA 2015 changes have undoubtedly made access to remedies easier and more understandable for both consumers and traders, the impact of these changes on businesses has yet to be fully appreciated, as they will now be required to comply with two separate regimes – one for "businesses" and the other for "consumers." (The Lawyers & Jurists, n.d.) The Lawyers & Jurists. (n.d.). THE CONSUMER RIGHTS ACT 2015. [online].
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