There are many factors to consider when deciding how important authenticity is in the heritage sector. These factors are; what makes something authentic, the effects of both authentic and non-authentic objects have on education, and the financial impacts.
Different museums and heritage buildings handle authenticity differently, the ways they deal with authenticity questions if anything can really be authentic. An example would be that the museum of Somerset displays the South Cadbury Shield in the condition it was found, it has not been altered in any obvious way, whereas if you were to go to Taunton Castle it has been reconstructed and altered in places to portray a certain look from a certain time. Taunton Castle has been around from the 12th century and according to the museum of Somerset’s website it has had extensive reconstruction three times. Despite these differences it can be argued that the South Cadbury Shield and Taunton Castle are just as authentic as each other. This is because both are authentic to a certain time period, the South Cadbury Shield being authentic to the time it was excavated and cleaned, the castle being authentic to a period between the late 18th century, when according to the museum of Somerset’s website last extensive alterations were made and the late 19th century when the castle was bought by Somerset Archaeological and Natural History Society.  Despite both of these being authentic to a certain time it could be argued that neither are authentic, and for them to achieve authenticity they would have to be in the same condition as when they were first constructed, but many believe that if you were to reconstruct an object such as the South Cadbury Shield into its original condition then it would not be authentic due to presumably most if not all of the shields material would not be usable in the restoration because of thousands of years of erosion has taken place so to make it seem authentic in its original condition a brand new shield would be needed, and the act of replacing the actual object with a new one to replicate authenticity would to many people not be authentic at all, and would most likely be seen as the furthest from being authentic. Authenticity is a widely debated topic and deciding if something is authentic or not is generally down to the individual looking at the object as for most things there is no exact answer to authenticity.
In terms of education authentic items both attract people to learn and have little to no effect on the heritage sector. An example of the effect authentic objects have is the Mona Lisa, this is the most famous and well-known item in the louvre and although the Mona Lisa is not the sole cause for visitors it can be assumed that it attracts the most tourists. According to the Louvre official website the Louvre attracted 7.4 million visitors in 2016, not all people who visit the louvre are there to learn but if ten percent of all people who visited the museum in 2016 went there to learn then 740,000 people would have better educated themselves and the main cause of this education would be the Mona Lisa and it being a one of a kind, authentic item. According to Mohammed Aziz Lahbabi the function of museums is to be the living memory of the people and for the people (Hooper-Greenhill 1999), so to achieve this function it makes no difference if a museum or heritage building uses authentic items or objects that are not considered authentic, the important thing is that the museum accurately portray the people these items represent.
Museums and other heritage buildings see themselves as educational institutions (Hooper-Greenhill 1994). If the role of a museum or heritage building is to educate then this can be achieved in a number of different ways. These are; objects, simulated environments, electronic programmes, labels and writing (Hooper-Greenhill 1999). It can be argued that the role of objects, whether authentic or not, play a minimal role in educating tourists and these other factors, especially the simulated environment, are better techniques in educating people. An example of this would be a roman restaurant in Xanten, Germany. This restaurant would be considered not authentic by most, the building has no roman history, it uses electric lighting and the museum caters to the stereotypical view of what a roman banquet would be, but it engages the visitors and gives them an understanding of roman life that a picture or object could not portray. According to Jackson, A. and Leahy H.R. active participation in role playing and other museum activities increased student engagement and when compared to a group of students that did not participate in these activities the ones that took part were able to recall more information. Since studies show an interactive experience with objects provides a better education then just looking at an object it can be argued that these priceless objects, such as the Mona Lisa, which is encased by bullet proof glass and surrounded by crowds of people are almost useless in educating people because the only sense being engaged is sight, and these famous objects which have swarming crowds can and should be considered less educational then other objects which are similar. The Mona Lisa attracts people who have little care or appreciation for art, many of these people will walk past most of the works of art in the louvre and have their picture taken in front of the famous works of art, such as the Venus de Milo. When compared to the banqueting house in Whitechapel, London, there is a different atmosphere to the louvre. Inside the banqueting house there is a number of different places to go and things to see, although less when compared to the louvre, but the most well-known piece of art is Rubens’ ceiling. Although there are people who go to the banqueting house just to see Rubens’ ceiling and take pictures of it the main difference with the louvre is the experience with the piece of art, inside the large room there are a number of bean bags which can be used to sit back or lie down and observe and study the piece of work, this experience is lost on objects which are extremely famous that draw thousands of people to them daily. So authentic objects which are famous within the general public, such as the Rosetta Stone, can be seen as a hindrance to museums and therefore the heritage sector, because if the role of the heritage sector is to educate the public then these famous objects fail in these sense, the fact that they can not be interacted with, not seen clearly due to the many people trying surrounding the object, and to an extent they take away from other pieces of work because these works could be ignored by people who just came to see the famous objects or they will be compared to the famous object.
Authenticity can be seen as crucial when dealing with the financial side of the heritage sector. Although heritage sites and museums would want to focus on educating the public, often for small rural sites more focus is put on attempting to attract more people and making more money, this should not be seen as an act of greed but often small places like Carmarthen museum are struggling to finance themselves. This attempt of increasing the museums profit can be seen by Carmarthen museum, the roman bath house in Caerleon and many other places by having the entrance and exit go through a gift shop. Authenticity is important in the gift shop because you can buy small replicas of items that you saw in the museum, in the National Football Museum, Manchester, you can buy small replica FA cup trophies and UEFA champions league trophies, both things you saw and sometimes had the opportunity to hold and have a picture taken with it. Authenticity also plays an important part in attracting visitors, if the average person was to go to a museum they would assume that the collection they were going to see, unless told otherwise, would be genuine and all information told about the collection would be true (Julian Spalding 2002), but very few artefacts from the past have been found fully intact (Julian Spalding 2002). This illusion of authenticity attracts people who would might otherwise not want to museums. Also, the more popular authentic items are used to attract people to the museum, and as an example the Mona Lisa attracts thousands of people a day to the louvre, combined with the nine-euro cost of entering the louvre then potentially millions of euros are made from just one picture. In terms of producing profit for the heritage sector authenticity can be seen as crucial as it is the main attraction for museums and heritage sites, and without ‘authentic’ items both small and large scale heritage buildings would struggle to stay running and the particularly small or underfunded sites such as Carmarthen museum would most likely close down and if the purpose of the heritage sector is to educate the public then to  stay open and educate people either the illusion of having authentic items is needed and because of this it can be said that authenticity is crucial within the heritage sector.
Authenticity can be seen as important within the heritage sector. Although authenticity is important, regarding education authenticity can be seen as possibly negative or at least negligible. Some ‘authentic’ items are too well known and are not used by most in a way that would educate, these well known items become less about the meaning of the object and the journey it has gone through and the object becomes a type of tourist attraction and for many people the reason why they would visit this popular item is to have a picture of it or of themselves in front of the item, which is not the reason a museum or heritage site would display such a popular item. But this is only the case for a minority of items, for other items which are less well known they can be seen as better educational tools, although most ‘authentic’ items are put behind a glass case, and it can still be argued that a more physical learning experience with non-authentic items would still be a better learning experience then just looking at an authentic item which possibly has some text next to it.
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