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Assessment 1
Introduction 
This report discusses the use of the Marketing information system in the hospitality and tourism industry. This is a management information system which enables a company to engage in a strong marketing decision making, such that essential and successful decisions can be made on basis of ways in which the company will market their products and services. By using this system companies are able to gather, store, process, distribute and analyse the data to mangers on basis of the informational requirements a company may have on a daily basis. As part of this report the many advantages a company in the hospitality and tourism industry can gain from using this system have been explored as part of the discussion in the main body of the report. Marketing plays an essential role in every organisation, as through marketing means and efforts a company is able to broadcast their services and products and engaging in effective marketing practices is what differentiates a good and excellent hotel company. Therefore, by adopting a system like that of the marketing information system, allows a company to gain access to the required information and data which structures how their services and data will be marketed. By doing so the potential of the marketing efforts being successful are very high. Advantages of using the Marketing information system which have been expanded on in the main body include grabbing the attention of customers and appealing potential customers. 
Discussion
The marketing information system shows importance in every individual sector irrespective of various business organisations such that the promotional events can take place to reach the target market for better performance. An easier method can be adopted to ensure that marketing can be done in an effective and time effective manner. The management tool which supports the marketing system to collect accurate information is defined as the ‘Marketing Information System’. According to the study of the Shukla and Gupta, (2018) this era is quiet competitive, complex and dynamic while collecting updated information for any business purposes using several resources for long term goal achievement within the same market competency. As per their study, Jobber defines the marketing information system as a tool that collects promotional data, store and analyse as per requirement and provide description to the managers for their necessity on a daily basis performance. This is a systematic approach for marketers to choose the promotional actions wisely including three types of information such as internal data, competitive intelligence and the marketing research.
Additionally, another author Chichernea, (2016) explained that the marketing information system has the application which enhances quality performance. Marketers want to grab the maximum number of customer attention for their services with excellent data collection. This technically advanced era always wants to improve and progress each operation to make it easier than previous complex and tough performances and through this the marketing information system plays a vital role in every business sector.
In the case of the hospitality sector the marketing information system is very necessary to be included in their operations as this tool helps the sector determine the information of people who wants to travel any place and reviews of the service from an organisation for travelling purposes. The more attractive marketing approach used will enable more people to avail towards the service provided by the company for their transportation, lodging and visiting purposes (Lancaster and Massingham, 2017). Hence it is evident that the marketing information system is helpful for the hospitality sector from collecting data of the various places or the people and storing them into an application. In addition to this the use of the operational strategy allows the improvement of the productivity of the tourism industry.
Whereas, according to the Rather and Sharma, (2016) this operating system of data collection is important for investigating the role of customer engagement that in return ensures the development towards sustainability of the industry. As a hospitality sector, customer engagement is the most usual portion, because this industry is for the people who travel and visits various places. Such people are interested to seek services that are according to their requirement availing the hospitableness from different organisations in terms of their choices. Therefore, the marketing information system for the tourism industry does not help only for collecting data, but also helps to analyse points to be considered to promote the start up in the market to gain more customers who willingly wants to take advantage of the services the company is eager to provide.
The marketing information system within any sector is effective to make accurate plans for the promotional events that will grab public attention for knowing about the company and its services. Therefore, in in order to avail their services especially the marketing information system is very much helpful for the hospitality and tourism industry. According to a study the promotional events depends on various market segmentation, product differentiation that is based upon the different tourists’ spots and the strategy. All these are included as part of the marketing plan to give a fair idea about the services any hospitality and tourism industry is going to provide to the visitor who will take the opportunity to get the best service from the company (Kotler, et al., 2017).
According to the McDonald and Wilson, (2011) marketing for any business purpose includes several stages such as planning, developing multichannel, implying CRM plan and lastly to examine the effectiveness of the all steps that have been counted for the promotional events. These entire steps will require appropriate structure and medium to deal with the events, where proper communication is necessary to improve potentiality. Hence, the information system will always play an important role to make proper planning to promote the hospitality and tourism company using the digital marketing path for better result with the market competition. Because the information system makes the operations easier to understand and develop impressive structure for marketing plan within the hospitality industry, this allows more time to become available for creative thinking to improve existing service quality (Bowie, et al., 2017).
Any marketing strategy is developed based on the information that the company wants to convey to their valuable customer about the business services and products for business productivity and possibility of more and more earnings that will define the profit margin for the betterment of the organisational performance. Thus, the researcher Kolb, (2018) emphasized the internet to be used as the purpose of pulling out data from the market to reform them for marketing perspective influencing people with the uniqueness of the service of any hospitality sector that they want to provide when they will be established in the real aspect delivering accurate distribution of their promise as per the business objectives they have made for the visitors. Hence the use of the information system in this case will help to effectively collect information which need to be appropriate for the company as well as the business objectives. Furthermore, this easier method will not consume much time to operate and thus the marketers will get more of their allocated time to focus on other relevant subjects that can improvise the process for the organisational profitability (Cai, et al., 2019).
The vital point of any marketing strategy is to communicate with target customers properly to promote the idea about the providing service of the hospitality and tourism company. Such that the company can be developed and enhanced in this sector; the company requires to gain feedback of their target market in terms of the customer expectation. The information system can help to get most of the comments in a short time bound to analyse and on basis of this the business plan will be established and benefits the organisation within the high competition market segmentation (Santos, et al., 2019).
Conclusion
To conclude, from the discussion made above it can certainly be said that in order for a effective marketing strategy to be adopted by a company the use of the marketing information system can certainly aid in doing so. The above information has provided in depth explanations on how the use of the marketing information system, helps with developing a efficient marketing plan for a company in the hospitality and tourism industry. Marketing is an essential component of a company’s success. Therefore, in order for a company to thrive with the marketing efforts using means of support gained from the marketing information system, is highly recommended. Furthermore through the use of information and data being gathered regarding consumers that commonly use the services provided by this industry, a company can alter and carve their marketing such that it attracts these individuals. By doing so the recognition of the company in the marketplace will develop and thrive, increasing its brand awareness in the market. The greatest advantage a company can gain from using the marketing information system is the organised manner in which data can be collected. Data can prove to be immensely valuable if the used appropriately. 
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