


Introduction
Businesses in the 21st century are becoming more aware of the impact on the environment and are adopting a higher purpose that includes long-term sustainability, social responsibility, and environmental care. It is becoming more and more obvious that companies that put sustainability first benefit from being able to draw in and retain talented candidates. This is being enforced by studies like the one completed by Delloite (2022) in US that concluded 72% of employees are more likely to work for an organisation with sustainable programmes. In UK research conducted by Walters (2022) indicated that 34% of professionals would turn down a job offer from a firm whose environmental beliefs conflicted with their own. According to CIPHR (2022), millennials, referring to people born between 1980 and early 2000s, have higher expectations when it comes to the environmental and sustainable practices within the organizations and two thirds would choose to work and stay in a company that has a strong sustainability strategy.
In a survey conducted in 2022 by Tyl for Natwest on 500 different sizes UK companies, it established that more than half of them do not have a strategy on corporate sustainability programmes, 64% of the businesses being in Wales (Tyl by Natwest, 2022). Among the benefits these initiatives could bring to their organisations, 45% believed it can lead to a positive brand reputation, and only 13% perceived the benefit of improving employee retention. 
In Wales the government and policy communities have not only been more interested in interacting with fundamental economics than most governments to date, but they have also passed well-being legislation that is especially meant to guarantee sustainability over the long run, according to Lang and Marsden (2023). It is the only country in the world with legislation related to the Sustainable Development Goals, thanks to the Well-being of Future Generations (Wales) Act 2015 (GOV, 2023). The research to be conducted in this project can help determine how the businesses in South Wales are incorporating sustainability programmes in the workplace and their influence on the employees of the most sustainable nation in UK.
Employees feel fulfilled when they work on significant initiatives that reflect their beliefs and the mission of the firm. The connection to a higher purpose frequently results in improved motivation, work satisfaction, and a greater commitment to the organisation, according to McBride Sustainability (2023). They continue, stating that employees who actively participate in corporate social responsibility projects report a greater sense of connection and commitment to their company. Knowing that their job is contributing to positive social and environmental change enhances morale and motivates employees to stay with the firm longer.  	
Strategic HR strategies can be informed by knowledge of how sustainability efforts affect employee commitment. Second, sustainability programmes can help to satisfy the demand of employees for meaningful work environments where they can harmonise personal beliefs with organisational aims, which may increase employee engagement (Podgorodnichenko et al, 2022). Furthermore, through examining the relationship between sustainability initiatives and staff retention and engagement, businesses can pinpoint areas in which their sustainability strategies need to be strengthened to maintain their appeal to both present and potential employees while simultaneously making a positive impact on the environment and society.

Literature review
In the recent years there has been an increased interest in the corporate sustainable initiatives’ topic in the organizational behaviour and human resources management literature, with majority of the research being conducted on the macro level implications (Jones & Rupp, 2018; Ahmad et al., 2022;) and the positive impact on the companies’ financial performance (Singh & Misra, 2021). Few studies have distinctly examined the results at the individual level, however several studies examining the employee’s perspective on the organisations sustainable programmes have indicated a strong connection between these initiatives and their turnover intention (Bapat & Upadhyay, 2021; Podgorodnichenko et al. 2021) while others (Ouakouak et al, 2019) have argued that the employee retention is not connected to their perception of the internal or external sustainable initiatives. Research conducted by Farooq et al (2019) has demonstrated that the influence on employees is different depending on the type of corporate sustainable initiatives. The highest positive level of influence is provided by the activities focusing on the employees themselves, followed by those focusing on the community and society. The employee engagement is likely to rise when they feel connected and part of a larger purpose at work. It will not seem like an inconvenience. Instead, it will seem like a responsible activity that they will be carrying out even outside of the organisation. It will increase satisfaction among them. It is difficult to assume that working for organisations that implement corporate sustainability initiatives will provide all employees with a sense of purpose, but it is safe to say that they are more likely to recognise their employers' efforts, which can help them decide as to whether to remain in that environment.
Employees who are pleased of their organisation are also more willing to share online the sustainable initiatives performed at their workplace, according to Lalwani (2021). This can help that company to gain a reputation as a desirable employer and engage potential employees without ever meeting them. That's a significant benefit of participating in a sustainability effort.

Aim
The aim of the research is to investigate the relationship between the corporate sustainability programmes and how this affects the retention and engagement of employees in South Wales. 
Objectives
1. To explore the relationship between employee perception of corporate sustainability efforts and their commitment to the organization.
2. To assess the level of awareness and participation of employees in corporate sustainability initiatives.
3. To investigate possible obstacles or problems that prevent corporate sustainability initiatives from improving employee engagement and retention.

Research approach
An inductive approach will be applied to the research for this study.  The goal is to arrive at a broad conclusion that will help businesses in South Wales to better understand the relationship between the corporate sustainability programs and the employee engagement and retention. 
A mixed method approach will be applied since this can yield a more thorough knowledge of the research question and provide a variety of evidence, according to Mukumbang (2023). The roles of quantitative and qualitative methods are evident in helping to comprehend the circumstance (the what), meaning, norms, and values (the why or how) within a single research question (Wasti et al, 2022).

Data collection methods
The main research consists of a questionnaire that will enable the researcher to collect large amount of data, conduct a statistical analysis, and develop a hypothesis. The questionnaire will include half quantitative questions and half open-ended questions necessary to gather qualitative insights into exploring the relationship between employee perception of corporate sustainability efforts and their commitment to the organization, as well as any obstacles in preventing employee engagement with the corporate sustainable programmes.
Secondary research will also be conducted, mainly consisting of reviewing existing literature that concludes how the corporate sustainable programmes affect the employee engagement and retention globally. This will also help the researcher to identify existing gaps in the subject being studied and even to recommend future areas for investigation.

Sampling
Sampling can be defined as the process of choosing sampling units from the population to estimate parameters and ensure accurate representation. Researchers can use inferential statistics to identify the characteristics of a population based on a sample of observations (Singh, 2016).  Ensuring that the sample is representative of the population being investigated is crucial since, in the absence of this, the results might not fairly represent the traits, viewpoints, or actions of the public, producing biassed or false conclusions. The possibility of getting a representative sample is increased by using a well-chosen sampling strategy (McEwan, 2020).
After assessing the research objective, the characteristics of the target population, and available resources, a random sample will be drawn from the employed South Wales population. The questionnaire will be addressed to 100 adult full-time and part-time workers in South Wales.

Data analysis
The quantitative data will be analysed through charts, graphs, and pivot tables in Excel. The latter are a useful tool for large data analysis as it facilitates understanding and comparing responses in the survey from various respondents and gain more precise insights (McKee, 2021). For the open-ended questions a thematic analysis method will be utilized to identify repeating patterns (Kiger & Varpio, 2020). 

Ethical considerations
As the foundation of honesty and responsible conduct, ethical considerations are essential to all research projects. The ethical conduct can increase trust in the researcher and the university, generate new knowledge and promote values like fairness and accountability, according to Resnik (2020). The rights, dignity, and general well-being of every study subject must come first for researchers. This entails getting informed consent, protecting privacy and confidentiality, and reducing any risk of injury or pain (McGregor, 2023). In addition, researchers need to follow accepted ethical standards and values like integrity, openness, and responsibility. Fairness, equity, and justice are also important concerns that need to be properly handled to prevent discrimination and exploitation of any kind. The sample population invited to complete the questionnaire will be informed about the protection of their privacy and data collected, and anonymity of the study.
Limitations
There may be restrictions on the amount of data that can be collected as well as time constraints since the research must be finished by a specific date. It might become difficult to identify a theory related to how the corporate sustainability programmes impact the employed population of South Wales if the sample size will be proven insufficient.
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