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ECPS6001: Psychology Empirical Project
Research Proposal

Assessment Component 1: Research proposal (1,000 words) worth 10% of the overall module mark for the Psychology Empirical Project. The proposal form will be marked in line with the Level Six Grading Rubric. The boxes below will expand as you type.  
	Student Name and University ID number:
	Ceri Johns, 2100674

	Proposed Supervisor’s name:
	Only complete this if you have already been in contact with a potential supervisor who has agreed to supervise you in principle. 
Stacey Coleman.




Psychology Research Area (tick all that apply) 


	Social Psychology [image: Checkmark outline]

	Developmental Psychology 

	Biological Psychology 


	Forensic Psychology 

	Health Psychology [image: Checkmark outline]

	Individual Differences 

	Educational Psychology 
	Political Psychology 

	Cognitive Psychology 

	Clinical Psychology 
	Counselling Psychology 
	Occupational Psychology[image: Checkmark outline] 

	Other:  indicate briefly (not included in word count)




Proposed Study Design (tick all that apply) 


	Quantitative 

	Experimental 
	Applied (with UWTSD students 

	Online Questionnaire Survey 

	Qualitative 

	Quasi Experimental 


	Focus Groups
	Online  


	Mixed Methods [image: Checkmark outline]

	Applied (with external organisation) 
	Interviews 



	Lab-based study 

	If Applied, and involving an external organisation, please indicate your plans for gaining appropriate approvals from the organisation: (not included in the word count)
	Other study design: indicate briefly (not included in word count)




	Suggested Research Title/Area: (between 10-15 words and must reflect the essence of your proposed research question, study design and study population and should be more specific than a broad topic area).

Empowerment or embarrassment: Undergraduate students attitudes towards menstruation and perception of impact in the workplace.




	Background: 250 words 
Why is your study important? What theory and empirical research evidence supports your research question? (Please provide a rationale for your study including a brief review of relevant psychological literature and theory and a minimum of five references). 

Menstruation continues to be a taboo topic in the workplace (Myhill & Sang, 2023).
Communication is restrictive, it is perceived as shameful, and stereotyping frequently ‘legitimizes myths’ to justify an unequal system which reinforces perceived differences between social groups. Menstruation is presumed to influence a woman’s ability to work efficiently, causing frequent absenteeism, and being unreliable. Research by Leon et al., (2007, as cited in Chrisler et al., 2014) reported a lack of knowledge about menstruation and the need for education on the topic. Providing accurate information allows individuals to make an informed judgement.

Social representations theory (SRT) (Moscovici, 1984, as cited in Mondragon & Txertudi, 2019) is theoretically linked to menstruation which is frequently regarded through historical stereotypes that comprise of intergroup relations and how they exclude people from fair treatment. Menstruation is a natural occurrence for women (or those assigned female at birth, AFAB) who typically experience symptoms that vary in severity and duration. Gender and ideological factors influence the understanding of menstruation and impede the acceptance of it being a natural biological process (Atkinson et al., 2021). The menstrual cycle demonstrates a clear distinction between men and women, therefore, attitudes towards menstruation are related to ambivalent sexism and gender inequality (Sommer, 1983, as cited in Marván et al., 2014). Gendered agism is a penalty suffered by women when their bodies are seen to be ailing bodies that are failing to comply with an ideal worker norm. Social stratification is often observed in the workplace.
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	Please state the main research question(s) or hypotheses(s): (100 words max)

Menstruation is clearly a workplace issue. It is paramount to comprehend the impact on work when experiencing symptoms and explore if attitudes to menstruation continue to carry stigma and stereotypical concepts.

Questions.
· What are the gender differences in attitudes towards menstruation? (Quantitative).
· What are the personal experiences of women (AFAB) during their menstrual cycle? (Qualitative).
· What are the perceptions and experiences of how menstruation impacts performance in the workplace? (Qualitative).

Hypotheses.
· Attitudes towards menstruation will differ between male and female (AFAB) and continue to generate stigma and embarrassment.





Methodological Details (500 words) 

	Please summarise the key methodological approach: (you can include copies of proposed study materials as appendices if you wish). You must include details of the following:
· Participants: Who will your participants be, how will you access and recruit them, and how many are needed? 
· Design: Using appropriate terminology clearly define key elements of your design (IVs, DVs, Qual approach, expt. manipulations etc).  How do you plan to analyse your main data? 
· Materials: What are the main measures, scales, experimental tools or other materials required for your study? 
· Procedure: How will you carry out the study – define briefly what will happen to a participant in your study from the point of consent to the study debrief.

Participants will include undergraduate students over 18 at UWTSD studying a psychology related course. They will sign up through the Experiment Management System (EMS) in exchange for course credit. Approximately 60 responses would be required to constitute an adequate sample size (Quantitative). Recruitment for the semi-structured interviews will be through an additional free question at the end of the online questionnaire, approx. 6-8 participants (Qualitative).

This study is a mixed-methods design involving quantitative and qualitative data. 

Quantitative data will be collected using the Beliefs about and Attitude toward Menstruation questionnaire (BATM) (Marván et al., 2006). It will be accessed online through Qualtrics. A MANOVA will be conducted to analyse the total scores of differences in gender attitudes (independent variable) towards the five factor subscales of the BATM scale. The dependent variables will include secrecy, annoyance, proscriptions and prescriptions, disability and pleasantness.

Qualitative data will be collected by individual semi-structured interviews. Interviews will be transcribed and interpreted using a thematic analysis. A thematic analysis will be used to identify themes and analyse any patterns that occur in the transcripts. Therefore, focusing on the individuals personal experiences of menstruation. 

The Beliefs about and Attitude toward Menstruation questionnaire (BATM) (Marván et al., 2006) is a 45-item measure. It is designed to measure men and women’s beliefs, attitudes, and also including individual feelings towards menstruation. It consists of five sub-dimensions of secrecy, annoyance, proscriptions and prescriptions, disability and pleasant. This allows the capture of a range of beliefs and attitudes around menstruation. The responses will involve a 5-point Likert scale (1Strongly disagree to 5 Strongly agree). 
Interviews will take place within UWTSD Labs to ensure privacy and a quiet environment to record the participants responses. Semi-structured interviews allow for a two-way communication using open ended questions. This will allow the interviewer to ask the participant to clarify or elaborate on an answer.

Participants will sign up to the study online through the experiment management system. They will then be presented with a link to access the study on Qualtrics. They will read the information sheet online and give consent to proceed. They will then be asked to complete the questionnaire, once completed an open ended question will ask participants if they would like to take part further and participate in semi-structured interviews. Once they have completed the questionnaire participants will be shown a debrief form online and then thanked for participating.

Any participants agreeing to participate in the interviews will be asked for their EMS ID so that they can be contacted to arrange the interview. They will be welcomed, shown an information sheet highlighting that the topic may bring up sensitive information, and asked to sign consent before proceeding. An interview schedule will be followed consisting of open ended questions to identify personal experiences and perception of the impact of menstruation on performance in the workplace. Once all questions have been answered they will be given a debrief form and thanked for taking part.




Key Ethical considerations (150 words)


	In this section you are required to briefly outline any specific ethical considerations for your project.  All projects will be expected to adhere to the BPS code of human research ethics, and you will need to submit a full ethics form which will document your specific processes for informed consent, debriefing, and data protection.  Here you need to briefly note additional or specific key ethical considerations for your particular project e.g. potential for distress or discomfort, any deception, research with vulnerable populations or sensitive topic areas, and briefly outline how you expect to manage these risks within your project. 

According to the BPS code of human research ethics (2018) it ensures that participants are treated with dignity and respect. Ethical issues may arise due to menstruation possibly being a sensitive topic of discussion. Participants may feel uncomfortable disclosing their personal experiences if they have experienced any stigma or discrimination previously. As a precaution the participant will be given a detailed information sheet outlining the topic area of the study prior to the interview beginning. Here they can ask any questions before signing the consent form. Breaks will be offered during the interview and time will be set side for after the interview to check-in with the participant to ensure they are ok. At the end of the interview a debrief sheet will be given including information for support, such as, supervisors email, student services and counselling service.




Appendix.

Beliefs and Attitudes Towards Menstruation scale (BATM).
Secrecy
*1. It is important to talk about the menstrual period with men It is important that women talk about the menstrual period with men
*2. It is important to discuss the topic of the period at school with boys and girls together It is important to discuss the topic of the period at school with boys and girls together
3. We women must hide anything that shows that we are having our periods Women must hide anything that shows that they are having their periods
4. It is important to buy sanitary pads without being seen It is important that women buy sanitary pads without being seen
5. It is uncomfortable for us women to talk about our periods It is uncomfortable for men to talk about the period
6. It is important that nobody knows when a woman is having her period It is important that nobody knows when a woman is having her period
7. It is embarrassing when a man finds out that a woman is having her period It is embarrassing when a man finds out that a woman is having her period
8. Women blush when we see an advertisement about sanitary pads when we are with a man Men blush when we see an advertisement about sanitary pads when we are with a woman
9. It is important to keep the period a secret It is important to keep the period a secret
10. We women should avoid talking about our periods when there are men present Women should avoid talking about their periods when there are men present
*11. It is important to discuss the topic of the period at home openly It is important to discuss the topic of the period at home openly
12. Women must stay away from men while we are having our periods Women must stay away from men while they are having their periods

Annoyance
13. I think there are times when we women cannot stand our periods There are times when women cannot stand their periods
14. The period is dirty The period is dirty
15. Men have a great advantage not having the annoyance of the period Men have a great advantage not having the annoyance of the period
16. We women wish that the period would last for just a few minutes Women wish that the period would last for just a few minutes
17. Women wish that we did not have our periods Women wish that they did not have their periods
18. The period is annoying The period is annoying
19. The period is painful I think the period is painful
20. It is uncomfortable for us women to have our periods It is uncomfortable for women to have their periods
21. The period is a big problem The period is a big problem for women
22. The period is something that we women have to bear The period is something that women have to bear
23. It is hard to live with the period It is hard for women to live with the period
24. It is annoying for us women to have the period every month It is annoying for women to have the period every month
25. The period is really annoying The period is really annoying for women

Proscriptions and Prescriptions
26. Women must avoid swimming while we are having our periods Women must avoid swimming while they are having their periods
27. Women must avoid eating or drinking cold things when we are having our periods Women must avoid eating or drinking cold things when they are having their periods
28. Women must avoid smoking while we are having our periods Women must avoid smoking while they are having their periods
29. Women must avoid eating certain foods while we are having our periods Women must avoid eating certain foods while they are having their periods
30. Women must drink tea while we are having our periods Women must drink tea while they are having their periods
31. Women must avoid carrying heavy things when we are having our periods Women must avoid carrying heavy things when they are having their periods
32. Women must take showers with hot water while we are having our periods Women must take showers with hot water while they are having their periods
33. Women must avoid exercising while we are having our periods Women must avoid exercising while they are having their periods
34. Women must eat or drink hot things when we are having our periods Women must eat or drink hot things when they are having their periods

Disability
35. The period affects the performance of women at work The period affects the performance of women at work
36. The period disables women The period disables women
37. The period affects a woman’s ability to do housework The period affects women’s abilities to do housework
38. Having the period is a punishment for women Having the period is a punishment for women
39. The period affects women’s daily activities The period affects women’s daily activities

Pleasant
40. Women are proud when we start having our periods Women are proud when they start having their periods
41. There are women who feel content to have their periods There are women who feel content to have their periods
42. There are women who are happy every time they have their periods There are women who are happy every time they have their periods
43. There are women who enjoy having their periods There are women who enjoy having their periods
44. There are women who look more attractive while they are having their periods There are women who look more attractive while they are having their periods
45. Women get excited when we have our first periods Women get excited when they have their first periods

Response Options:
Strongly disagree - 1
Strongly agree - 5

*Items are reverse scored.
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