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Since the onset of the COVID-19 pandemic, there has been a significant shift in the paradigm, leading to various processes moving away  from traditional brick-and-mortar settings to online platforms. This has led to an increase in online university courses. Students are the major stakeholders in online courses and their involvement is crucial to ensuring that the program stays relevant and also to maintain retention. For university courses to achieve success, it is imperative to prioritize student satisfaction. Paposa and Paposa (2022) stated in a study that attaining student satisfaction is possible through ‘creating an interactive learning environment, giving prompt feedbacks, providing rich digital resources and course content, competent and skilled faculty members and continuous student support play a crucial role in enhancing the service quality of click classrooms leveraging learners’ satisfaction’ . Once the specified criteria are fulfilled, students are tasked with maintaining engagement in their program, ensuring that they have  the necessary technological equipment and skills for program completion and upholding personal motivation. 

Student engagement incorporates an individual’s dedication and commitment to learning and excelling in their course of choice. There are three dimensions to student engagement which are behavioural, cognitive and emotional. (Fredericks, Blumenfeld, and Paris 2004, pg. 62). To effectively participate in an online course, a student must excel in all three aspects of student engagement.. 

Behavioural engagement refers to responding proactively to the learning activities, ensuring that work is completed and submitted  on time, participating in summative exercises such as online discussions and forums and  interacting with lecturers and other students. 

Cognitive student engagement refers to the intellectual exertion students apply when interacting with the learning materials in a course. This can be assessed by evaluating their comprehension of course content and their proficiency in interpreting formative assessments. 
Emotional engagement involves the positive or negative emotions and attitudes that students connect with their learning journey. This aspect can be improved by creating courses that are more user-friendly and by cultivating a sense of community to mitigate feelings of isolation and loneliness.

As a student with a history of completing numerous online courses, I place significant importance on student engagement. I consistently strive to uphold the three dimensions of student engagement by carefully planning and prioritizing my time to align with the requirements of the program of study. This involves active interaction with my module tutors and ensuring a thorough understanding of the tasks at hand.

Online courses are administered online and are heavily reliant on working technological devices and also having the necessary skills to navigate the online courses platforms. In a study conducted by (Schrum and Hong 2002, pg. 60), it was concluded that students enrolled in online classes face a disadvantage if they lack necessary technological tools or are unfamiliar with using them, making success in an online environment more challenging.

Reflecting on this, I make sure that when undertaking an online course, I thoroughly comprehend the platform being utilized. I  watch introductory videos, seek clarification from my lecturers, and explore online resources to address any technological uncertainties. Additionally, I always confirm I possess the required devices before enrolling in a course or ensure access to such devices.

Individual motivation plays a crucial role in the context of online courses. Asynchronous online learning environments can, at times, become tedious and isolating for certain students. Consequently, it is the student's personal motivation that becomes the deciding factor in whether they persevere to complete the course or opt to discontinue. In a study conducted by (Walker, Wallace, & Juban, 2004), it was determined that intrinsic motivation, rather than demographic variables, significantly influenced a student's satisfaction with their courses and their final grades. Consequently, it becomes the responsibility of the student to cultivate personal motivation based on their reasons for pursuing the course.

Personally, I am driven by intrinsic motivation, ensuring that once I embark on a course, my goal is to see it through to completion.. The journey to completion is sometimes hard  however, I am always committed to overcome challenges and achieve my goals

Completing online courses comes with numerous responsibilities for students. While the university bears the responsibility of creating engaging and well-designed courses, it is crucial for students to actively engage in all dimensions of their learning. This includes having the essential technological  resources and skills to successfully navigate the course. Additionally, students must maintain self-motivation to ensure continuous engagement and successful course completion.
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