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1. STDP analysis for Samsung’s new brand concept 
[bookmark: _Toc215154400]1.1 Introduction to the company and new brand concept
Commencing down with the analysis of company name “Samsung Electronics” first, it has been selected for justifying the below given portfolio in detailed manner. The considered firm is one of the largest firms in this world today, showcasing its global presence in both online and offline sale of devices such as Samsung mobile phones, electronic home appliances, semiconductors and other digital innovations as well. The firm is successfully running since many years because of their constant analysis of latest market trends and investment in R&D (Alshamari and Althobaiti, 2024). Samsung Electronics always welcomes new diversifying categories of products to enter into the market, building their market reputation and leadership in technological world. 
For the undertaken company, the proposed product with which Samsung Electronics is expected to enter the new market is called as Samsung Mindspace product. It is a smart AI-based band which could help people monitoring their stress signals, sleeping patterns as well as cognitive load over their mind for different things (Alshamari and Althobaiti, 2024). It will be integrated with the existing wellness and healthcare platform of Samsung Electronics; however, it will be functioning as a standalone customer wellness brand. The proposed product and concept name Samsung Mindspace band is expected to respond effectively to the global shifts, increasing stress level among people and provide suggestions for effectively managing wellbeing via general solutions (Alshamari and Althobaiti, 2024).
The proposed solution Samsung Mindspace band will be an effective new brand appeal by Samsung, as people nowadays have started shifting towards holistic management of their mental health also, instead of focusing upon physical wellness only. The new younger generation including Gen Z and others are now seeking for products that could help them caring for own self, mental wellness and personalized experience through digital devices. As per the analysis of the industry, a massive level of expansion could be seen in the wearable technology market, associated with smart technologies such as AI and IoT sensors (Alshamari and Althobaiti, 2024). The proposed product Samsung Mindspace band is completely designed to support the identified trends above, while assuring the consumers would get different experience, while evaluating their mental well-being.
[bookmark: _Toc215154401]1.2 Segmentation analysis 
	Demographic segmentation
	Psychographic segmentation
	Geographic segmentation

	Consumers age – 20-40
	Involve health-conscious people.
	People living in north America.

	Occupation – Stressed professionals, students and remote workers.
	Tech-savvy consumers.
	East-Asian markets.

	Income - Middle to upper income people.
	Self-optimizers.
	Involve urban areas. 


Table – Segmentation analysis of customers for Samsung Mindspace band
[bookmark: _Toc215154402]1.3 Targeting analysis
On the basis of these customer segmentations, it has been decided that the key target customers of Samsung Mindspace band will be the below given ones. Tech-Savvy people in today’s era including the Gen-Z people and the Millennials aged between 20-40 group that are seeking for advanced level scientifically grounded tools to deal with their increasing stress level and work upon their focus, will be the main key target customers for the firm (Harahap et al., 2025). The determined group is well ideal because of some reasons given below –
1. The customer must have high wearable-device adoption rates. 
2. The customers must be valuing their mental health along with physical health.
3. Customers that are going through stress at workplace or students undergoing academic pressure.
4. Customers of Samsung Mindspace band must prefer personalized experience and digital technology solutions over any other thing (Harahap et al., 2025).
Apart from this, Samsung Mindspace band must be targeting some secondary audience groups including professionals undergoing severe stress level in multi-national companies and modern industries. Also, the secondary audience will be including those, who are already Samsung customers and using Samsung smart watches and wearables, while seeking for more deeper mental health analysis (Harahap et al., 2025).
[bookmark: _Toc215154403]1.4 Differentiation strategy 
The differentiation strategy of Samsung Mindspace band includes 3 key pillars of the firm given below.
1. Scientifically grounded neuro-responsive technology - Being differently designed from other health trackers, Samsung Mindspace band will focus more upon evaluation of mental as well as cognitive analytics, via enabled utilization of sensors and monitors. In order to process the data, Samsung Mindspace band will use Ai-engines, installed inside the band (Harahap et al., 2025). 
2. Deep integration with Samsung ecosystem – The system of the band is all connected seamlessly with smartphones Galaxy, Samsung health and smart TV’s of Samsung, for enabling users getting insight into visual guidance of meditation (Moshawrab et al., 2023). 
3. Personalized, AI-based wellbeing coaching – In addition to above strategies, Samsung Mindspace band is designed on the basis of AI smart routines, breathing exercises, sleeping recommendations and reminders as well. 
1.5 Position statement 
In order to define the core of Samsung Mindspace band product by Samsung, it has been identified to be positioned between wellbeing and innovation as well (Moshawrab et al., 2023). It is not only considered as a general wearable or health tracker, and enact as a wearable ecosystem which can result in expansion of life productivity and quality of life. 
[bookmark: _Toc215154404]2. Marketing mix 4 Ps for Samsung Mindspace band
[bookmark: _Toc215154405]2.1 Introduction 
For assuring successful development of Samsung Mindspace brand under the surveillance of Samsung company, this analysis is based upon comprehensive marketing mix strategy of 4 Ps such as place, price, product and promotion. This section of marketing mix is aligned with analysis of launching successfully Samsung Mindspace band in global market through 4 different aspects of marketing, justified below with exact details (Moshawrab et al., 2023). 
[bookmark: _Toc215154406]2.2 Product
The core product of Samsung named as Mindspace band is basically designed while keeping in mind the mental wellbeing of people in today’s stressful era, so that this device could monitor the level of stress, audit their personalized insights and optimize their cognitive assessment. The consumers in technology market would not only buy this band on the basis of general wearable device, but as an effective companion of their wellbeing. Consumers expect this device to make them feel calmer, more focused as well as better on rest for becoming emotionally balanced all the time (Samsung Newsroom, 2025).
With the passage of time, the level of stress among students, professionals at workplace and general people lives has been increasing rapidly. Along with this issues that are rising involves healthcare issues, burnout, and people wanting digitally enabled lifestyles as well (Samsung Newsroom, 2025). Samsung Mindspace band would address the needs and wants of consumers on the basis of digitally enabled lifestyles, and mental healthcare analytics, through its AI driven technological wellbeing analysis. A number of features are aligned within the product of Samsung Mindspace band enlisted below.
1. Neuro-responsive biometrics – The Samsung Mindspace band device is designed while using unique and smart sensors, which can help tracking physiological indicators associated with mental states. Such as, heart rate visibility, changes in body temperature, sleep cycle tracking and auditing of body movements. With this, consumers will be able to get idea of AI-driven interpretation of mood, cognitive load and patterns of stress (Samsung Newsroom, 2025). 
2. AI-personalized engines – The proprietary AI model of Samsung would help feeding these metrics into the application of Samsung Mindspace. As a result of this, consumers will get real-time stress alerts, tailored exercises for mindfulness and recommendations of some personalized sleep-improving programs.
3. Seamless ecosystem integration of Samsung –In terms of synchronization, it has been identified to be synchronized with Samsung health, smartphones of Samsung, Smart TVs of Samsung and other smart tools presented by Samsung. With this, Samsung Mindspace band will be considered as a multi-environment wellbeing system, instead of being represented as a standalone gadget as well (Samsung Newsroom, 2025). 
4. Design and physical characteristics – For designing a different device, Samsung Mindspace band is produced light-weight, calming colors such as lavender, sage and others. In addition, Samsung Mindspace band will ensure full day comfort for users through its characteristics of being Breathable and hypoallergenic. 
[bookmark: _Toc215154407]2.3 Price 
For being in alliance with emerging market and to generate required amount of profits, Samsung’s pricing strategy for Mindspace band will be value-based pricing. This pricing strategy will be effective while seeing the technological nature of Samsung Mindspace band. Also, the strategy is aligned within cognitive and emotional benefits. The consumers that are seeking for enhanced level of mental health and productivity level, will definitely buy this product and will definitely invest in this high-quality solution for sure (AI in Mental Health: A Guide to the Best Apps, 2020). 
With the personalization feature of this AI-driven Samsung Mindspace band, integrated mental-health analytics as well as integration of ecosystem, customers will get to know they are getting value for money, because of its rare features that are not currently provided by any other health tracker or fitness band. The indicated level of pricing for Samsung Mindspace band will be – 
1. Samsung Mindspace band standard model for £179–£209.
2. The pro model of Mindspace band for £199–£259.
3. The premium app subscription will be given at the price of £8,99/per month (AI in Mental Health: A Guide to the Best Apps, 2020).
This way of keeping the pricing strategy of the product psychologically adapted, will help Samsung to sell their newly launched Samsung Mindspace band in massive quantity overall. Discounts must be applied for annual purchase of subscription and price ending must be assured at .99 for assuring customers, buying Samsung Mindspace band is an accessible perception above other alternatives (AI in Mental Health: A Guide to the Best Apps, 2020). 
[bookmark: _Toc215154408]2.4 Place
In order to reach wider audience in comparison of other alternative trackers available in market, Samsung Mindspace band must use hybrid approach of distribution for reaching people as much as they can.
Online channels – The company can proceed with sales of Samsung Mindspace band through their official website of Samsung,com, while offering the new customers extra discounted prices, customization options as well as discounted subscriptions for Samsung Mindspace band. In addition, Samsung can contact ecommerce websites such as Amazon, Curry and JD.com for targeting digital audience worldwide (Olawade et al., 2024).
Offline channels – Despite online channels, Samsung can also go for sales of Samsung Mindspace band through offline retail stores of Samsung. In the physical stores of Samsung, they can display online the visuals of Samsung Mindspace band, demonstration units, consultation by the staff members and other experimental retailing aspects. Samsung could partner with major market holders such as Best Buy in US/Canada, MediaMarket in Europe and Dixons and Curry in UK (Olawade et al., 2024). 
[bookmark: _Toc215154409]2.5 Promotion
For promoting Samsung Mindspace band over wide reach and among the target audience, various channels could help Samsung to do so, enlisted as follows (Olawade et al., 2024).
1. Social media platforms such as Instagram, Tik-Tok, and YouTube must be used for promoting the product. 
2. Influencer partnerships with the coaches of wellness centers, physical health lifestyle coaches, mental care experts and creators of better lifestyle. 
3. The company should also focus on website SEO marketing for better landing of their official pages.
4. For promotion of Samsung Mindspace band, they can also aim at investing in paid searches as well as display advertising. 
3.Marketing Strategy Poster      
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Overview
Today, I am feeling very excited to launch the product under the surveillance of a globally renowned brand name Samsung. The product is called Samsung Mindspace band, which is designed for people to improve their mental wellbeing, tracking their sleep patterns, track their level of stress, examine their neurons functioning speed and other symptoms to make sure they are able to deal with the stress (Olawade et al., 2024).
Target audience 
The target audience for Samsung Mindspace band would be primarily the tech0-savvy people including Gen Z and millennials that are aged between 22-40. People that aims at improving their overall mental wellbeing, while being in sync with technological aspects would definitely like to use Samsung Mindspace band (Olawade et al., 2024). Today’s generation want solutions that enacts intuitive and more personalized.
Differentiating strategy 
The product differentiate itself from other body trackers through its integration with neuro responsive technology, AI-driven sensors inside the Samsung Mindspace band and association of Samsung ecosystem. All in all, this system enables a very unique multi-environmental experience, which is liable for adjusting the level of stress among people, level of relaxation and tailored meditation (Olawade et al., 2024).
Marketing mix
Apart from this, marketing mix of Samsung Mindspace band aims at operating over value-based pricing, hybrid level of distribution while relying upon several retail channels and online channels. 
[bookmark: _Toc215154411]4. Reflection
Throughout the module, I was focused upon development of a new emerging brand concept in which all new marketing strategy has been developed for promotion of Samsung Mindspace band all across the world. After developing a comprehensive strategy, I have successfully gained access to a very deepened experience and understanding of marketing strategy, importance of being creative while managing the basic organizational constraints (Thakkar, Gupta and De Sousa, 2024). In addition to this, I also gained understanding about consumer-centric thinking. Apart from all this, I also gained access to one of the most important insights which is importance of maintaining equal balance between innovation and realism as well. During the designing process of Samsung Mindspace band, it was kept in sync with some major aspects of designing such as creative freedom of using Samsung Mindspace band, integrated within the existing technology base of Samsung and integration of ecosystem. All these aspects helped designing a product that assures feasibility and coherence at the same time. In this exercise, significant role of aligning the existing strategic values of the firm, and their market positioning within the new process of new product development is highlighted in immersive manner (Thakkar, Gupta and De Sousa, 2024).
While undergoing the phase of STDP analysis, I felt encouraged to think critically and proceed with usage of a structured approach, which helped me understanding the needs of the consumers. Instead of this, relying over the generic assumptions wasn’t necessary, hence the process of analyzing the behavioral shifts is very evident. For instance, the users are able to prioritize their mental wellbeing equally as physical wellbeing using personalized technology, so that relevance of the new brand could be justified. Within this phase, my ability to think more deeply and critically would enhance, in sync with concepts such as market trends, changing preferences of market and opportunities in current market. Moreover, it has been identified that identifying the target audience for Samsung Mindspace band product and the target market for that will be improving my overall ability to translate the ideologies of mind into real actionable insights as well (Thakkar, Gupta and De Sousa, 2024). 
Furthermore, the overall process of identifying the marketing 4 Ps strengthened my ability to enact more innovative and think more critically at the same time. I have become more aware now about the influencing power of production stage of product, material used for production over the final pricing strategy of product. Similarly, it goes right in place of Samsung Mindspace band, as the production of Samsung Mindspace band influenced the overall pricing strategy, modes of distribution as well as promotional tone selected for advanced promotion of the proposed Mindspace band (Vimal, 2025). 
All in all, reflecting upon the whole process in short context, I would say clearly that entire process and associated areas of research will definitely help me shaping an effective future for myself. At first, I will aim at integration of real-world consumer research, surveys, interviews, discussion and other modes of interacting with consumers for real time feedbacks about the product. It will help enhancing my ability to make better decisions in future with better positioning and segmentation (Vimal, 2025). Also, it would allow me to refine the pitch according to more critical decision making in future for sure. All in all, the project improved my thinking skills, creativity skills and capabilities of presentation as well. 
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