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Introducing Luxe Shine by L'Oréal: where elegance is forever



• For years, L'Oréal has invited



consumers to feel at home in



their skin (Wahyuni and



Ayomi, 2024).



• Luxe Shine moves beyond



face and color cosmetics to



invite that same sense of



care and empowerment.Figure 1: Overview of Jewelry Market



(Source: thebusinessresearchcompany.com, 2025)



Product Essence



• L’Oreal’s shininess is reflected



through its ethical resourcing,



skin-safety offerings as well as



elegant designs (Neeru, 2025).



• Luxe Shine is designed for every



skin toned people.



4Ps



• Product: Elegant and skin-friendly



jewelry embrace self-expression.



• Price: Luxury product excluding "luxury"



price tag.



• Place: Global and digital access.



• Promotion: Emotional storytelling that



helps everyone shine.



Figure 2: The Impact of 4Ps Marketing Mix



(Source: Mahohoma and Agbenyegah, 2025)
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Luxe Shine keeps focusing on authenticated
resourcing, quality centric pricing as well as in-
store shopping insights.



The campaign on ‘Glow Behind Makeup’ redefines
diversity and the beauty of uniqueness to
encourage everyone to shine with confidence and
pride.



Marketing Emphasis



L’Oreal gets transforms from beauty to
jewelry by maintaining its ethical sources
(Morgan, 2025).



Luxe Shine is a jewelry braan emotion of
self-believe nd rather than which shines
across the world.



Closing Message 





https://www.thebusinessresearchcompany.com/report/jewelry-and-silverware-global-market-report


https://bussecon.com/ojs/index.php/ijbes/article/download/593/424


https://open.clemson.edu/cgi/viewcontent.cgi?article=5081&context=all_dissertations


https://papers.ssrn.com/sol3/Delivery.cfm?abstractid=5136225


https://ojs.unsulbar.ac.id/index.php/ilere/article/download/4118/1895







IntroducingLuxeShinebyL'Oréal:whereeleganceisforever

• Foryears,L'Oréalhasinvited
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Luxe Shine keeps focusing on authenticated

resourcing,qualitycentricpricingaswellasin-

storeshoppinginsights.

Thecampaignon‘GlowBehindMakeup’redefines

diversity and the beauty of uniqueness to

encourageeveryonetoshinewithconfidenceand

pride.

Marketing Emphasis

L’Orealgetstransformsfrombeautyto

jewelrybymaintainingitsethicalsources

(Morgan,2025).

LuxeShineisajewelrybraanemotionof

self-believendratherthanwhichshines

acrosstheworld.
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