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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly and easy. It loads between the pages quickly. One of the important factors for usability of website is a website loading speed. “Speed matters when it comes to the users’ experience in websites. When websites express a fast loading time, visitors become more engaged, and their interaction with the content increases in terms of the depth of exploration and visit duration.” (Xilogianni C., Doucas F., and Drivas I. C. 2023, p.1) The website loads easily and quickly that makes the website more user-friendly.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website does not contain many sub-pages. It contains 4 sub-pages that might be useful for a user’s as there is only essential information as main page, contact information, and treatments. However, it is covered with the map of their location. The customer will not be able to read or navigate those subpages.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
A customer will not be able to book it via webpage. To book an appointment the customer will have to call the phone number that is on the website page. However, that makes the website less user-friendly due to that reason the number of clients might decrease as there are only phone number to check availability. Hospital and Healthcare Management (2019) states that ability to book an appointment via website without having to call someone, gives the customers freedom to book it themselves.


	Question 1d - What improvements could be made to the usability of the website?



	Answer: 
To improve the usability of the website, the users should be able to book via website. The visual design should be improved by removing location map or adding it in new subpage, so it does not cover the sub-headings. In addition, removing images as it takes attention from the main information, change the fonts as it is not readable. “The more readable your font is, the more likely it is that people reading your content can: understand your message, get the information they need quickly” (Accessible fonts and readability: the basics, 2023, p1)


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: There is the difference in appearance on a mobile phone versus computer. Via a mobile phone the website is more user-friendly. The map does not cover the subpages and the text. However, the text blocks are still unreadable. 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website does not use videos, it uses images. However, the images that were used are low quality. In addition, the website uses an image for a background. It is not convenient as the image that is used for the background is in green and white colours. On top of that the website has a block of text on green transparent background with a white font that make is it unreadable. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website did no make use of an online chat tool on the website. 

	Question 2d – How effective are the social media links on the website?


	Answer: There are no social media links. It is nor user-friendly as the customers might want to find out more about the brand and read review, however, if there are no social media they will not be able to do that so they might move on to the next website.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are clear to the customers. In a subheading ‘Treatments’ the website includes treatment and its price.  However, they customer might not be able to find this page as it covered with the map location of the place.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The customers reviews are not available. The customers want to be able to read the reviews. Reviews can help to make an idea about the company and it service. “Leaving a review can be beneficial to a business. If a business or product has no reviews, 72% of the potential consumers won’t buy anything.” (Verge, 2024)

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  The service is not presented as hight quality because it has poor design and navigation. I would not recommend it to a friend or a family member. The reason why I would not recommend company service because it does not have a review. In addition, there are no social media links where you could find out more about the brand and their service. Finally, it cannot be booked through the website. The website is not user-friendly.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices made clear to the customers. The are subheading specifically for treatments and the prices for it. However, that subheading is covered with the map location and users might struggle to find that subheading. However, I think it is essential to include the price because if the customers want to book an appointment, they can get to know the prices before making the booking. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Spa

	
	2. Skincare

	
	3. Massages

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
When I type those words into google the company website does not appear in the top ten websites.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I do not think that this website still has relevance in Modern UK business as this website is not user-friendly. Firstly, it was made for using on mobile phone. Secondly, because of the poor design interaction with the content decreases as it is not easy to navigate around the website. In addition, lack of social media link and reviews. Finally, one of the important factors is that it does not has online booking. I think, in modern UK business it is essential for a website to be focus on what is most convenient for the customers and make it simple to navigate. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend changing the website design including images, fonts, and subheadings. Shark Track Media (2021) states that one of the reasons why people move on from the website is because of poor design, content, and navigation as their making the judgments in first few seconds. Due to that reason, I suggested those improvement as by only changing design it will be significantly easier for user to navigate it especially if it well-organised.
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