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[bookmark: _Toc89883758]Executive Summary  

This study will focus on assessing Paris as a tourist destination based on the principle of sustainability and how it relates to the principle of development. Sustainable tourism entails three principles which are social justice, economic development, and environmental integrity (Brundtland 1987). Tourism has been related to the development of Paris since its one of the cities with desired experiences which has attracted many people to visit and experience the French cuisine, the art gallery, and museums. Butler's (1980) model of tourist destination, Paris, belongs to the third, which is mentioned of the successful stage. Due to the splendid experience that people have had in Paris, they have influenced those who had not gone there by word of mouth, making tourism prosper in Paris. In Doxey’s (1975) Irridex Model, Paris tourists are classified under the euphoria phase where people are excited about the experience in Paris. Coronavirus pandemic has significantly impacted tourism in Paris, which has rendered many people jobless, thus lowering living standards and generally affecting the economy (Baum, and Hai, 2020). 
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[bookmark: _Toc89883759]Introduction
 
Almost every tourist's wish list contains a visit to Paris. It is regarded as the world's most considerable best charming capital, and that it is home to many of the world's finest attractions, which are frequently included in tourist publications, films, as well as other drawings and paintings. Paris, France's metropolis, is among Europe's top-rated tourist destinations, with a total of over 2.5 million individuals (Freytag and Bauder, 2018). Orly Airport and Charles de Gaulle Airport are the main big global terminals in Paris, one of the largest in Europe. Paris is very well served by trains or buses, making it the perfect stopover on the European inexpensive road trip. French food is extremely well-known around the globe, although some of the tastiest can be found in Paris (Gutiérrez, Miravet, Saladié, and Clavé, 2020). There's international buying and thriving apparel industry, as well as numerous galleries and museums to visit. There are several interesting daily excursions just off Paris that will give you a deeper understanding of French heritage and traditions. There is so much to do in Paris that no tourist who visits will be disappointed.
[bookmark: _Toc89883760]Pillars of Sustainable Tourism 
[bookmark: _Hlk89879388]It is feasible to create a revenue model which encourages and preserves biodiversity and natural society by using ecotourism concepts. Companies must consider the following different components to completely embrace ecotourism: viable business strategies, social inclusion, and environmental responsibility (Samołyk, M., 2018) It is dedicated to enhancing economic income through optimizing tourism's impact on the location's prosperity, as well as the quantity of visitor expenditure that stays in the area. It really should create money and adequate jobs for employees while preserving the culture and heritage of the tourist spot, and it should maintain the attractiveness and sustainability of places and businesses in terms of growth and the actual delivery of benefits.

[bookmark: _Toc89883761]Social Justice 
The primary mission is to encourage initiatives to solve socio-economic challenges such as poverty, socio-economic marginalization, joblessness, and environmental sustainability, among other things. Along with its labor-intensive characteristics and considerable value-added on jobs in main sectors, tourism in Paris has become an essential pillar of the economy through offering employment. In 2015, the tourism industry created 284 new employment opportunities, which were both directly and indirectly, with that figure predicted to increase to 370 million by 2026 (Rastegar, Zarezadeh, and Gretzel, 2021). Each employment in the primary tourist industry is anticipated to generate roughly yet another extra or secondary work in the tourist industry economy, such as mobility, foodservice delivery, handicraft, and historical and ecological resource protection. The tourist industry employs one in every eleven people worldwide, active and passive. Tourism is a highly competitive and dynamic service industry that necessitates flexibility in response to changing economic consumer preferences (Jamal and Higham, 2021).
[bookmark: _Toc89883762]Economic Development 
Tourism is amongst the most visible and rapidly increasing development in the global market. This industry is critical to a country's economic growth. A rise in tourist traffic can have favorable financial consequences on governments, particularly in terms of GDP and job prospects.  Paris is a significant tourism destination for the Continental tourism industry, with world-famous landmarks and huge global events (Amerta, Sara, and Bagiada, 2018). Tourism has a significant influence on the Economic system, both domestically and internationally. In 2016, the tourism industry contributed approximately 198.3 billion euros to France's Economy.
In 2016 the government shared the first report of action SDG (sustainable development and general commissioner) (European environment agency, 2020), show the government guideline policy and measurements for sustainable development to assist the citizen and economic players to direct them correctly to develop the overall economy along with suitability concept. 
At present the president Macron set some laws to impact on the economy (Breeden, 2021), this law to stop the waste, develop the energy efficiency and to reduce the carbon emission. For example, you cannot let the flat if it does not have proper insulated standards, food packaging, improve and promote the vegetarian’s menu in schools’ food court, reducing the short distance flights and to use the train in place, creating low emotions zones, replace old cars and motivating people to use electrical bicycle all these changes to be the base for the future economic development. (Breeden, 2021).  

[bookmark: _Toc89883763]Environmental Integrity 
According to Butler (1980), Tourist industry that is built and implemented inside a location in such a way and at such a magnitude that something remains feasible over such an unlimited time frame and therefore does not deteriorate or change the environment where it appears to exist to the extent that this really prevents the rapid implementation including the well-being of other activities that take place (Vuković, Hunjet, and Kozina, 2019). Paris is in the process of becoming an eco-friendly destination! Sustainable solutions can be found all around the region, allowing one to travel sustainably whilst achieving their vacation dreams. Tourism utilizes several environmental assets, which in many instances, environmental issues including clean air, terrain, mineral waters, and freshwater in bodies of water are the main draw of a location's products (Pan, Gao, Kim, Shah, Pei, and Chiang, 2018).


[bookmark: _Toc89883764]Principles of Development 
[bookmark: _Hlk89879804]The rapid rise of global tourism, which is seen as a process flow way of accomplishing prosperity, continues to expand in the coming years (Postma, Cavagnaro, and Spruyt, 2017). The second world war saw extensive modernization tendencies emerge, particularly in Europe. Paris, and far more broadly France, embodies everything that foreign travelers seek. Paris comprises a territory made up of 20 unique areas: a metropolis of history and art, an interconnecting hub of culinary and entertainment, and one of the country's most popular superstore arrondissements, which have a diverse tourism potential as well as a distinct tourist attraction. In 2015, 47 million people visited the area, with 42 percent of them being internationals (Postma, Cavagnaro, and Spruyt, 2017).
[bookmark: _Toc89883765]Evidence for Sustainable Tourism in Paris 
[bookmark: _Hlk89879905]For decades, the French city has indeed been acutely aware of its critical role in enhancing the urban setting and raising living conditions. Environmental taxis, green areas, Vélib, Autolib', Rideshare Paris, sustainable and environment hospitality, environmentalist, environmental architectural style, moral shopping, and natural foods fast food joints — all significant components crucial to maintaining a balanced viable growth and society development — have indeed decided to make spectacular attempts to date to accomplish that goal (Peeters, Higham, Cohen, Eijgelaar, and Gössling, 2019). Have the green signal for a healthier life by taking one’s sense of social responsibility for a trip along on the state's eco, moral, and ecological promenade. Maybe it was the environmental motivation behind the Paris Accord, a determined worldwide commitment to dramatically reduce the threat and repercussions of greenhouse gases, which was sparked by the fruitful statement by French philosopher Voltaire. Before the Climate Summit in Paris in 2015, which was attended by 195 countries and was ratified and approved by all of them, the Parisian metropolis advanced its inclusive and sustainable growth in environment and power to greater levels and found green shoes on its feet.
 The city put on its own "green slippers," minimized its influence on the environment, and reduced the city's environmental effects. Including its non-polluting modes of transportation, Paris, the epicenter of urban innovation, does have a solid moral compass and is today a nouvelle sustainable tourist destination. It successfully overcame a few obstacles in the emissions reduction to an eco-friendlier tomorrow. The state's green slogan is reduced emission. It has some of the healthiest local transportation globally, with hybrid-electric buses enhancing the quality of life in the region. Public transit is continually being improved to increase energy efficiency, enhance living performance in the city in congested areas, and reduce air pollution and noise. According to The United Nations Environment Program (UNEP) and the World Tourism Organization (WTO), they both believe that globalization can perform an essential role in the progress, and they want to motivate all nations to ensure that their own decisions and practices for its planning and improvement actively support the sustainability principles. Similarly, initiatives promoting sustainability must reap the benefits of tourism's positives (Romão, Guerreiro, and Rodrigues, 2017).
[bookmark: _Toc89883766]Butler Model Cycle 
The Butler Model (1980) observes the progress and change of tourism Sustainability and carrying capacity. The travel sector, like any other, is vibrant and changing continuously. Therefore, the Butler Model evaluates tourist hotspots and observes whether they evolve throughout time and in reply to shifting tourism sector needs. Such adjustments could then be assessed to the model's projections (Samołyk, 2018).
The Butler Model divides the overall evolution of a popular tourist destination into five phases. First, there is the discovery stage which entails a place being found or researched by a handful of individuals who then tell everyone about it. Second, growth and the development stage where more persons visit after hearing more about the site through friends, stories in travel features in newspapers like The Sun Newspaper, pamphlets, or tourism organizations. Third, there is the successful phase. The venue's amenities are already maximized because additional visitors appear. At this moment, mass tourism has occupied for what was formerly the structure's critical financial drive. Fourth, it involves the problem-stagnation phase. Success can be fleeting. Once the hotel's original allure has worn off, visitors might be tired of it. Less of the native ordinary habitat would be left, and disagreeable remarks on what it was like in the historical records might inspire guests to pursue new dwellings to discover. Lastly, there is the rejuvenation or the decline stage. Therefore, the touristic destination has two choices: whether collapse and establish more sustainable approaches focused on fewer attendances or renew and build more effective solutions considering the low tourist visits. The figure below shows the five stages of the Butler Model.
[image: The five stages of the Butler Model]
[bookmark: _Hlk89880958]According to Paris as a tourist destination, it belongs to the third stage of the Butler Model cycle, which is the success phase. It is evident that most tourists visit Paris, showing the maximization of facilities available. Paris is a classy and diversified destination that attracts the affluent, but it can also be experienced on a limited budget. French food is extremely well-known around the globe, and that some of the finest could be found in Paris. There's entire globe retail and a thriving fashion industry, as well as numerous cultural venues to visit (Valdés, Martínez, and Nechar, 2017).
[bookmark: _Toc89883767]Doxey's Irridex model 
Doxey's Irridex model (1975) indicates how citizens' sentiments regarding travel many progresses from elation to passivity irritation, and animosity, if actual expenditure exceeds predicted gains, is among the most significant models. There are four stages of this model: first, the host is ecstatic about the socio-economic benefits that the tourism industry could bring. Nevertheless, as the location grows in popularity and the quantity of visitors grows, host attitudes grow apathetic, angry, and, ultimately, aggressive (Fan, Liu, and Qiu, 2019). According to Paris as a tourist destination, its tourists belong to the euphoria class of the Irridex model due to the direct experience that most of them have when they visit Paris with its splendid tourist attractions and facilities that they possess (Cheung and Li, 2019).
[bookmark: _Toc89883768]Recommendation 
Paris should put into place some initiatives that will ensure a future that will offer tourism that is more sustainable such as reduced power and wastewater use; organically and made foodstuff locally; a green procurement strategy; awareness building employee training, utilization quasi household cleaners, waste treatment: each of these elements help to make tourism lodging facilities more sustainable (De Lange, and Dodds, 2017). To demonstrate their conservation dedication, numerous businesses have already received environmental certifications or joined a responsible hospitality charter (Rasoolimanesh, Ramakrishna, Hall, Esfandiar, and Seyfi, 2020).
[bookmark: _Toc89883769]Corona Impacts 
Tourism has been among the republic's fiscal fastest growing and demanding activities. Outbound tourism holidays declined by 60% to 80% in 2020, as per the United Nations World Tourism Organization (Abbas, Mubeen, Iorember, Raza, and Mamirkulova, 2021). This productiveness is a significant influence on trade, commerce, and occupations not just in Paris but also in numerous Latin American municipalities and communities. Many individuals have lost jobs affecting social justice as one of the three pillars of sustainable tourism in Paris.

[bookmark: _Toc89883770]Conclusion:
By discussing the three principles of sustainability for Paris destination, they must consider the following different components to completely embrace ecotourism: viable business strategies, social inclusion, and environmental responsibility (Samołyk, M., 2018). The three pillars social, economic, and environmental are connected and related, each one in linked to other so you cannot ignore any of them and the focus should be equal on them all. Great learning from this study of Paris case such like environmental taxis, green areas, sustainable and environment hospitality, environmentalist, environmental architectural style, moral shopping, and natural foods fast food joints. According to Butler Model it is found out that Paris as destination, it belongs to the third stage of the Butler Model cycle, which is the success phase. Paris should put into place some initiatives that will ensure a future that will offer tourism that is more sustainable like reducing the waste and improve the awareness and more training and keep updating the resent required procedure along with the worldwide to reduce the impact of Covid-19 on the tourist sector.  
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