Image Making and Communicating

ADVA4007



Aims

To develop students’ understanding and
application of the basic principles and
concepts of communicating through the
visual language of images and words.
To establish acceptable standards and
working methods for initiating ideas,
progressing, organising and presenting
work.



Objectives

Manage work in an organised and meaningful manner.

Employ methods of effective conceptual communication in
work.

3. Apply knowledge of basic communication skills applicable to
image-making.









Visual Metaphor

The representation of a person, place, thing, or idea by way
of a visual image that suggests a particular association or
point of similarity.

Modern advertising relies heavily on visual metaphors. For
example, in a magazine ad for the banking firm Morgan
Stanley, a man is pictured bungee jumping off a cliff. Two
words serve to explain this visual metaphor: a dotted line
from the jumper's head points to the word "You"; another
line from the end of the bungee cord points to "Us." The
metaphorical message--of safety and security provided in
times of risk--is conveyed through a single dramatic image



http://grammar.about.com/od/fh/g/imagterm.htm










Metonym

A metonym is a figure of speech used in
rhetoric in which a thing or concept is not
called by its own name, but by the name of
something intimately associated with that
thing or concept. For instance, "Westminster",
a borough of London in the United Kingdom,
could be used as a metonym for its
government









Semiotics

Semiotics is an investigation into how meaning is created
and how meaning is communicated. Its origins lie in the
academic study of how signs and symbols (visual and
linguistic) create meaning.

It is a way of seeing the world, and of understanding how
the landscape and culture in which we live has a massive
impact on all of us unconsciously.
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