 



[bookmark: _Int_jkbqkJKE]A comparison of the marketing methods of two multinational hotel brands. 











Syntyche Ndikita
Student ID: 2228869 
Module title: Marketing Essentials BMIH4005
Lecturer: Luciana Suardi 
Word count: 1,503






This essay will compare the marketing methods and strategies used by Moxy Hotel and Six Senses Hotel. It will provide a comparison of the ways in which these hotel brands market their products and services, the similarities, and differences of their marketing strategies as well as their communication to their targeted audiences. 
Launched In 2014 and in partnership with IKEA to develop Marriot's first three-star economy brand, Worldwide hospitality awards (2021) declared “Moxy hotel is one of the newest most innovative economy lifestyle brands, that joined the Marriott International hotel portfolio.” It is one of Marriot’s fastest growing brands with over 130 Moxy hotels now opened worldwide. First established in 1995, Six senses hotel, was acquitted in 2019 by the Intercontinental Hotel Group (IHG) it is renowned for its focus on wellness, sustainability and delivering out of the ordinary experiences in the most beautiful hideaways. Now having over 20 luxury hotels and resorts around the world. 
[bookmark: _Int_tG30Vd0a]Moxy’s stylish, playful, and affordable brand is focused on creating techno-friendly traveling experiences for price conscious millennials who want to stay in a lively hotel with playful designs. As stated by Moxy, “At Moxy Hotels, we don’t take ourselves too seriously...But we’re seriously into showing you a good time.”  Moxy is “created for the young at heart and designed to give its guests everything they want and nothing they don’t” Marriot news centre, Moxy hotel (2023). With their ‘rooms to play’ less is more when it comes to this brand, designing their rooms to meet their target market's needs. “Size matters, that is why we broke the rules and designed our hotel rooms to maximize every inch of space. They are full of little surprises and big delights like motion activated LED guidelights and walk-in showers. Plus, we have a TV, table, chairs, and pegs for your clothes hanging on the wall. It is your room—use it however you like it.”  Moxy hotels, (2023). According to Barr, (2019), “Six senses is an outstanding brand in the top tier of luxury.” It is committed to providing instant entry to some of the most sought-after locations. Rejuvenating and reconnecting its guests to its surroundings whilst pioneering wellness and staying focused on sustainability which is at the core of the of the brands value, this has given them the opportunity to target an affluent group of travellers who do not just want to go sit on a beach somewhere they want their relaxation to be active, exotic but also very sustainable they also do not mind paying more money for travel services branded as experiences. Its brand “unites a diverse multinational and multicultural portfolio of properties, with each host bringing the values to life in their own way.” Six senses, The magic behind the brand (2019). There is no better designer than nature, and we have a duty to respect it. But who says sustainable can’t be sumptuous? Or travel can’t be purposeful? In our world, it can. Six Senses, Sustainability (2023).

 


[bookmark: _Int_dO5CagGA]Technology plays a vital role in the transformation of the travel industry; everything is quicker and mobile focused and Moxy recognises this, making their brand a little stronger in the digital marketing world compared to Six senses. Alongside digital check-in Marriot hotel (2023) says “Bar Moxy is the heartbeat of our hotels, you can have a blast with your closest friends or make new ones over hand-crafted drinks, it even serves double duty as our front desk So, stop by for your room key and a cocktail on us.”  Moxy Hotels guests can check in at the bar with a complimentary drink on arrival to create a more sociable atmosphere. Moxy loves social media it is all about the unfiltered guest experience that brings the brand promise to life, so they created The Moxy Guestbook which allows guests to join in the fun by sharing their Instagram pictures and have them blown up in the communal walls. This marketing strategy puts the guests centre stage by using a personal approach of a continues marketing campaign, another way of saying to their guests you had fun. We know, you have the pictures to prove it show off on our Instagram with your favourite pictures to give others a chance to see just how much you are enjoying your stay with us. Six senses however continued to target their audience through their websites, travel magazines and travel agents CEO Neil Jacobs says in an interview they are now determined to increase their social media presence. “People will prefer to go through other channels then a corporate website we might be a little late to the party but were running very hard to catch up and be present in all these channels.” Jacobs, (2018)
The use of social media for the Moxy brand is helping them keep up with their targeted audience, by endorsing influencers they are using a marketing strategy that will continue to promote their brand and image. Although Six senses may not be endorsing influencers to promote their brand, they have however gained massive following on social media opening doors for luxury travel influencers and socialites to share their own out of the ordinary experiences with their follower's. 
Taking its ‘Play On’ experience's virtual Moxy channels its inner gamer, developing the ‘Moxy Universe Play Beyond,’ inviting its guests to explore with their own avatar, guests can customise their avatars on their phones before arriving given them the ability to unlock challenges throughout the hotel and win prizes. Having found an opportunity to fill in the Asia market where gaming is popular, Moxy understands that the new generation of travellers are all about self-expression and connecting with others digitally. Aiming to grow its portfolio in Asia, Moxy is up to speed with changing demands from its generational target audience It says, “we are bringing Moxy's ‘play on’ spirit experiences while creating greater connections with our guests.”                    ‘Moxy universe’ campaign is all about the enjoyment of virtualisation that it can bring to their audience. Pang, (2022) added “that we believe in bringing the virtual excitement to real life is more relevant to the audience rather than building an experience in a game world.”




Persistent in pioneer wellness and sustainability Six senses heads down a more environmental path giving back to the earth with their ‘plastic freedom 2022’ campaign. Eradicating the use of plastic bottles including the use of unnecessary plastic packaging all over their amenities they have committed themselves to eliminate more than 1.5million plastic bottles, by bottling their water in reusable glass bottles, introduce a more reusable solution for packaging fresh products in their kitchen, substitute everything that can be used or refilled with the use of natural materials. Partnering with the global tourism plastics initiative, it opens an opportunity to step into a direction of addressing the root causes of plastic pollution enabling the business to take concerted action and lead by example. Six senses, global tourism plastics initiative, (2023). 
[bookmark: _Int_b2m6rQtT]Consistently engaging with their target market both brands plan to keep their guests at the centre of their marketing and organisations. Both will proceed in expending their hotels across the world keeping their values and service's echoing through each location. With Moxy taking their brand into a different universe through gaming, Six sense will carry on promoting wellness and sustainability. Keeping to their commitments to their ‘plastic freedom 2022’ campaign by eliminating single-use plastic bottles and replacing everything with natural materials. They also plan to build strong relationships with local community's by supporting local schools, hospitals and households using 50% of water sales in the restaurants to provide them with clean drinking water. Six senses, (2023). Being part of the we love Marriot Bonvoy programme that offers its members an extraordinary portfolio of global brands, exclusive experiences, and unparalleled benefits. Shows that Moxy intends to keep their guests coming back with rewards towards the bookings keeping their affordability promise. Marriot news centre, Moxy hotel, (2023). Understanding their target market is simply not enough, marketing has become a part of their journey. Encouraging their guests to take part anyway they can, Moxy giving their guests the opportunity share pictures whilst keeping control of their own contents. Six senses encourage the same from its guests they also encourage their guests and hosts to learn handy life tricks for sustainability. Noticing gaps in the industry and using all their resources to fill them whilst keeping to their standards and creating their own trends. Moxy hotel and Six senses hotel are giving the customers not only chance to explore as a guest in their many hotels, but they are also giving opportunities for the guests to become owners. Although they communicate in their own unique ways to their target market, they are both fully involved in all the changing demands that the travel industry is going through such as climate, trends, social or economic, they have not only made a massive impact in the industry, but they have shown that understanding the use of digital marketing can help grow their business. 
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