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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Acocks Green Bowling website has a rapid site speed. The website demonstrates a particularly strong performance when initially being opened.  When the visitor clicks on the website, the Visitor is met by a page load time of less than one second, this is extremely beneficial to the visitor as it ensures they are not distracted elsewhere and look for alternate companies. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: When opening the Acocks Green Bowling website the Visitor is met by multiple subpages. These are navigated by a drop-down box on the left hand. These can be located by clicking the three Black lines as featured on the home page.
When clicking on the three Black lines the prospective customer is then met with 11 sub pages all enticing the visitor to explore the website further. 



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: After locating the Acocks Green Bowling website the Customer is then offered a user-friendly experience when booking services at Acocks Green Bowling. There is a clear dropdown menu on the homepage allowing the customers to easily locate the booking options. By Acocks Green Bowling allowing its customers to book directly from the homepage encourages customer engagement and increases its chances of reservations. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website features a clear, intuitive menu structure that allows the customers to locate key information with minimal effort. However, navigation could be further improved by including a clearly signposted message advising customers to click the three lines in the left-hand corner, this would be particularly helpful for visitors who are not familiar with accessing the web. 
When accessing the website, the initial image is for booking Christmas Parties. This could be placed with a more general options such as “book a game” to ease the customers experience. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: When accessing The Acocks Green Website, customers are presented with a vibrant colour scheme. This is visually striking and attention grabbing, however some customers may find this overwhelming, potentially impacting the overall user’s experience. 
The website layout is consistent over both a mobile phone and a computer with all menus remaining apparent. The design, however, is scaled down to fit a smaller screen, however still fully functional. 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: When entering the website, Visitors are met with a visually engaging design. There is an image showing two people playing Air Hockey. By both the people being shown smiling helps to reinforce Bowling as a fun and sociable place to attend.
The boxes below the picture, are displayed in Pink and Purple which draw the user’s attention. This encourages the customers to delve further into the website.  


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Acocks Green Bowling website does not currently offer an online chat facility which could enhance customer engagement. Instead, there is an option to “contact us” within the main drop-down menu. This allows customers to submit enquiries, where a member of the team will reply to a preferred contact method. This method of contact is deemed quite old fashioned now with a more interactive approach being taken on other websites. 


	Question 2d – How effective are the social media links on the website?


	Answer: When reviewing the Acocks Green Bowling website the only link to social media is positioned at the bottom left corner of the page. This link gives customers the option to follow and like the venues Facebook page. However, the writing is very small and where it is placed on the webpage makes it very hard to locate. 
To increase social media interaction, it would be beneficial to place a link at the top of the page in more predominant texts and colours. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The drop-down menu on the Acocks Green Bowling website effectively displays all available services in a clear and organised manner. Each section features a large heading, in a readable font. An additional subheading is then made available where further information is featured. This allows customer to locate the information needed in a timely manner. This ensures all customers have access to all relevant information needed. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
Upon reviewing the Acocks Green Bowling website, it appears that there are no visible customer reviews or testimonials featured on the site. However, there are no external links directing users to third part platforms where reviews might be available. 

Customer reviews play a crucial role especially in building trust and credibility, particularly among older audiences who often rely on more word-to-word reviews and personal experiences. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The initial landing page of the Acocks Green Bowling website features an image of two individuals smiling and enjoying themselves. This effectively conveys a positive and high-quality customer experience. This represents a fun, welcoming atmosphere which can be appealing to potential visitors.  Pricing information is prominently displayed in Bold, encouraging a discount the more friends and family brought along, this once again encouraging people to attend Acocks Green Bowling. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: On the Acocks Green Bowling Website, clicking on the three line drop down menu, opens a well-structured drop-down menu where all pricing is clearly displayed. The prices are presented in a large, vivid font, making them easily accessible and readable for all visitors. 

The site also clearly highlights that group bookings are available at a discounted rate, further encouraging family and friends to attend with the selected party. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling B27 

	
	2. Lazer Quest 

	
	3. Bowling


	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I do believe that websites remain highly relevant for modern Uk businesses. A professional website serves as a central platform for all customers to find out any necessary information about the required business. According to the Office for National Statistics (2023) 89% of Uk adults use the internet daily, this highlights the importance of strong, online presence. 
A well-designed website, helps build credibility for a company and provides customers with essential information, such as pricing, opening hours and contact details. A website also offers customers the chance to book or access any features available 24 hours a day.

Office for National Statistics (2023). Internet Access – Households and Individuals.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
To enhance the Acocks Green Bowling website incorporating customer reviews from individuals and groups who have previously would be highly beneficial. Older generations often reply on word-of-mouth recommendations and past customer experiences when making decisions. Displaying genuine reviews would help build trust and encourage this demographic to visit.
  Additionally, featuring real-time images of guests enjoying their experiences—such as birthday parties, families benefiting from group discounts, and children playing Laser Quest—would provide authentic, relatable content for both Parents and Children. These visuals would not only showcase the fun and welcoming atmosphere of the venue but also help potential customers envision their own visit, making the website more engaging and persuasive. A link could also be provided on the Website offering School Holidays deals, further enticing Children.

Mintel, 2023. Leisure Review – UK. [online] Mintel. Available at: https://www.mintel.com [Accessed 23 Jul. 2025].
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