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Introduction
This report is going to focus on the marketing process that can be aligned with the marketing mix for exploring the opportunities of the marketing process to get the beneficial aspects of the marketing mix. This report justifies the theory of marketing.
Discussion
The marketing process plays a significant role for a business to get the better aspects to improve the organizational efficiency. The marketing process is mentioned below
Market segments 
The organizations are going to focus on the marketing procedures that will help them to get the profit-oriented possibilities to meet the needs of the organisation in a profitable way. For example, the transportation market focuses on the cost, speed, safety and style of automobiles. The market segments are mentioned below
Demographic segmentation
Demographic segmentation has a significant role that will help the organisation to focus on the market segmentation procedure because the demographic segmentation is focused on the age, gender, income and level of education to get the potential consumer (Ambrose and Waguespack, 2021). For example, luxury goods manufacturer Louis Vinton present websites that will help them to segment their demographics and it also allowed the organisation to the potential customers based on their income.
Psychographic segmentation
The psychographic segmentation basically focuses on the personalities and interest of the current system that will help the organisation to set the proper strategies for attracting more consumers to the business.
For example, Omni hotel and resorts are focusing on the interests of their consumers and they achieved a 39% conversion rate that is uplifted.
 Market segmentation helps the organisation to focus on a better way for targeting their potential consumers and it also allows them to get the demographics about the new markets to position their products regarding the marketing mix.
Segmentation targeting and positioning are one of the most important processes that are needed to be focused on by the Marketing executives of the organisation and it also describes the entire process that includes the decision-making process of the marketing executive and it also identifies the market that is needed to be segmented regarding consumer preferences (Baines et al., 2021).
For understanding the marketing mix, the theory of 4ps of marketing is going to be used.
Product 
Product is also playing a vital role in the marketing process. For example, Unilever focusing on their product quality according to the interests of the consumers will help the organisation to the level of performance to achieve success in the market with the help of their product. If the marketing managers of the organisation focus on the marketing segmentation properly then they can easily position their product in the market
Price 
Themarketingmixisimportantforthesuccessinthemarketingprocess.For example, Walmart uses their pricing strategies regarding the cost of production and its expenditures on supply chain management that will help them to create the proper price that can allow them to get the potential aspects of the consumers regarding preferences (Bocigas Solar et al., 2020).
Place 
The place is also important to be focused on forgetting the better Marketplace, accurate please can be identified through the Geographic segmentation of the markets and it also helps the industries to get a better place for selling their products 
Promotion
this activity does not focus on a single element of the marketing process but the promotional activities include advertising, promotional events and other marketing strategies to get the potential consumers and the promotional events also help the organisation to enhance the brand reputation.
Market niches
The marketing managers of any organisation focuses on the market measures that will help them to divide the consumer group into small target groups that have special requirements (Jiménez-Marín et al., 2021). The largest Market will serve the larger market segments and ignore the niches but smaller companies are always trying to come up with a particular Nation that specializes in their products for serving the needs.
Product
The better product of the organisation allowed the company to meet all the preferences of these special consumers with special requirements.
Price
The pricing strategies are also important to be focused on for meeting the needs of the market niches that will help them to get the full potential of their targeted groups and it also important to serve the individual customers in an accurate way (Lichtenthal, 2020). The market Mishap important to be focused on to get the proper preferences from the consumers and it will help the company to get the benefits by selling their products in the markets.
Place
The element of place is also important to be focused on by the marketing managers because it will help them to place their products regarding be preferences of the consumers that are important to get the proper insights that can be undertaken to satisfy the position of the product according to consumer preferences. 
Promotion
The promotional activities of each and every product are important for understanding the preferences of the consumers that will help the marketing managers to get the knowledge about the marketing niches (Padhiyar, 2020). Understanding the aspects of marketing research will help the organisation to promote their products in their potential consumer base and it also allows them to get profitability.
Marketing to individuals 
In the present time, a growing number of companies is now trying to focus on the celebrations for adopting better offers to individuals that can be helpful for the marketing managers to understand the preferences of the major customer base. For example, the Boeing Company designs 747 plans for each major customer. This marketing process helps the organisation to satisfy the consumers regarding individual customer characteristics (Savina, 2021). The marketing managers can focus on the positioning procedures regarding their marketing process because it will help them to create a better marketing strategy for establishing a relationship with the competitors.
Product
marketing to the individual is one of the most important factors of the marketing process because it will help to know the preferences of the consumers and your organisation can easily enhance their product regarding the preferences of the consumers and marketing to the individual service them to communicate with their buyers that will allow the organisation to produce the better products for satisfying their consumers.
Price
The pricing strategies help to generate the accurate price regarding preferences of the consumers that is important to be focused on for exploring the potential consumer base. The pricing strategies are also important to focus on the targeting procedures of the marketing process because it will allow the organisation to get the statements of the incomes of the consumers.
Place
The aspects of the placing strategy help to focus on the new challenges and it also allows the organisation to reach consumers by focusing on the pricing strategy that is important to produce the specific products in a variety of places regarding the different demographics. Each and every aspect of the place is important to be focused on forgetting the insights of the consumers.
Promotion
Marketing to individual help the organisation authority is to communicate their market potentials regarding the product that will help them to use different channels as Public Relations and Advertising procedures to promote their products among the individuals.
Marketing mix planning
The marketing mix is referred to the set of controllable and tactical marketing tools that can be helpful for the organisation to produce the desired products regarding responses from its target market (Schweizer, 2020). The marketing mix planning help to get the help from marketing planning and execution that is important to be focused on for gathering the required information regarding the preferences of the consumers.
Product
The product is referred to the goods and services that are offered by the company to its customers. The aspects of the product are important to be focused on regarding the marketing process. The elements of the product help to plan the marketing process in an accurate way and it also allows the organisation to focus on the insights of the consumers to manufacture the best quality products.
Price
The pricing strategies are also aligned with the marketing process because the better price helps to get the profitable amount of money by selling their products and it also helps to get the profitable ratio for selling their products to their consumers.
Place
The place basically referred to the channels, coverage, and locations that are important to be focused on to clarify the marketing strategies regarding the marketing mixed planning that is important to get the profitable role for the product in the current competitive market. The Jainism coverage’s help the organisation to manage their inventories according to their requirements and it also improve the organizational Logistic departments to meet each and every preference of the consumers (Schweizer, 2020).
Promotion
The promotion is referred to advertising strategies, sales promotion and public relation strategies. Each and every aspect of the promotional strategies is important to be focused on for getting the benefits of the marketing tools. The marketing mix planning is important to get the proper ways for using the marketing strategies to improve the organisation by enhancing sales of their product.
Conclusion
From the above discussion, it can be concluded that each and every aspect of the marketing process is important to focus on by the marketing managers of different organizations because it will help them to align their working process with the marketing mix to get the potential consumer base for positioning their products. Marketing executives of the organizations can easily game the potential Marketplace for selling their products and the marketing process also helped them to use the marketing mix for planning their marketing strategies to gain a competitive edge over their rivals. 
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