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Introduction
For the growth and survival of any business, marketing is a most powerful component which helps organisations to learn about their customers than design the products or services accordingly and sell in the market. The field of marketing has seen progression with the passage of time such as, direct sales, trade exhibitions, telephone marketing, advertisements on print media and television to the current digital age. Currently, marketing uses lots of tools and applications to make the products or services successful, such as, social media, electronic media, mobile apps etc. 
The hotel industry is one of the main beneficiaries of marketing which helps to more customers globally. The websites of hotels, online travel pages and trip advisors are powerful tools to target customers. In this essay, marketing methods and strategies of two international hotel brands Six Senses and Novotel are compared and discussed. The reason behind choosing these hotel chains is their vitality in luxurious accommodation, technological innovation and services for environmental sustainability.

The selected hotel chains (Six Senses & Novotel)
The first chosen hotel chain, Six Senses was established in 1995 in Thailand starting with a single resort then expanded to many locations globally, such as, London, Dubai, Ibiza, Belize and Fiji (Six Senses, (2023). Globally Six Senses operate 20 hotels and resorts in 17 countries and has signed a further 34 properties in the development pipeline (Six Senses, 2023). Six Senses is a luxurious hotel chain known for spa, resorts and five-star hotel facilities. 
The hotel chain has targeted families and millennial group (born between 1981 to 1996) in customers and for this purpose, Six Senses designs perfect themes for their customers to celebrate anniversaries, weddings and other events (Six Sense, 2019).

The second chosen hotel chain, Novotel is first opened in Lille, France in 1967 with the concept of having comfortable rooms, a restaurant and parking. Novotel increased its number of hotels first in France as in 1975 reach to 60 hotels than further opened 13 hotels in Europe (Novotel, 2023). In 1981, Novotel stepped to the Asian market and opened their first hotel in Singapore. To mention the career highlights, in 1983 Novotel turned in Accor group and introduced in Paris Stock Exchange and in 1984 Novotel bought Time Square Building in New York. 
To discuss the target audience of Novotel, the hotel chain mainly targets travelling businessmen who can get conference facilities and those families need luxury accommodation but in affordable price (Hospitalitynet, 2011). In addition, Novotel is a good example of transition hosting Baby boomer generation (born between 1955 and 1969) to current millennial generation. The hotel chain with the history of more than 50 years is a high standard, technology oriented but affordable accommodation for their customers. 

Marketing strategy
Six Senses hotels have an idea what are the demands of their targeted group, families, couples and millennial group. Therefore, Six Senses developed a marketing strategy to make arrangement in their hotels and resorts for Bar-B-Q, a movie theatre under blanket of stars and kids friendly events. For couples, combine bath, blissful spa journey, intimate dinner programs and wine pairing in the WINE CAVE the facility available in Six Senses Spa in Vietnam. Six Senses has specially selected locations for their hotels, resorts and spa where guests can interact with locals. For example, in Nihn Van Bay Vietnam, guests can buy lobster from a local lobster farm and give to the hotel chef to prepare. This strategy supports local fisherman in the area, similarly, in the Oman Six Senses hotel have a huge organic garden at Zighy Bay, which supports the resort and in turn local farmers get supported (CPPLUXURY, 2017). 

In case of Novotel marketing strategy, from the beginning of the 21st century, Novotel took some steps towards modernisation with introducing more ergonomic and stylish rooms called (Novation) rooms. In 2011, with the cooperation of Microsoft a futuristic room was designed where Xbox 360, Xbox live services, access to digital services, including games and movies are provided for guests (Hospitalitynet, 2011). The marketing strategy of Novotel at current is very much based on technological advancement and this hotel chain has sensed very earlier about the flow of digital technology. The rooms of Novotel are simple, well equipped and reasonable in price. The hotel is keen to make attractive offers for families like children under 16 are free to appeal holiday visitors in family groups. Novotel is able to attract more customers in the current scenario where inflation has affected many economies. Nowadays, customer prefers cheaper travelling in a standard accommodation which Novotel provides.
Current Market Positions
The Six Senses hotel chain has a major presence in Asian countries also they are reaching to other regions of the world (Six Senses Corporate, 2023). Six Senses Hotels Resorts Spas are the winner of many awards globally, in which some of them are going to discuss to present their current position in the market. Six Senses are named in 2019 World Best Awards for Travel + Leisure (Six Senses, 2023). Six Senses Ninh Van Bay, Vietnam has chosen the Top Resorts in Asia and placed on 7th position on the Top Resorts in the World (Six Senses, 2023). Similarly, Six Senses Bhutan has taken the second position of Top Resorts in the World and seventeenth Top Resorts in the World, (Six Senses, 2023).

Novotel is present at 559 locations globally is backed by the Accor group which gives the hotel an advantage being a part of a market giant in the hotel industry. In order to discuss the number of awards Novotel has achieved in recent times to highlight their current position in the market. In 2021, Novotel won Traveller Review Awards by Booking.com, Loved by Guest Awards from Hotel.com (Novotel, 2022). In 2020, Novotel Istanbul Bosphorus honoured Best Hotels with Silver by U.S. News and World Travel Report (Accor, 2023). In the same year 2020, Novotel won Safety & Health Administration Award (SHA) given by the Tourism Authority of Thailand (TAT) (Novotel, 2023). 

Current marketing techniques:
The Covid-19 pandemic has given a major setback to nearly all businesses globally and hospitality industry has also faced major losses. The travel, tourism and hospitality industry are very much related to commuting, socialising and community engagement which were reduced to Nil due to major lockdowns when Covid-19 outbreak. Shapoval et al. (2021) stated that during Covid-19 lockdown US hotels have lost in term of money $46 billion and 4.8 million jobs in the hospitality and leisure division. Therefore, better marketing techniques were needed for hotels to recover their losses and increase business. 
Six Senses Hotels have taken major marketing techniques in recent times to attract more customers. Even during a Covid-19 pandemic when resorts were empty of customers, Six Senses stayed in touch with customers through the tutorial about spa activities, cooking meals and other features (Alison, 2020). The marketing technique really worked as kept engaged customers also created customers for the future. The Six Senses Guest app called Okkami is introduced in 2020 which facilitates guests in room booking and provide detailed information about features the hotel offers (Okkami, 2020). The app also helps in reservation, planning, browse food menus, and information about spa treatment. Beside these, Six Senses use other traditional marketing tools such as, company website, other travel tourism websites, social media, and trade exhibitions.
Novotel is known for marketing using technology as the hotel is trying to position themselves in the mind of customers as an innovative hotel. Beside, marketing techniques efforts of Novotel for a noble cause during Covid-19 lockdown days is important to mention here. Novotel under the umbrella of its parent company Accor worked with Ministries of Cities and Housing, France and accommodated homeless people throughout the country (Accor Corporate, 2020). Novotel gave support to healthcare workers who were fighting with Covid-19 through providing accommodation close to their workplace (Accor Corporate, 2020). In post pandemic phase, Novotel is using all marketing techniques such as, mobile app (Moj Novotel), website marketing, and social media to attract customers. 

Green message and sustainability
The information provided based on the website of Six Senses Hotels, there are about ten projects for the support of green environment and sustainability. At Six Senses Ninh Van Bay Vietnam, the first in the resort solar farm which provides electricity, organic veg and hot water (Six Senses, 2023). The sustainability camp at Six Senses Laamu, Maldives for teens to educate them about zero waste, home grown and nature conversation. Furthermore, the aim to rebalance the ecology Six Senses Fort Barwara at Rajasthan replanting of endemic flora and bringing back birds and animal life is very good initiatives (Six Senses, 2023). To mention that, Six Senses Laamu won 2022 Skal Sustainable Tourism Award in the Marine and Coastal Category (Maldives, Insider, 2022).
[bookmark: _GoBack]Novotel has also taken strong steps towards green environment and sustainability as part of the Planet 21 Programme. The Planet 21 project has many important features, such as, plantation of 10 million trees by the end of 2021, commitment against child sexual exploitation and providing suitable habitat for bees (Accor Planet 21, 2020). It is also important to mention that London Blackfriars Novotel has been ranked in the top 10% sustainable commercial buildings in the UK (Kent County Council, 2018). 
Conclusion
To compare the marketing strategies of both hotels, Six Senses is very much into luxury which focuses on the relaxation of families, and couples, as comparing, Novotel is a midscale technology oriented hotel focuses on work-related travellers and families.
To make a comparison interestingly Novotel has a better positon in the market because being a part of a big group gets support in the business. Furthermore, Novotel is able to attract more customers where inflation has affected many economies, and the customer prefers cheaper travelling in a standard accommodation. However, some initiatives of Six Senses are remarkable as supporting the local community and providing guests the unique experiences which attract customers. In terms of winning awards both hotel chains have achieved noteworthy milestones.
The current marketing techniques of both hotel chains are effective, they are active users of web, social media, mobile app and other marketing tools. Besides this, during Covid-19 lockdown days Six Senses stay engaged with customers through tutorial videos. On the other hand, Novotel, has provided accommodation and services to healthcare workers, which gave a positive reputation to their business. 
From the criteria of environmental protection and sustainability, both hotels, Six Senses and Novotel have taken important steps also involved in their business which prove them a responsible organisation in the hospitality industry.
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tate that all visitors must hide their faces and maintain a set distance. The hotel
administration   implemented   new   policies   in   order   to   better   handle   existing
bookings. The ability to change dates or cancel bookings is now included in the
standard lodging rates. Additionally, all Premier Inn hotels in Germany strictly
follow   the   3G   standard.   The   3G   rule   refers   to   the   three   steps   of   testing,
immunisation, and recuperation. Premier Inn hotels in Germany require guests to
produce evidence of a recent PCR test, a test result stating that the guest is covid-
19 negative, or a certificate of vaccination for the second dose.  Marriott  takes
similar precautions, since the safety of its guests and employees is its first priority.
Regarding these covid-19 issues, they follow completely to guidelines made by the
WHO   and   local   governments.   They   utilise   electrostatic   sprayers   and   air
purification equipment fit for a hospital to clean the air and disinfect the surfaces.
Face covering is no longer essential for persons  who got their second dose of
immunisation. All applicable laws pertaining to the protection of consumers' health
while eating are strictly followed. Workers and managers in charge of the kitchen's
food supply have received enough training from the World Health Organization to
address customer complaints.
Conclusion
Profitability in business is directly related to the marketing approach used. It has to
use efficient advertising techniques, such as pricing and promotion tactics, to keep
its competitive edge over rivals. In this paper, we looked back at the origins of two
international hotel chains—Marriott International and Premier Inn—and compared
them. They both become major players in the hotel sector. Both of these hotel
chains have used innovative marketing strategies to get to the top  of the hotel
industry.   The   hotel   chains   in   both   nations   work   diligently   to   achieve   the
Sustainable Development Goals. Finally, it can be said that the hotel and tourist
businesses,  while  taking  a   major  hit   during  the   pandemic  scenario,   are  on  the
upswing once again. Premier Inn and Marriott International have
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