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Introduction
Social media are online platforms that allow users to create, share, and interact with content, facilitating communication. Social media have become important tools in the business environment, enabling companies to reach a wider customer base. This report will examine how social media can be used to expand the reach of companies, highlighting their advantages, for example, the fact that social media provide relatively cheaper marketing compared to traditional marketing, and disadvantages, such as the high competition, which also has access to more affordable advertising options. Additionally, the development of social media in recent years and the transition from traditional to digital marketing will be discussed.

Main Topic
Social media have rapidly evolved from simple social interaction tools into comprehensive marketing platforms that offer unique opportunities for companies to reach a global audience. The number of active users continues to grow each year; in 2020, 92% of adults in the UK were recent internet users, up from 91% in 2019 (ONS, 2020). This growth shows how these platforms are constantly developing and transforming into powerful communication and marketing tools. Marketing, in general terms, is the process of promoting and selling products or services, which traditionally included methods such as advertisements in newspapers, television, radio, and billboards. These methods, which dominated the scene before the digital era, focused on reaching large audiences with generalised messages. While effective in reaching a broad audience, traditional marketing campaigns are generally more expensive and difficult to measure in terms of return on investment. Meanwhile, modern marketing, which has grown alongside the rise of the internet and social media, offers a more focused and interactive option. Digital tools allow companies to target their campaigns at specific audiences based on location, interests, and online behaviour, resulting in more personalised and potentially more effective communication, as the messages are tailored to the needs and preferences of specific consumer groups. Digital platforms like Google Ads, Facebook Ads, and Instagram offer precise targeting, and detailed, real-time information, allowing companies to quickly adjust their strategies to improve results. Another significant difference between traditional and modern marketing is cost and accessibility. While advertising on television or radio can be more expensive, especially for small and medium-sized businesses, digital marketing is more accessible, with variable costs that even allow the smallest companies to create impactful campaigns within their budgets. Furthermore, modern marketing facilitates a direct and continuous dialogue with consumers through social media platforms, where companies can respond to feedback and promote engagement. Additionally, organic content, such as regular posts and interactions with followers, helps build a community around the brand, increasing customer loyalty. Social media platform tools enable companies to track the reach, engagement, and outcomes of their campaigns. The ability to respond to feedback and resolve issues in real time makes social media a great option for improving customer satisfaction and strengthening brand reputation. However, despite all these advantages, using social media for marketing is not without its challenges. The competition is much greater and becomes one of the biggest obstacles, precisely because companies of any size have access to the same advertising tools, creating a scenario where businesses in all sectors compete for the attention of the same audiences. With the increasing volume of content on social platforms, which is consumed in ever-shorter intervals, it can be difficult for companies to stand out without a significant investment in paid advertising or creative content strategies. Additionally, frequent changes in platform algorithms can disrupt the visibility of posts, reducing organic reach and forcing companies to rely more on paid ads. With technology, consumers have become noticeably impatient, as their expectations for quick and efficient service have doubled. Exposed to online customer reviews and forums, they receive both sentimental and real feedback about products and services. Substandard services and facilities are unacceptable. Consumers expect brands to answer questions as quickly as possible. They express their frustration in public forums when they do not receive what was promised, which negatively affects a brand's online reputation (Keikhosrokiani, 2022). This requires companies to be constantly vigilant and ready to respond quickly and effectively to any issues that arise. Moreover, maintaining an active and relevant presence on social media requires considerable resources. Smaller companies, in particular, may struggle to find enough time and money to effectively manage their social media accounts. The continuous production of quality content, maintaining interactions, and adapting to new platform trends require a dedicated and skilled team, something many small businesses may not have. However, despite these challenges, the potential to reach a wider customer base through social media remains advantageous. With a well-developed strategy that includes defining and focusing on specific customer groups, creating relevant content, and intelligently using tools that track how their ads are performing, companies can overcome obstacles and make the most of the opportunities social media offer. Additionally, it is essential for companies to remain flexible and ready to adapt their strategies as platforms evolve and consumer preferences change.

Conclusion
This report has shown that social media play an important role in building a strong and engaged customer base, converting the target audience into active and loyal customers who can help grow the brand by promoting good feedback. However, along with the opportunities offered by these platforms, significant challenges arise, such as the need for constant adaptation to algorithm changes and intense competition for attention. To fully leverage the benefits of social media, it is essential for companies to develop a smart digital marketing strategy that also creates relevant content and continuously monitors campaign results. Furthermore, a well-prepared and trained team and investment in specific resources for digital marketing are fundamental to ensure that companies can quickly adapt to new trends and take advantage of opportunities that arise with any innovation. In a constantly evolving digital environment, flexibility and innovation are keys to long-term success.
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