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1. [bookmark: _Toc172088882]Introduction
We are living in a very business-oriented world, where the technologies are defining how lifestyle an habits. In this environment the business cannot have substantial success without the use of well-defined process structure. The technologies are enabling the business to create such well-designed systems based on data. As described by Chitanand  (2023) the Business intelligence is transforming the raw data into meaningful for the business information by the use of architectures, technologies and approaches. Moreover Business intelligence (BI) refers to computer-based techniques used in spotting, digging out, and analysing business data, such as sales revenue by products and/or departments, or by associated costs and incomes (Elena, 2011). This report is aiming to provide an important information regarding the tools and applications used by the business and why these are valuable for them. Moreover, the report is aiming to identify how BI trends can assist the business in the decision-making process. 
2. Why BI trends, Tools and Applications are the future for the business
 Business Intelligence (BI) is irreplaceable and essential in its role as a major accompaniment for each sustainable company striving for perfection. This approach is considered highly effective for contemporary retail businesses and assists managers and professionals in making effective decisions based on data analysis (Chitanand, 2023). Nowadays the business Intelligence tools are enabling organisations to understand key performance indicators, identify their areas for improvement, implement effective monitoring of marketing processes and further optimize and automate their operational processes. This allows them to simplify workflow, achieve greater effectiveness and add value for their customers (Chitanand, 2023). Therefore business should invest into the research and development more that ever, in order to apply modern BI trends, tools, and applications for achieving business success. As a result, the AI services and solutions are about to increase over the next years. This trend is result of the unlimited opportunities that the Business intelligence tools are providing to the business.
There are few main examples illustrating how the BI is the future for the business
[bookmark: _Toc172088884]Develop Data-Driven Decision Making
First of all, BI has the power to gather data and then transform it to meaningful information that managers can use for a specific business purpose, allowing them to make better decisions. If we use the example of the online retail giant Amazon we will see that the BI is used to advance and augment production lines, optimise supply chains, and manage inventory effectively across the global operations of the business. Furthermore, Amazon is utilising Business Intelligence to forecast delivery schedules and accurately predict the purchasing power of customers based on historical and real-time data. (Chung, 2012). As a result of this, the business is able to create a better user-experience without delays and other issues, therefore increase the customer satisfaction. This operational efficiency is crucial for the overall business objectives and the achievement of competitive advantages over the competition.
Amazon has been utilizing the power of BI in the training and development process. The BI is helping the business to create a very effective framework for training and development and further automate the process. 
[bookmark: _Toc172088885]Gain Competitive Advantage through extensive market research
If we take another example of business, we will see how the USA business coffee business Starbucks is using effectively the BI to analyse the traffic patterns, demographics,  market trends, consumer preferences and behaviour and create an attractive products for their target audience (Kumar, 2023) Business Intelligence assist the company in the identification of opportunities before the competition and therefore build effective marketing strategies based on that. However, there could be some disadvantages such as data overload and reliance on BI tools. Therefore, it is imperative for the businesses to master the BI by learning more about its specifics and prompting.
[bookmark: _Toc172088886]Improve Operational Efficiency
Another example for using BI for improving operational efficiency can be seen in the retail giant Walmart (Bose, 2006). Walmart applies BI tools to boost efficiency in production and operations. By optimising management, the company is able to reduces operational costs and enhances the power of its supply chain. Therefore, this all lead to better profit margins and net profit in the end of the financial year. 
[bookmark: _Toc172088888]Real-Time Analysis
Responding to a fast-growing market is crucial for the retail industry. (Sahay, 2008) Zara applies real-time analytics to respond to each trend and manage their supply chain efficiently. BI helps the company maintain an adaptive level for products and services. The implementation of such BI tools can provide positive outcomes, such as rapid responses to market changes and better strategic positioning for the retail company. Conversely, these systems can be costly and difficult for management and employees to understand.
3. How BI trends (5 BI trends) can help to make timely and effective decisions
[bookmark: _Toc172088890]Connected Cloud
Large retailers such as Nike and Amazon utilise BI cloud-based solutions to explore customer data efficiently. (Olaniyi, 2023) By doing so, these companies analyse information more effectively and cost-efficiently. The inner infrastructure and data management are handled with greater ease.
[bookmark: _Toc172088891]Predictive and Real-Time Analytics
The combination of predictive and real-time analytics provides retail businesses with the ability to anticipate future trends based on previous and current situations. Aldi is an example of a company using such analytics for inventory management and specific marketing strategies. The company also implements BI in supervising sales and understanding customer wants and demands. (Maxwell, n.d.)
Artificial Intelligence
AI acts as a major tool in Business Intelligence for data automation, generating insights, and providing well-structured information to non-technical users through user-friendly interfaces. AI is allows businesses to generate large amount of content, with less human interaction, which lead to cost effectiveness and achievement of competitive advantage. The AI enables managers to take decisions and make accurate forecasting, efficient resource allocation, and improved overall performance, ensuring that all departments can leverage data effectively. (Alghamdi, 2022). In 2024 Chat GPT by Open AI has been widely used for different organisational purposes, however there are more advanced AI tools coming up to the market as well.
[bookmark: _Toc172088893]Natural Language Processing
NLP simplifies communication between the retailer and the customer in a significant way. BI implements NLP to establish a stronger bond by using natural language chats and voice recordings, which helps businesses simplify information. IKEA’s virtual assistant provides customers with product information and assembly instructions. (Behzad, 2020)
[bookmark: _Toc172088894]Positive Consequences
The benefits of BI in decision-making are highly valuable, including improved accessibility, faster insights, and enhanced user experience. Augmented analytics applied with BI tools provide product variety access to a larger number of users. NLP combined with AI improves customer interaction. For retail businesses, timely insights allow for quicker decision-making processes.
[bookmark: _Toc172088895]Negative Consequences
Despite the reliance on technology over the past decade, there are always negative impacts if a specific tool malfunctions; this can result in a lack of accurate, real-time data vital for the company's decision-making processes. There are also data security issues as well with privacy and ethics (Chitanand, 2023).
[bookmark: _Toc172088896]Conclusion
In the end it can be concluded, that the business nowadays need the implementation of Business Intelligence in order to stay competitive in the market. As we discussed in the paper the BI has evolved over the years, and its integration to business become essential. Some of the discussed technologies like Cloud computing and Web Analythics has been used from global leaders for years, however now such technologies are more affordable to small and medium businesses and they can be well-utilized.While implementing BI systems, companies can both succeed and encounter challenges, but failure to adopt BI can lead to stagnation. Therefore, it is vital that every retail business applies the appropriate BI tools tailored to its specific needs and goals.
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