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[bookmark: _Int_nB4BJY9O][bookmark: _Int_N6DzQLHx]Social media can be described as a ‘Variety of online platforms including blogs, business networks, collaborative projects, enterprise social networks, forums microblogs, photo sharing, products review, social bookmarking, social gaming, video sharing and virtual worlds’ (Aichner and Grunfelder et al). The word social media was first used on a Tokyo online media in 1944. This is when social media platforms got their recognition and developed. Members of Social media platforms increased significantly and swiftly. In 2024 Storm said that 91% of companies use social media as their mainstream of marketing. 
[bookmark: _Int_60d9JdEo]Online marketing is a process whereby businesses promote their merchandise and business online. This is carried out via social media influencers promoting said brand on their profiles, marketing videos etc. Old fashioned marketing would include radio, billboard ads etc. However, this method was not highly practical as it did not reach worldwide potential customers. Online marketing uses the internet which is global therefore potentially reaching billions of consumers.
Using social media as a marketing platform has countless benefits. For example, businesses can connect directly with their audience. People choose who they want to follow and keep up date with. When they establish their target audience it then becomes easier to personalise content and how the audience perceives their business. Customers can engage with the content by leaving comments, sharing and direct messaging. The brand can answer questions in the comment section this will monitor brand perception. When responding to comments they can also answer questions to clear up any confusion. On the other hand, the brand may not see results as quick as they hoped. They need to either be consistent or have the luck of going viral on their first post. Social media needs engagement, so the business will need to engage with other potential collaborating brands and influencers with large platforms before noticing engagement on their own business profile. A lot of time comes with a successful social media account, this may include graphic designing, engagement, content creation etc. So, if the business does not have good time-management running an account will be challenging as it is time consuming.
YouTube is a website where users can stream and watch videos, create video playlists, interact on videos (like, comment and share) and so much more. This is a free service and has age restrictions. You must be 18 years old or older to make an account or 13 years old and older with parental consent. YouTube has a large audience meaning there is a large target audience which is beneficial for marketing. Use key words in the title of the YouTube videos and eye-catching thumbnails, this attracts more of an audience and makes them stop to click on their video rather than others. The business can use the new feature of YouTube shorts (short clips which can be posted their channel) to their advantage. This can attract the attention of the consumers, but they must be sure not to put all the information in the video as they want them to go onto their channel to find out more.
There is no guarantee that the business account will go viral, they could invest so much time and money only to get 200 views and no sales. This can be disheartening and may convince the business to stop. There are a frequent number of frauds on YouTube. Customers may see the business website but want to watch the YouTube channel, there may be impersonation accounts which may make the customer confused and not want to purchase anything at all. 
TikTok is a new social media platform but has countless users. It is a platform for young people to share funny clips, dancing videos, short clips etc. It was formally known as musically but merged in 2018 and changed its name to TikTok. Musically was also a popular platform it was used to share lip syncing videos, dancing videos and short clips. To ensure a successful account, the business needs to have a good strategy. Knowing all the latest trends will keep engagement with young people. There are loads of influencers with a large following base so collaborating with them would have a stream of new clientele. Under all the content that is being uploaded hashtag usage is highly imperative if the business wants to go viral. When trending hashtags are being used the content is more likely to reach the ‘For You Page. This is the page that opens when you open TikTok where billions of videos are that are based on the users likes and interests.
User generated content creators are popular on TikTok, this is content created by the consumer to promote the brand and give reviews. The brand may then ask the creator if they can use the video to upload to their page for more engagement. Due to the app being a comedy app the business may not receive a lot of consumers and the consumers they do receive may be too young to purchase any merchandise for themselves. The business may receive a lot of engagement but not the same number of sales. 
Instagram is a ‘popular social networking app with a focus on sharing photos and videos’ (Moreau 2024). The app was first established in 2010 and is immensely popular for their features such as instagram stories, shopping, instagram messages etc. Instagram is a profound way for businesses to online market and is extremely popular. The business needs to have a professional persona. One way of completing this would be by having a good profile picture, the best thing to do would be making it their brand logo. Instagram stories are one of their popular features, typically this is pictures and videos that disappear after 24 hours. An effective way to receive high engagement would be to include stickers on these stories, for example hashtags, business locations (not personal) etc. This all helps potential customers find their business account. Another way to market on Instagram would be to going live. On the live the business could film an honest ‘day in the life,’ the live would then save to archives and they could choose to post it on their account. If they wanted to post a ‘day in the life’ to their account, the more successful method would be to use instagram reels. 
Instagram algorithms change randomly and quickly with no sense of warning, so you could gain a large following due to their great marketing skills but not progress any further due to the algorithm. This means their content would not be found on the explore page nor the home page. The business could track their competitors marketing strategy, it is vey easy to check others profile and there are no profile views on instagram. This would help you work out their strategy, approach and how they engage with their customers. This is so that they better their profile and post different content to competitors. 
Social media can be used to reach a wider customer base due to it being worldwide platforms. Anyone of all ages to an extent has access to social media weather it is a business account, a personal account, an account managed by parents or managed by a social media manager. This is a beneficial way for a business to promote their business. They can use more than one platform meaning different forms of engagement and reaching more clientele. 
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