	LCLM4002_BIRM Digital Skills Task 3
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	Student Number
	2237385
	Student Name
	Sapphire Edward’s 

	

	Website Chosen 
	 Cleaners of London 

	Insert hyperlink to website
	https://www.cleanersoflondon.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 

	Answer: This website was easily accessible to me. There were no glitches as I entered the website Address, I was promptly taken to it with no issues.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: on this website, there are a few sub pages which I find easy to navigate through,I believe the perspective customer would have no issues in booking a service through this website. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, a customer can easily make a booking through this web site. On the top right-hand corner off the web page, you will find a CTA (call to action button) which is green in colour.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: I would implement some before and after pictures this will highlights their work, also allowing potential customers to see the level of standards that cleaners of London set for each clean. Another improvement that could be made to the website which I believe can significantly enhance its users experience and engagement would be feedback mechanisms, including options for real life customers-to provide their very own experiences. By focusing on these specific areas you can create a more friendly website.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Cleaners of London have used their choice in colour and layout wisely, they have maintained the the same colour scheme throughout the whole website on both the computer and mobile phone search.The websites harmonious colours align with it brand which in turn creates a pleasant experience as a user.

	Question 2b -  How does the website use imagery, video and colour? 


	Answers: Although there are not any visible before and after pictures imagery that is used throughout the website is of a high quality which a relevant to the services they are providing.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: the webpage does not have an online chat service 


	Question 2d – How effective are the social media links on the website?


	Answer: 
I could not find any social media link within this web page 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Yes the services are made clear and very easy to read

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: customers reviews are made available on the website there are trust Pilot reviewers visible to its users found half way down its webpage 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: it’s service are presented as high quality cleaners of London has over 14,000 good reviews, I would recommend this services to a friend as the communication and the prices are competitive and they reflect their work the website is is easy to follow and clearly states what they offer where the cover.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.clearners 

	
	2.of

	
	3. London 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
When these three words are typed into google you will find a hyper link at the very top off the page this automatically takes you directly to the website underneath you find its trust pilot reviews and different link to prices contact details and services it provides 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes from what I could find cleaners of London is relevant to today’s modern uk business it poses exactly what it is. They have an easy to follow booking system and contact number with an excellent layout which is easy to follow. Its customers can easily book in 60 seconds through the cta button found on the top right of the web page. Also there are  trust signals reviews,ratings and insurance is clearly shown


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: if I were to make one recommendation for this website it would be to add a online chat tool, this can be in my eyes on of the most powerful upgrades to add it can easily turn a website into an active sales assistant. It provides instant answers about availability prices what’s included in the services and the areas that the business covers.
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