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The report showcases the international marketing mix of KFC. It is a fast-food organisation. It is owned by Yum! Brands and operates in two distinctly different markets– the US (a developed high income market) and India (a fast growing price sensitive market). It Compares Macro Economic Factors KFC Segmentation-Targeting is being studied on the basis of PESTEL. The STP positioning and 7Ps marketing strategy adaptations, and examines the brand’s directional development. Tactics. We will discuss ethical considerations such as health, animal welfare and cultural sensitivity. end with strategic recommendations. KFC is considered as their selected brand and both the analysis. The brand already serves the markets KFC re-entered India market in 1999. Significant results involve two marketplaces. Adaptation to distinct product offerings (e.g., KFC India provides vegetarian menu items) implies the pricing. The economic conditions, promotional strategies should be aligned with local culture. KFC's China was discovered by us. The importance of localization is illustrated by the experience in India and their efforts including vegetarian outlets in religious cities. Adapting well It is recommended to continue with the local requests (menu and communication). while fostering health and sustainability initiatives worldwide. Lastly, Section II offers a reflective analysis. Gibbs’ reflective cycle has been used to write the account of the research process.

Assumptions made in the report: KFC is taken to be the selected brand and the focus would be on KFC USA and Ight. Both markets, the USA (the home market of KFC) and India (a fast-developing market), are substantial. For demonstrating dissimilarities. Generic application of background frameworks (PESTEL, STP, 7Ps); no proprietary. Internal data were being used beyond public sources cited. PESTEL and STP are introduced such as. authoritative definitions.

Section One: Analysis of International Marketing Mix. 
Analysis of Market and PESTEL Comparison. 
The country environment of the US and India vastly differ for the KFC. Such as, the. The economy of the United States is politically stable and has a high income. extent of market freedom. On the contrary, India is a big lower-middle-income economy that is growing fast. affair that is increasingly thriving but still encountering bureaucratic red tape and diverse state rules. 
PESTEL factors are seen on Table 1. in both nations. USA. India.
 Political.
 Established democracy with minimal threats to the political risk. Consumer goods regulations could spur India-US trade 
Democratic yet interplay of federal/state Recent Reforms (GST Tax Unification); Some obstacles to trade and changing FDI policies in shops. 
1. Component. America. India. 
Financial The world’s biggest economy (about $26T. GDP), high P. Consumer spending is robust following recovery from COVID-19. expenditures (workforce, property). 
Growing economy of $3.5T GDP. large population (1.4B), rising middle class. but broad income gulf; currency. I would be glad to help you. Could you please provide the text that you would like to get paraphrased? Fluctuations (rupee) and inflation are. worries.
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