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	Student Number
	2514515
	Student Name
	Florentina Murariu

	

	Website Chosen 
	Yoga Reading

	Insert hyperlink to website
	https://www.yogareading.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The login time for this site is usually 2-5secands. The speed is influenced by factors like the site’s status (e.g., if it’s paid site) and how quickly Google processes the page.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, have many sub-pages covering classes, yoga styles, schedule, courses, workshops and contact. It’s not just a single landing page there’s a full structure.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, you can’t book online, open Classes or Timetable page and choose the session you want.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The website could improve usability by adding prominently showing upcoming classes on the homepage, making the timetable interactive with filters, simplifying navigation so any page is reachable in two clicks, and optimizing for mobile devices.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage feels calm and welcoming, with plenty of white space and a clean, minimalist design that fits yoga perfectly. On mobile, content stacks neatly for easy scrolling, keeps the same serene colours and clear fonts, making the site easy and pleasant to use.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
It uses soft, calming colours that create a relaxing feeling. The photos show people practicing yoga with enjoyment, giving meaning and atmosphere to the classes. The video show different yoga styles as well as the behaviour of the instructors and staff.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
Yes, have a online chat tool, located in the right corner, its good because have live human assistance and making efficient service for user.

	Question 2d – How effective are the social media links on the website?


	Answer: Social media links are highly effective because they build trust, drive awareness and provide social proof.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The service is made clear using a dedicated ‘’Classes’ ‘page that features an organized, simple-to-read schedule. Each class listing clearly defines the style, the level and provide a brief, compelling description of the benefits of attending.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are available via a ‘’Testimonials’ ‘section or by live feed of Google reviews directly on the site.to ensure they are up to data, the studio should solicit feedback via email after classes.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Is presented as high quality by showcasing the certified qualifications of all instructors. I would recommend the service for the expert teaching, variety of specialized class offerings and for strong sense of welcoming 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Price s should be clear and transparent on a dedicated page to avoid customer frustration. If the price is higher, they reflect the quality. If price missing, they want to force a conversation to sell the value and benefits of their service.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.City 

	
	2.Yoga Studio

	
	3. Classes

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  Yes. The company have a very effective local SEO strategy and using keywords in content.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, absolutely. Even with all the social media channels, the website is still the most important part of a business. Facebook and Instagram are great for chatting and showing fun photos, but the website is the only place the studio fully controls. It’s where you find the real details like full price list, membership rules, and they need a proper website for that to happen easily.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  Yes, adding real testimonials and photos taken by normal people who use the studio, make the price and introductory offers much bigger and easier to find.
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