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AIM(S)

· This innovative project and destination based module is designed to develop the students’ academic and professional expertise in contemporary global and sustainability issues affecting the Tourism Industry.

· To consolidate a student’s academic learning and skills gained throughout the programme in order to apply their knowledge by undertaking professional field based research to investigate industry issues and put forward a series of strategic recommendations.

LEARNING OUTCOMES

Upon the successful completion of this module, the student should be able to:

· synthesise the relationship between global sustainability issues and the tourism industry in order to challenge and debate preconceived beliefs and policies; 

· undertake destination field research in order to debate and critically evaluate key issues and apply theory in order to put forward strategic recommendations to improve the organisation or industry performance. 

INDICATIVE CONTENT

· Global Tourism Issues – Sustainability, Eco Tourism Developments, Climate Change Impacts, Impacts of Ski Tourism, Risk Management, Terrorism Threats, Economic Impacts, Sociological Theories, Political Impacts, Organisational Issues, Change management, Empowerment, Yield Management and Destination Management. 

· Stakeholder expectation and organisational purpose; to include the importance of governance stakeholder mapping. Critical assessment of ethical issues, sustainability, corporate social responsibility and their impact on strategic development. 

· Working closely with organisations including ABTA, Travel Life and Aspen Ski Company, students will be involved in planning and organising an International Educational Field Study Experience. This will involve liaising with the host organisation and industry professionals, selecting research topics, planning activities and field studies prior to the trip in order to fully utilise the research opportunity.





LEARNING AND TEACHING STRATEGY

The foundations of the module will be taught through the industry based international field study trip where the students will be exposed to a series of lectures, professional experiences and organisational visits focusing on a range of industry issues in the destination.

Working with key organisations, local authorities and trade bodies in the destination the experience will include organisational visits, industry experiences and guest speakers which will provide students with academic underpinning in order to enable them to plan and undertake field study research and present a research paper to a conference of industry representatives in the field trip destination.

On completion of the International Field Study Experience students will undertake further research and analysis in order to complete a journal research article to be published as part of an annual Tourism review.

In-class sessions will enhance knowledge of organisations, their management systems, and operational influences already acquired. Tools of evaluation and comparative analysis will be rehearsed in group exercises and case study analysis. Students’ own work experience (including work shadowing or placement) and the use of external specialists may be incorporated into “witness sessions” to enable inter-organisational comparisons.  

The study time for the module is divided as follows:

	Activity type
	Hours
	Percentage

	Scheduled learning
	50
	5%

	Independent learning
	150
	75%

	Placement Learning
	0
	20%

	TOTAL
	200
	100%



ASSESSMENT

Assessment Component 1

	☐	Written exam
	☒	Coursework
	☐	Practical



	Mode of assessment
	Volume
	Weighting

	Conference paper
	2500 words
	50%



Assessment Component 2

	☐	Written exam
	☒	Coursework
	☐	Practical



	Mode of assessment
	Volume
	Weighting

	Reflective essay in  article
format
	2500 words
	50%



Assessment Summary
	Activity type
	Percentage

	Written exam
	

	Coursework
	100%

	Practical
	

	TOTAL
	100%
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