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	 Project type:
	Survey
	Review
	Experiment
	Development

	1. Knowledge and Understanding of Subject
	
	
	
	

	Response to Questioning
	14/20
	/20
	/20
	/20

	2. Research-informed Literature
	
	
	
	

	Literature Review (level of progress, suitable synthesis of background material completed)
	25/40
	/40
	/40
	/40

	3. Analysis
	 
	 
	 
	 

	Discussion of Findings
	8/20
	/20
	/10
	/10

	4. Practical Application and Deployment
	
	
	
	

	Code examples/prototypes/demo 
	-
	-
	/10
	/10

	5. Skills for Professional Practice
	 
	 
	 
	 

	Project Plan
	6/10
	/10
	/10
	/10

	Quality of Presentation
	6/10
	/10
	/10
	/10

	TOTAL
	59/100
	/100
	/100
	/100



Comments:

	Good explanation of Aim and Objectives. Good quality materials and presentation style, some reading of content though and a little text heavy.. 
Overview of literature.  Good explanation for challenges for SMEs. 
Case studies presented good, could have been compared more with each other, more analysis.
Questions handled well and in depth.

Social media strategies
 
What media do you feel is better we asked the question on the social media  influencer how could this work or not for the SME
 
Have you looked at different platforms with a view of building your own analysis.? This was answered well in the q and A section
 
What about a framework to measure your observations. Again answer well but we could have seen some statistics of your observations
 
Do you have a case study business?
 
Buying strategies of social media users. 
e-WOW = how can you monitor this technique – 
 
Survey method a suitable example of the survey questions 
 
Is social media groundbreaking or just a new medium?
ROI for social media – why criticised?
What is external economy of scale?
How good are metrics from Google and Facebook for SME users?
To what extent are techniques from larger companies applicable to SMEs, do SMEs inherently build relationships anyway?
How many respondents are you aiming for?
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