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POWERING INNOVATION. PROTECTING THE PLANET.

Apple EcoCharge is a premium solar-powered
portable charger made from recycled aluminium, o
designed to deliver clean, reliable energy while = =~

POWERED

BY THE SUN

DESIGNED FOR
A BETTER
TOMORROW

5 o & Made from
strengthening Apple’s commitment to =7, 9 Recycled
environmental sustainability and innovation. /4! Alumi

S 5
SOLAR-POWERED SUSTAINABLE SEAMLESS APPLE PREMIUM & ECO-CONSCIOUS | SUPPORTS APPLE'S
ENERGY BY DESIGN INTEGRATION DURABLE PACKAGING CCARBON-NEUTRAL
Haress clean Crafted from MagSafe-compatible | Lightweight, compact Plastic-free and VISION
renewable energy recycled aluminium for iPhone, Apple. and built for recyclable packaging A step forward
anytime, anywhere. and eco-friendly Watch, AirPods performance | for a zero-waste towards a greener
materials. and more. and longevity. I future. and cleaner planet.
o UNIQUE VALUE il
& TARGET MARKET PROPOSITION (©) STRATEGIC ALIGNMENT
Urban professionals, university Uil Gomentional powse banis] «@ STPStrategy
students, entrepreneurs and Apple EcoCharge combines: &0 | Focused on s welk-defiied segnent
environmentally conscious 7. Premilis Dosk ;“semf::f;“:'“:ﬁ:::s‘:‘goj‘:'e
i remium Design
Apple users aged 20-40 Elegant, minimalist and truly Apple. (Adani et al, 2025).
who value innovation,
Renewable Energy Differentiation Strategy

convenience and sustainability.

Sustainability is no longer a choice,
is a competitive advantage.

Innovation today, Impact tomorrow. Sy

OUTDOOR ADVENTURES
Reliable power in the wild.

i

REFERENCES

() Acocete. . Crusen, . & Franson . C.
(2025). Innovators and Transformers: The.

WORK & TRAVEL
Stay charged. Stay productive.
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Charges with the power of the sun.

Seamless Compatibility
Bt for the Apple ecosystem.

v
v
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Environmental Responsil
Reduces carbon footprint with
sustainable materials.

B
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Superior Experience
Reliable, safe and effortless charging
wherever life takes you

“Charge Smarter. Live Greener.

4

Powered by the Sun.”

ALL YOUR APPLE DEVICES
One charger. Complete ecosystem.

[ Betaineh. M., SénchesSeero, P, & Ayad. -
(2024). Green s the new black: How research

Solar-powered innovation, recycled
materials and seamless ecosystem
integration create a unique market
position (Bataineh et al,, 2024).

Distribution Strategy

Omnichannel approach through Apple
Store, online platform and selected
retail partners with green logistics

for lower environmental impact
(Acocella et al,, 2025).

Promotion Strategy

Integrated digital marketing, influencer
partnerships and CSR communication
to build trust and brand authenticity
(Ali Al-Ababneh et al., 2025).

gooCher®®

SUSTAINABLE FUTURE

Designed for today.
Bt for tomorrow.
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and dovelopment and green innovation
provide businesses a compeitive edge.
Business Strategy and the Environment,
33(2), 1004-1023.

Promoting green technologies through
digial marketing platforms and social
media. In E3S Web of Conferences (Vo. 614,
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