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Introduction. 
The purpose of this essay is to familiarise the audience with one optical company—Scrivens Opticians and Hearing Care—and their community engagement between the members.
It will critically evaluate and highlight different perspectives on community engagement.
First, the author will explain what the meaning of community engagement is and what benefits or challenges businesses face.
Second, a definition of stakeholders will be provided and relates to any external and internal community engagement members.
Furthermore, it will be critical to evaluate the challenges affecting the possibility of engaging with stakeholders in community engagement and to explore possible ways to effectively engage with community members.
A few recommendations will be provided to the company, aiming to improve the relations between each member and any external relations to it.

Community Engagement.
People are coming together thanks to community engagement, which is centred on inclusive involvement in all spheres of society, such as education, healthcare, transportation, housing, and urban development.
Building relationships with stakeholders and exchanging ideas with other interested parties is the process of community engagement.
Community engagement is a strategy process that identifies and addresses challenges impacting the well-being of recognised groups of people, whether they are linked by geographic location, particular interest, or affiliation.
The association of the terms 'community' and 'engagement' broadens the scope, changing the focus from the individual to the collective, with the attendant implications for inclusion to guarantee that the variety that occurs within any community is considered. (Penn State College of Agricultural Sciences ,2011)
Benefits. 
The more educated and active the community is, the more likely they are to trust the business that is interacting with them. In many areas, trust has been in short supply. Community participation is vital for building deeper trust with the community. 
There are several benefits in any organisation or business that members can face in. 
First, the community members will trust more each other, and this will build better interactions. 
Second, the community will be more satisfied with any goals set or project that are achieved. 
Third, the community members will be open to more recommendations or critics. 
Challenges. 
One of the challenges an organisation or community can face is the members cannot stay involved in the community for long.  Changing interests or due to any external factors, people can transfer, stop sharing ideas with other members, or even leave the community.
For instance, in Scrivens, people can lose interest in their job due to poor management or even change location, as in moving staff from one branch to another.
As well as that, members can overcome conflicts among academics and in the community. This could lead to additional consequences and ruin the good will in the community.
Members of the organisation may have differing opinions and misunderstandings with one another, and they only need to be aware to follow the standard procedures and maintain a positive tone. Only this will keep the harmony in the community and keep all the members happy. This can relate to customers or any other members of the community. 
Critical Analysis- Stakeholders. 
Internal 
External 
Different ways to engage with members of the community. 
Community Participation. 
Community Collaboration. 
Community Diversity. 
Community Inclusion. 
Conclusion. 
Recommendations. 
There are a few recommendations to the organisation to improve the community engagement between the members. 
People enjoy being heard. So, the business can try to engage in as much community interaction as you can. Answer questions, thank individuals for their support, and reply on tweets and comment
People are more aware of deceptive methods than ever before. As a result, the organisation’ messaging must be truthful. 
Encourage the peers to recommend the community. 
Getting suggested is the most effective technique to meet new individuals. When people think about it, the solution is rather easy.
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