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1. INTRODUCTION
 
Have learnt about Community Engagement in class and while i done an assignment on community engagement projects of Coca-cola, I have learnt many new things that will be very useful for me in my future career. In this essay, I will state how i find from my community engagement report of Coca-Cola have given me insights into how I can personally ise these skills and much more  better run a business in the future.
These include learning about the importance of using social media like Facebook, Instagram, Twitter to potentially market my business in future to everybody who i want to target on these platforms. I found this was especially important in my project about Coca-Cola where I found they could potentially increase their online channels of communication, such as making more use of ZoomVideo Communications.
Also, I have discovered how people coming together can share ideas that benefit them all. For example, if I start any business, this can bring people together and they can share ideas with each other, learn from each other.

I have learnt a lot about sustainability that has made me aware of how important this is, and what my responsibilities would be to ensure my business is sustainable. 

For example, I would ensure that we using electric cars and we keep carbon footprint as low as possible.

I will now explain these points in greater detail with reference to my community engagement project of Coca-Cola.
 

2. REFLECTION ON COCA-COLA PROJECT / SUSTAINABILITY

From my project on COCA-cola, Jut got clear how the best practices of community engagement can be applied and this inspired me for when I run a my own business in the fiture or even just how organise my future advertisements.


I would lie to highlight few keyword what i found very important like;
- “Involving”, 
-“Collaborating”, 
-“Empowering” 
 however, I did not know the actual meaning of them. During this module, I have learnt a lot greater understanding of these things, giving me a much clearer picture of what these words mean.How shall important are these and how important to understand these. Learning about these subjects has definitely added something more knowledge to me in many different ways.
It is inspiring to see how people can work together, help each other and in an well organised group can reduce the time of the work,  discuss opportunities and solutions, make decisions, and collaborate with one another to benefit each other and the community as one.


There are many  impressive project done by Coca-Cola, they’ve sponsoring many different sport programs, organising different events, charities all around the World. 

This year’s

Commitment
The Coca-Cola Company is committed to giving back 1% of its prior year’s operating income annually. In 2019, we contributed nearly $125 million ($88 million from The Coca-Cola Foundation and $37 million from The Coca-Cola Company) to directly benefit some 294 organizations across 129 countries and territories.




Coronavirus Charitable Contributions
The Coca-Cola Foundation is providing additional funding and grants to communities and organizations in response to Coronavirus. To date, over $55M has been provided to support local organizations and vulnerable communities during these times.



Longest standing partner of the Olympic Games
Starting with the 1928 Olympic Games in Amsterdam, Coca-Cola has partnered on every event since, helping to bring the Olympic spirit to athletes, officials and fans around the world.
 
https://www.coca-colacompany.com/shared-future/sports-and-entertainment


3. IMPORTANCE OF LEARNING AND CHANGE
 
What I’ve learnt during my first ten weeks at University Wales Trinity Saint David, especially from the community engagement module, was that people always have to improve and there’s always a higher level of knowledge. We should always seek . What is that knowledge what we all learnt? According to Milbank, knowledge is a mix of framed experiences, values, contextual information and expert insight that provides a framework for evaluating and incorporating new experiences and information.

It originates and is applied in the minds of knowers. In organizations, it often becomes embedded not only in documents or repositories but also in organizational routines, processes, practices, and norms. (Milbank Q, 2010)


In some countries, even in my home country Hungary, it is common to think that once you finished your basic studies you have to start working and it is even considered embarrassing to go back to school after a certain age. However, learning is a way of improving and building a better future. Governments should educate people about continuous learning as I believe that to build stronger communities knowledge sharing is fundamental. They should promote moral standards, encourage positive thinking and, most importantly, lookout for the growth of their community.
Adapting to change is equally important as learning. I find that the most powerful humans are not the one who are the cleverest or richest but the ones that can adapt to change the quickest. There are many changes taking place in the world at a rapid rate, such as technological innovations that affect people physically and mentally, and it is crucial that people learn about those changes and do not fear them.
 
4. SOCIAL MEDIA PLATFORMS
 
Coca-Cola shares stories on YouTube, Facebook and Instagram which inspires people to join the community. Stories help make it clear to people what community engagement is all about and inspires many people to want to join in.  Communication is key to connect with other people especially nowadays its possible in many different platforms.
Not long ago, mobile phones did not even exist. Or even they were only for calls and for writing a text message. Nowadays, we do almost everything on our phone with different apps such as banking, connecting, and listening to music, watching news, sports etc. This has facilitated the possibility of social media such as Facebook, Instagram,Twitter, Whatsapp, well as other different online sites.
. These in my opinion helps to overcome social isolation. Although some people also argue the opposite, I believe social media presents opportunities to bring people together that otherwise would not have come together, even acknowledging that some have feelings of loneliness from overuse and misuse of social media. Social media created new opportunities to share ideas and help people stay connected. It breaks down geographic barriers. 
 
5. PERSONAL EVALUATION
When we work on a project it is important to plan, act and in the end evaluate woth a good time management. Without checking the result we would not know if the project was successful or not. It is important to evaluate our study progression so we can check where we started from and where we are heading.
As I discovered during this module, individuals and organisations can use evaluation models in order to identify areas of improvement or lack of improvement. It helps indicate the inclusiveness of the process including the diversity and equity of members. We need to be clear what our purposes and goals are, and we need to plan how to achieve them. We can use a specific model called SMART Goals. It indicates that our goal has to be specific, measurable, achievable, realistic and timely.
For example, I set a goal to myself that I would finish a business management university course. When I enrolled I needed to consider the followings:
Specific: What is the specific subject I wish to learn? Why would I need this qualification?
Measurable: How long would it take to finish this course? What is the achievement in the end? What kind of degree?
Achievable: Would I be able to attend the lessons? Needed to consider schedules, sources, capabilities.
Realistic: Would it fit with my current job? Is the location convenient?
Timely: How many years would it take to finish the course?

After performing this analysis, I decided:
• I want to study Business Management because I wish to start a business in the future and this subject will therefore be the most useful to me because I will build a variety of important skills; like marketing.
• The amount of time the degree will take is no impediment to me running a business in the future;
• Despite having a busy life with many competing interests, I have sufficient time to attend the classes and complete the work required to successfully complete the degree;
• I am able to do the degree in addition to my current jobs and the location is convenient for me (obviously not a problem at the start when all teaching is online due to the Covid-19 pandemic);
• The amount of time to complete the degree is clearly known at the outset and is suitable for me.
Having performed this analysis, I decided to enrol on this business management course.
In this specific module, I learnt so much about community engagement, sustainability and things I was previous less aware of, such as ecovillages. This will be invaluable to me in my future career and life.
 
6. CONCLUSION
Evaluation is a self-improvement programme. In this reflective essay, I have evaluated the impact of this module and my project on Kew Gardens on myself and my future career and described how invaluable my new insights into community engagement and sustainability will be to me in continuous development. I have been inspired by this module and the project I did on Kew Gardens that has given me additional motivation with regards to my future career and conducting myself in an ethical way. I have also gained insights into how to use social media to encourage community engagement by bringing people together to share ideas. With regards to my future fitness-based business, this would help people improve both their physical fitness and their mental wellbeing. It would also go beyond the individual, with ethical behaviour, such as serious commitment to recycling, benefiting society as a whole. The module has also alerted me to cultural differences between my home country Hungary and the United Kingdom, which has helped this module be especially enlightening to me. I look forward to starting my fitness-based business in the future and am inspired to grow the business in an ethical, sustainable, socially responsible way that benefits both my potential customers and the world as a whole.
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