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	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2533980
	Student Name
	Nataliia Mishchenko

	

	Website Chosen 
	Yoga Reading

	Insert hyperlink to website
	https://yogareading.co.uk/start-here/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads within a few seconds. The following factors impact the loading of a website: server response time. The first thing we need to understand is what affects website performance in general. A more complex web page loads slower because large files, many elements, server delays, and network limits increase loading time. The following factors contribute to this: size of files, If you’re using a PNG format instead of GIF, JPG, or BMP, then the file size will be smaller. However, the quality may not be as good number of files, file type, server response time, browser compatibility issues, and network latency, bandwidth limitations, client-side scripting, caching, webpage load order. (digdesigns, 2022)



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
A website with many sub-pages:start here,timetable,events,courses,about,clinic,shop,book now.Prospective customers navigate these sub-pages by following clear and visible navigation memenus and sub-menu items that are logically associated with the main menu items,This structure helps users understand where they are within the website and how to return to previously viewed sections. (help.whitefuse., 2022)

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: A Customers can book appointments through the website. Many online booking systems let users arrange services easily without making phone calls or visiting in person. These platforms usually offer features such as book now buttons, automatic confirmationons, and reminder notifications, making the booking process simple and convenient. (Jordan, 2024)


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Website usability can be improved by making navigation clear, design simple, and content easy to understand. Menus should be well organized, with a search option for quick access. The interface should be clean, readable, and consistent. Fast loading speeds and responsive design help users on all devices. Accessibility ensures everyone can use the site. Clear, trustworthy content and user data analysis help improve experience, engagement, and overall website performance. (Newland, 2023)


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Websites may appear and function differently on mobile devices and desktop computers because of differences in screen size, interaction methods, and how browsers handle HTML and CSS. Mobile-friendly websites are built for smartphones and tablets, using streamlined designs, larger touch-friendly buttons, and optimized performance for quicker loading and easier use. On the other hand, desktop-oriented websites can feel slow or awkward on mobile devices if they are not properly optimized. To provide a smooth and consistent user experience, it is important for websites to work effectively on both mobile and desktop platforms. (www.wedowebapps.com, 2022)


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
Websites use images, videos, and color to make the site more attractive and easier to use. Images like photos, icons, and graphics help explain ideas quickly and make content more interesting. They also help show what the brand is about.
Visuals can create a certain feeling, such as friendly, professional, or modern. When images and colors are used well together, they keep visitors interested and improve the overall experience on the website. (Agency, 2024)
 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
Websites use live chat tools to help customers ask questions about products or services. These tools give instant replies, which improves customer satisfaction. Live chat helps solve problems quickly and supports customers while they are deciding to buy. It allows personalised suggestions and works 24/7. Live chat also keeps users on the website, creates a friendly human connection, and helps businesses collect customer details and preferences for future use. (Haider, 2026)


	Question 2d – How effective are the social media links on the website?


	Answer: 
Adding social media links to your website helps improve brand visibility, user engagement, and SEO performance. It increases trust, drives more traffic, and makes your website more visible online. Connecting your social media accounts with your site allows users to interact with your brand easily and stay engaged. At Metrics Rule, we believe a strong link between your website and social platforms helps boost search rankings and build stronger relationships with your audience. (Sp, 2025)


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Businesses can attract customers by offering clear value and quality service. Yoga programs should fit busy professionals and support focus, stress relief, and health. A strong brand, clear message, and online presence help reach decision-makers. Working with HR teams and wellness programs builds trust. Sharing client success stories and offering flexible packages encourage sign-ups. Long-term success comes from good relationships, regular feedback, and consistent service after the sale that meet business needs and improve results. (fastercapital, 2025)


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews appear on company websites, online stores, and review platforms. They help people understand product quality and service performance. Reviews strongly affect a company’s reputation and trust. Bright Local reports that 75% of consumers read reviews before buying products or choosing services. In today’s digital market, reviews influence buying decisions more than advertising. They show real customer experiences and provide honest, reliable information that helps consumers make informed choices.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: High-quality service means treating customers with care, respect, and understanding. It includes being consistent, responding quickly, and listening carefully to their needs. Personal attention and helpful support make customers feel valued. When employees go the extra mile, customers have a better experience. Satisfied customers are more likely to share their good experiences with others. Strong service builds trust, encourages repeat visits, and helps turn occasional customers into loyal ones who return again and again.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Pricing yoga classes correctly is important for business success. If prices are too low, it can be hard to cover costs and make a profit. If prices are too high, potential customers may look elsewhere. Good pricing helps create stable income and long‑term sustainability. The most common pricing options are drop‑in classes and memberships. Drop‑in pricing offers flexibility, while memberships encourage commitment and provide regular income. Both models can be adapted to suit a studio’s needs. (Morillo, 2023)



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.wellnes

	
	2.yoga

	
	3.online

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
When you search for wellness yoga online, you will find many websites offering different yoga classes. Online wellness yoga classes make it easy and flexible to practice yoga from home or anywhere. Along with popular platforms, there are also smaller and lesser‑known websites that provide quality yoga sessions. These platforms focus on relaxation, mindfulness, and overall well‑being, making them a good option for people looking for simple and convenient online yoga practice.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are still very important for UK businesses. A professional website helps build trust and shows that a business is genuine. Many customers will not buy from a business without a website. Websites give full control over branding, content, and design, unlike social media. They also help businesses appear in search results and support long-term marketing. Modern websites can easily adapt to new technologies, helping businesses stay competitive. (giantcreative, 2024)


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would like to recommend adding a clear class schedule with easy booking on the homepage. Many visitors want to quickly see class times, types, and how to join. If this information is hard to find, people may leave the site. A simple, visual schedule with “Book Now” buttons makes it easy to understand options and sign up. This improves user experience, increases bookings, and reflects the calm, organized feeling people expect from a yoga studio.
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