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+ e*Resources:

- oStaffing: Event coordinators, volunteers, security
perSoReL frst aiders.
- olnfrastructure: Tents, tables, chairs, lighting, power
supply, stage, sound system, sanitation facilities.

- OCaleringz Food stalls, beverage vendors, and a
designated dining area.

- oParking: Adequate parking facilities for attendees
anGVERdOR with 152 Spaces avarable and alse off
street ‘pay and display’ parking .

+ Financial Factors:
« eCosts:

+ oLocation Rental :As the Park is owned Local Council
is giving a sponsorship and the rent is free of charge.

- oMarketing & Promotion: Costs for advertising, social
media: Bnd Promotional materals

collaborating with local food blogg na Talks).

- oStaffing: Wages for event staff and volunteer
expenses.

- olnfrastructure: Rental costs for tents, equipment,
and stage setup.

- oEntertainment: Fees for musicians, performers, and
children's entertainers.

- olnsurance & Security: Costs for event insurance and
security personnel
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Marketing Mix (4Ps):

+ eProduct: A vibrant and diverse food festival celebrating local culture, featuring live
music, cultural performances, and a wide variety of food stalls.

+ ePrice: Nominal entrance fee for adults : 5€ per ticket, 25¢ for a VIP experiences ( live
cooking demonstration from HUMAYUN RASHID the winner of the Essex Regional Chef
Awards 2024 and free drinks) and an early bird discount of 10% booking in advance,
Group of 4 package 15¢ and also affordable food and beverage prices(15-20£ per pers)

*Place: Grays Beach Riverside Park , Grays, Essex.
Thames Road, RM17 6HF
*Promotion:
+ 0Social Media: Facebook, Instagram, Twitter, local community groups.
+ oPublic Relations: Local newspapers, radio stations, online media outlets.
+ oCommunity Outreach: Flyers, posters, local businesses, community centers.

+ oEvent Website: Online platform for information, ticket sales, and vendor
applications.
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* Funding Sources:

Entrance Fees : Charge a nominal
entrance fee for adults

. Sponsorship Revenue: Branded
beverage as Coca Cola and Pepsi

- Vendor Fees: Charge fees to food
vendors for stall space

* Potential Grants: Explore potential
funding opportunities from local councils
or arts and cultural organizations
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Potential Sponsors:

-~ Branded Beverage
companies: Coca Cola,
Pepsi

Local Businesses:
Supermarkets (e.8.,
Tesco, Sainsbury’s),

restaurants (Kushi

Grays), pubs(The Bull),

Food Producers: Local
farms (Chadwell Place
Farm), bakeries (Lulu
Cakes And Bakery).

Community

Organizations: Thurrock
Council, local charities,
and community groups.
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Festival participant:

* lzgara Meze Smokey Grill

« Kara Grill Captain Korma

* Sizzled Chens Garden

e LEZET Hong Kong House
« Stallions Fish Bar Tuk Tuk

* Gopiz Mangal

« Tropical Treasure’s Taste of Nigeria

* New Delhi

« Adiversity of multicultural food will be present at the festival: Turkish, Asian, Mediterranean,
Caraibbean , Traditional fish and chips, Indian, Greek and, much more.
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Financial

Breakdown

We are expecting around1000 attendees for the event:
Single tickets: 710x 5£= 3550¢£

Group Package: 20 x 15£= 300£

VIP experience: 70 participants x 25£=1750£

Early birds discount: 200 x 4,5£=900¢

Our equipament supplier is Thameside Complex with a
cotation of 1250¢ per day including A PA set-up
consisting of 2 subwoofers and 2 loudspeakers both
controlled by a 32-channel mixing desk. A stagebox,
selection of microphones, DI boxes and cabling.

2 technicians provided, or more upon request.
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Marquues
rentals:renting 2
marques of 10x24m
1900£ each from

Marquees hire Gray

Staff :3 licenced security staff are needed as
the park are having 3 entrances/ exits. 150£ per
security guard/ day 3x150£=450£

Kids entrainement: face painting from
professional artist from Party Face Painting
120¢£ /3 hours

Vendors Fees: a charge for the food stalls will be
applied 300£ per stall x 15 participant= 4500£

Volunteers: 20 volunteers are willing to help
maintaining the cleaning during the festival
hours and also helping at the end to clean the
place and remove the rubbish which is gonna
be collected by the council

Power generator hire: 177£/ day from Fosseway.
Power

Water supply: NGW Waters providing a
temporary water supply costs 1000£
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Tickets Sale: 3550£ Staff: 450£
VIP Tickets: 1750£ Equipament ( outdoor event package) 1250£

Early Bird : 900£ Live music: 2197 £
Group Package: 300£ Kids entrainement: face painting: 120£

Arts community funding:  Temporary event notice: 21£
U-Turnships CIC: 3000£

Vendors Fees: 4500£ Alcohoolic beverage certificate:37£

Power Generator: 177£

Water Supply: 1000£
Marquees: 3800£

Total:14000£ Total:9052¢£
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Thank
you!!

We hope to see you at the event!
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EVENT
CONTENT
A1)
CONTEXT

The purpose of this event is to celebrate the
various culinary traditions of Grays and the
neighboring areas through a cultural and
community food festival.

Type and Nature: A lively outdoor celebration
with a variety of food vendors serving regional
and foreign cuisines, live music, and cultural
acts. Support for local companies, cultural
interaction, and community involvement will
all be highlighted at the event.
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. s*Competitors:

+ Other local food festivals and events in Essex. (e.g.,
Afro Food Thurrock, Maldon Food Festival)

* olocalrestaurants and pubs offering dining
experiences. (e.g., The Bull, The Ship and the Wharf)

- Marketing Activity:

* Social Media: Utilize platforms like Facebook,
Instagram, and Twitter and make regular posts with
#GraysFoodFestival #GraysEats to promote the event,
share photos and videos of the place where it’s gonna
take place the event, and engage with the community.
* Local Partnerships: Collaborate with local media
(newspapers like Thurrock News, radio stations like
Thames Delta Radio), community groups ( Thameside
community), and tourism boards for cross-promotion(
Grays Travels and Davy Down visitor centers)

* Event Website: Create a dedicated website for the
event with detailed information, vendor listings, and
online ticket sales.
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./il *Market Demand:

Market ___ :

Opportunity to attract visitors to Grays and boost
local tourism.
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* Operational Factors:
+ eVenue/ Location: Grays Beach Riverside Park, Grays, Essex.

* oAvailability: Secure the location well in advance, considering potential date conflicts with other events. The
event will take place on Sunday 15 June 2025 between 10 am and 8pm .

+ Suitability: The Grays Beach Riverside Park offers ample outdoor space suitable for a food festival, with
easy access for the disabled people who want to attend the event as they have ramps at the entry of the park.
In case of a rainy dav we have as a backup a rental of marquees .

+ Skills Required:

+ oEvent planning and management

* oMarketing and public relations

+ oFinancial management

+ oFood safety and hygiene supervision

* oStage management (for live music and performances)




