	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2532374
	Student Name
	Fabiola Garcia Hurtado

	

	Website Chosen 
	The Cooking Academy

	Insert hyperlink to website
	https://www.thecookingacademy.co.uk/

	

	Evaluation


	
Section 1 – Usability



	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly, and  I did not experience any major delays while browsing. The homepage opens smoothly, and the different pages are easy to access. Although the large images take a little longer to appear on slower internet connections, they do not affect the overall experience too much. I found the website responsive and simple to use on both desktop and mobile devices.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes. The website contains a number of pages, including courses, private classes, corporate events, shop, blog and contact information. I found it easy to move between these pages because the navigation menu is clear and organised. There are also buttons throughout the website that guide users to the correct section, making it simple for customers to find the information they need.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes. Customers can make enquiries about cookery classes and corporate events through online enquiry forms. The website also allows customers to purchase products and complete bookings through the online checkout.
Contact details, including telephone and email, are also available for anyone needing additional support. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website could be improved by adding a search bar and an online booking calendar showing available dates. A live chat feature would also help customers receive immediate answers to their questions. Reducing the amount of information on the homepage would make it easier for first-time visitors to find important services.


	Section 2 – Pleasure – Customer Experience



	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a professional and attractive design with high-quality food images and a clean layout. It uses responsive design, meaning it adjusts automatically to mobile phones and tablets. On mobile devices, the navigation menu changes to a compact format while maintaining the same overall appearance and functionality.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses professional photographs of food, cooking classes and events to create an appealing first impression. Uses high-quality photography and warm colours, reflecting the theme of cooking and healthy food. Images are used more frequently than videos and help customers understand the quality of the experiences being offered.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No live chat tool is available. Instead, customers contact the business through an online enquiry form, email or telephone. These methods provide reliable communication, but a live chat service could improve customer support by offering faster responses to simple questions about classes and bookings.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links help customers explore more about the business beyond the website. They provide additional photos, updates and examples of previous events, which helps build trust. I think they are useful because they allow potential customers to see recent activity and interact with the company. However, the website remains the best place to find detailed information and booking options.


	
Section 3 – Perceived Value



	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The website clearly explains the different services by giving each one its own section. Customers can easily find information about private cookery lessons, corporate team-building events, chef training and wellness programmes. Each page includes a description of what is offered and explains who the service is aimed at, making it easier for visitors to decide which option suits their needs.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website includes customer testimonials describing previous experiences. The company also has a Trustpilot profile where reviews are publicly available. However, there have been only a few recent reviews, so customers may wish to consider additional sources before making a decision. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website presents the business as professional by highlighting personalised classes, experienced instructors, and positive customer feedback. The high-quality photographs and detailed descriptions also make the services look well organised. I would consider recommending the company because it appears to offer unique cooking experiences for individuals, families and businesses, while providing a professional and welcoming environment.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are shown for products in the online shop and for some experiences, although not every service includes a fixed price. From what I saw, the prices seem reasonable considering the personalised teaching, professional facilities and specialist cooking experiences. The pricing matches the premium image presented throughout the website and suggests customers are paying for a quality service.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Private cooking classes

	
	2. Cooking academies

	
	3. Corporate cooking events

	Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites? 


	Answer: Yes. When I searched using relevant keywords, especially the company’s name and phrases related to cookery classes, the website appeared within the first page of Google’s search results. This suggests the business has good search engine optimisation, making it easier for potential customers to find its services online.


	Section 5 – Reflection and conclusion



	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes. Websites are still very important for businesses in the UK. Even though many people use social media to discover companies, they usually visit the official website to learn more before making a decision.  A website gives customers reliable information about services, prices, contact details and reviews in one place.
It also makes a business look more professional and trustworthy. For me, a good website is often the first thing that influences whether I would choose a company.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I could recommend one improvement, it would be adding a live chat feature. Many customers have quick questions about prices, availability or the type of classes offered. Instead of waiting for an email reply, they could receive instant support while browsing the website. This would improve customer satisfaction, make communication easier and could encourage more visitors to complete a booking rather than leaving the website without enquiring. 
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